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Faith in Grass:

Peace Hollow Farm, Knoxville, Maryland

by Sonja Heyck-Merlin

eet Myron and Janet Martin
of Peace Hollow Farm- a
Knoxville, Maryland all-grass
dairy. Here is a recurring
conversation Myron has with conventional
dairy producers or those considering a transi-
tion to organic: “How much are you milking
per cow, Myron?” “Oh, 10,000 pounds a year.

Some years it’s closer to 9,000 pounds but
some years it’s 10,500 pounds,” Myron re-
sponds. “You only get that much?,” the other
farmer responds, with his eyes bugging out.
“Yes,” Myron says, “but by focusing on grass
we have minimized our expenses.”

continued on page 28

Federal Mandated Organic Checkoff

Stop the Organic Checkoff
Program (a Tax)!
Submit Comments on the Proposed Rule
before April 19th
Analysis and talking points follow

By Ed Maltby, NODPA Executive Director

hey always say that the answers are
in the details. In the case of OTA's
proposed organic checkoft, all you
need to do is look past the propa-
ganda and look at the actual wording to see

how impractical it is; how invasive it is; how
unnecessary it is; how producers will have to
pay a poll tax to qualify to vote on establish-
ing an organic checkoff and then have no ef-
fective say in how money is spent. Those that
designed the method of assessment obviously
had no idea about the economics of small to
mid-size organic family farms. Family wages/
draw will be assessed because it is not an al-
lowable deduction from gross organic sales.
Taxing producers wages is not right.

continued on page 20
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Message from
the NODPA President

t seems, at least for right now, the country is awash with

milk - both organic and conventional. We hear the same

story across the country from organic producers and pro-

cessors; the demand for wholesale milk has gone flat while
production has increased. So farmers are being asked for volun-
tary reductions in milk production or restricted by a quota. Our
processor has asked for a 5% reduction; for our farm that works
out to about 250 pounds per day. We are culling a few cows,
adjusting the grain ration, and will delay breeding some heifers.
The most difficult part will be holding to this level through the
spring flush. We will all just do the best we can.

Unless you have been living inside a barrel for the last couple of
years, you have no doubt heard about the Organic Checkoff, a pro-
gram put forward by the Organic Trade Association. The checkoft
will apply to organic dairy producers as you will have to choose
between the organic checkoff or the conventional one IF an organic
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checkoff is set up. The NODPA Board and Representatives have
taken a clear stance against the checkoff, and it is your turn now.

The USDA is seeking comments from producers, and the April 19th
deadline is fast approaching. So please consider giving your opinion
a voice — even just a sentence or two! Decision makers won't know
how you feel about this unless you tell them. Here’s a link to com-
ment: www.regulations.gov/comment?D=AMS-SC-16-0112-1360
and/or mail to Promotion & Economics Div., Specialty Crops Pro-
gram, AMS, USDA, 1400 Independence Ave. SW., Rm 1406-S, Stop
0244, Washington, D.C. 20250-0244; Fax comments: (202) 205-2800

Suggestions on what to put in your comments:
1. Iwill vote against any organic checkoft.
2. Ican’t support another Tax on farmers.

3. I'want a promotional program that says “Organic is the
Gold Standard” An organic checkoff will not allow that.

4. The checkoft system has been investigated many times and
found that is fundamentally broken for farmers - this is not
the program to benefit organic farmers

continued on page 18
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From the NODPA Desk:
March 2017

By Ed Maltby, NODPA Executive Director

his issue of the NODPA News has many articles and com-
ments on the proposed organic checkoft. Some might call
this overkill but one reason we still publish a printed copy
of the NODPA News is that there are many organic dairy
producers who do not have internet access. These producers have only
received the biased propaganda in favor of an organic checkoff sent
out from the Organic Trade Association. There is a fairly limited time
to comment on the Proposed Rule. NODPA and others asked for a
full 90 days extension to the comment period but we only received an
extra 30 days. We are left with a very short time to educate producers
about the reality of an organic checkoff and the vast impact it will have
on all organic producers. We need to have everyone send in com-
ments that will make the USDA stop and think about what is hap-
pening. The USDA has recognized that there is a sizable opposition
to the checkoft because we have been sending them regular updates
from our online petition, which now stands at 1,881 voting against the
organic checkoff. Please send in your comments to the USDA so we
can kill this intrusive and unnecessary tax on producers. A federally
mandated, USDA administered Research and Promotion Program
is not the right structure for raising research money to boost organic
production. Remind the USDA-AMS that OTA does not represent
producers and many small organically certified businesses.

Secretary of Agriculture-designate Sonny Perdue hasn’t been con-
firmed as I write this and nobody expects that to happen until well
into April. While Perdue is not related to the Maryland-based family
behind chicken giant Perdue, he is no stranger to agribusiness. Before
entering politics, he ran a small fertilizer business and soon after exit-
ing office as Governor of Georgia in 2011, Perdue launched Perdue
Partners, which Bloomberg Business describes as a “global trading
company. He is an adamant climate change denier and, as governor
of Georgia, he oversaw a dramatic expansion of factory farming,
particularly in the poultry sector. His tenure saw overall farm sales go
from $4.9 billion in 2002 to $9.3 billion in 2012, while the number of
farms in Georgia actually declined by 17 percent (compared with a 1
percent national decline). While in office, he blocked efforts to regu-
late factory farms, while at the same time overseeing a $155 million
expansion of Perdue Farms (no relation) in the state and blocking the
Environmental Protection Agency’s efforts under President George W.
Bush to enforce the Clean Air Act. Under Perdue’s tenure as governor,
major cutbacks were made in offices such as the Consumer Protec-
tion Division of the Georgia Department of Agriculture, which saw
its budget slashed by more than a quarter. Adam Diamond reported
in an opinion piece on McClatchy News that, “Saving money is not
to be criticized, unless, of course, it comes at the expense of public
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safety” In a response to a salmonella outbreak at the Peanut Corpora-
tion of America’s Georgia plant, which killed nine people and sickened
more than 700, officials stated that resource constraints limited both
the frequency and scope of food safety inspections in the state. We
have no idea yet of how he feels about the National Organic Program
(NOP) which is unique in that it is a relatively small portion of the
USDA budget and is voluntary regulation. With over 200 political
appointment to be made to the USDA it will not be until the end of
2017 that we will have a clear picture about how organic programs
will be supported and where the political preferences will end up. It

is very likely that many proposed regulations will await the approval
of new appointees’ especially controversial ones like the implementa-
tion of the Organic Animal Welfare regulation whose implementation
date has been set back until May 20th 2017. The Origin of Livestock
regulation which has never been controversial is still languishing in
the bowels of USDA.

What is of concern to all organic dairy and many transitional produc-
ers is the dismal state of the organic milk market. Despite rising retail
sales, admittedly only averaging 5.7% over all fat levels, we are in a
national oversupply situation. Utilization of all types of organic milk in
the Federal Milk Marketing Order 1 (New England) continues to grow
as the number of buyers shrink, and as smaller independent organic
milk purchasers have more difficulty balancing supply and having
enough processing allocation to handle the increased supply. With the
surplus comes a drop in pay price and restrictions on volume, either
voluntarily or, as is the case with CROPP, imposition of a $20 deduc-
tion per cwt for milk over the active quota. Producers’ response will
be to cut back on expansion plans, decrease cow numbers, rear fewer
replacements, feed less grain and/or lengthen the calving dates. At the
same time that producers are being asked to cut back production, the
largest, vertically integrated organic dairy (Aurora Dairy) is actively
expanding production and processing ability. Manufacturers that re-
quire organic dairy ingredient are looking to source their own supply,
and we have the brand leader of organic milk (WhiteWave/Horizon)
being acquired by the brand leader of organic yogurt (Danone/Stony-
field). The number of buyers of organic milk is shrinking rapidly and
any leverage to affect their pay price that producers may have had in
the past has disappeared. A producer can’t move to another buyer if
there are no active buyers in the region.

George Siemon, CROPP Cooperative, posted on the ODairy listserv
that, “The good news is we are bringing on more families. How to
maintain the sustainable pay price is a subject for intelligent dialogue
as it is not a birth right” A sustainable pay price is needed to keep all
those committed farm families in business and although not a ‘birth
right; producers should have a Tiving wage’ just as other working
folks have a minimum wage or are fairly compensated for their labor
and capital investment. If that doesn’t happen we will have the same
situation that exists in the conventional market, relying on larger
operations that have the economies of scale and financial resources to
sustain themselves with all the peaks and troughs of the market. 4
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Organic Dairy Farm Proﬁtabilitg in 2015

By Bob Parsons, Professor
Extension Ag Economist, University of
Vermont Extension/Department of
Community Development and Applied
Economics, Burlington, vT

n analysis of the returns to organic dairy farms

(N=36) in Vermont shows that the average Return

on Assets (ROA) remained about the same, at 1.71%

as compared to 1.81% in 2014. Average milk price
received by farmers increased from $35.09 in 2014 to $38.59 in
2015.

In using statistics, the group can be affected by an outlier, and
this is the case this year. If one farm was dropped from the data
set of 36 farms, the ROA would average 2.47%, well above last
year and more reflective of the increase in milk price. Simi-

lar size conventional dairy farms (67 cows per farm) averaged
-1.13% in 2015 with an average milk price of $18.12 per cwt.

The farms participating in the study for 2015 have all been certi-
fied organic for at least 2 years, with some certified for more than
15 years. All but one farm were from Vermont, with the biggest
farm at 135 cows and smallest at 27 cows. Three of the farms had
more than 100 head and two farms had less than 30 cows. This is
a reflection of the 203 organic dairy farms in Vermont.

The farms averaged 61.1 cows per farm, with milk production
per cow at 13,289 Ibs., well below the 19,957 for conventional
dairy farms. For 2015, 14 of the 36 farms did not achieve the
$38,000 charge for the operator labor and management on an ac-
crual basis. Of these farms, eight had oft-farm income that offset
family living costs not covered by the farm.

The average farm earned $311,898 in milk sales and $17,523 in cow
and calf sales, reflecting higher beef prices and $4000 in surplus
dairy animals sold in 2015. On the expense side, the largest expense
was feed, with grain purchases at $89,440 and forages at $11,718. The
next highest expenses were repairs and supplies at $41,513 and labor
at $34,424. Depreciation averaged $36,195 per farm.

As compared to similar size conventional farms, feed cost was
$1657 per cow vs. $1307. Additionally, repairs and supplies
were $680 per cow vs $624, labor was $564 vs $370, and fuel cost
was $137 per cow vs $178 for conventional dairy farms. When
looking at total expenses, organic dairy farms averaged $4775 vs
$4520 per cow for the conventional dairy farms. On the revenue
side, organic dairy farms averaged $5686 per cow vs $4871 for
conventional dairy farms. So with less milk per cow and more
than twice the milk price, organic dairy farms averaged more
than $800 additional revenue per cow in 2015.

As compared to 2014, the biggest difference for organic dairy

farmers was the milk price with an increase of $3.50. Addition-
ally, the farms averaged 3.4 more cows and 550 Ibs. more milk
sold per cow. Total revenue per cow was up nearly $800 per cow
while expenses were up just over $600 per cow, leaving the aver-
age farm with an additional $200 per cow.

There continues to be a variation between organic dairy farms.
When the 36 farms in the study were divided into 3 groups, we
found a distinct profitable group (6.3% ROA), one that is getting
by (2.4% ROA), and another for which some farms’ future is
highly questionable (-3.6% ROA).

The primary characteristics of the most profitable group are not
a surprise to knowledgeable dairy farmers. This group has 16-19
more cows than the less profitable groups and produced 2800

Ibs. more milk per cow. There is considerable advantage in get-
ting more milk per cow and milking more cows, as the higher
profit group averaged nearly $1000 of additional revenue per cow
($6218) than the other two groups. This provided the high profit
group more than $151,000 additional revenue per farm over the
mid-profit group and $191,000 over the low profit group. To make
more profit, it helps to have more revenue to start with.

On the expense side, the high profit group had more cash to spend
and they did. The high profit group averaged $4966 in expenses
per cow vs $4673 for the low profit group. Interestingly, the mid-
profit group had the lowest expense per cow at $4384 per cow. The
mid-profit group appears to fit the definition of “tight with a buck”
in limiting their cash expenses.

The highest expense for each group was purchased grain. The
higher profit group spent $1692 per cow, followed by the low profit
group at $1445 and mid-profit group at $1220. Another revealing
characteristic was expenditures on forage. The low profit group
spent $314 vs $201 for the mid-group, and only $90 for the high
profit group. This aspect has one wondering about the forage
quality and quantity of the low profit group farms and their in-
ability to get higher production from their cows, considering the
amount spend on grain. Organic grain is 2.5 to 3 times the cost of
conventional grain but there are farmers who believe that given
the higher milk price, feeding organic grain is worth the price. Of
the 36 farms in the study, 11 produce more than 16,000 Ibs. of milk
per cow and 1 farm produced 19,636 lbs. per cow.

Other high expense categories include repairs and supplies and labor.
Repairs and supplies totaled $631 per cow for the low profit group, $611
for the mid-group, and $714 for the high profit group. These expenses
reflect the situation that if you have more money, more is spent on
repairs and supplies but the difference is only $86 per cow.

Labor provided the biggest difference between the profit groups. The

continued on page 6
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continued from page 4

high profit group spend $734 per cow for labor, more than twice that

of the mid group and $256 more than the low profit group. Even with
more cows to spread the labor cost, the high profit group had more

labor per cow. The mid-and low profit groups both had similar cow 109

numbers but the mid-profit group makes best use of their labor. Close &
examination of the 2 groups does not reveal any major characteristic .

such as paying family members a higher wage than one would nor- s o

mally receive as a cause for the difference in labor costs. o .
Depreciation is a cost that is generally related to income because fotatash ot (0 e

it provides options on reducing taxes and the simple fact that you e Ravene Adicstments _
cannot reinvest without having the cash to repay loans or pay for PO . o o
replacement equipment or building improvements and repairs. On hey e i o
a per cow basis, the mid-group has the highest depreciation, fol- Total Acorual Revenue (o) 53017 %50 CE
lowed by the low profit and then the high profit group. On a per Total Farm Revenun (o) s212.403 23719 £48 55
farm level, the mid and high profit group are nearly the same with Expenses

% and inuck CapRnsas

$40,004 and $39,115, respectively. The low profit group comes in
at only $29,465.

The study charged $38,000 for owner labor and management.
None of the farms in the low profit group and 2 farms in the mid-
profit group could not meet the $38,000 charge on an accrual basis.

ST ANC S

This is where the reasons for showing a loss get a bit cloudy as 9 of Irferest

these 14 farms had off-farm income to help make up for any short- :‘V

age of farm income to cover family cost of living. In addition, 5 of o e s et
the farms showed a loss due to rapid depreciation tax strategies. Repars

Send and planis

Only 3 of the farms failed to cover the $38,000 family living charge Supple
on a cash basis. This is sometimes a dilemma in using accrual ver
analysis but to fairly compare farms, one has to account for all Toisl Baon Experees I
expenses and all depreciation has to be charged sometime. Accrust Expense Adjustmants

Db o eniadifain 29,550 504 5. 71
No-Grain/Grass Fed Milk Farms . H o
The study for 2015 also includes 5 farms that did not feed any grain et e g i e o o
in 2015, for a market niche of grass fed milk. As a group, these 5 fotat Fam Experes (b s e s
farms averaged $43.16 per cwt while producing an average of 7703 e et S e
Ibs. milk per cow. The market for grass fed milk (no grain allowed) Milk Income aver Feed Casts 1T ATy s1058 S0y
pays the farmer a bonus of $4.00 above the organic price plus the Mict Cash Famm Income {5-1) s34 $1.273 s1068
farmer can get an additional $1/cwt to purchase fertility to add to et Farm evenie (e e = s
their soil. The thought process here is that since no grain nutrients Family Living () s = s
are coming on the farm, the farmer needs to replenish their soil et Cash Farm :;;:::::Im riy $31420 sasz oy
though compost, manure, or other organic supplements.

ff Farm [ncome ()} PR 383 HE
The grass fed farms averaged $3719 per cow total revenue and in- Mot Famity Cash Earmings (b4 - cans I~
curred $2879 of expenses per cow. Feed costs were only $240 per cow Het Eamings [e-n-i+)) 523,970 #0n ¥4.50
for forages and minerals. While the farms did not have a grain bill to Average Assels $1agts  s7iram

Average Fouity SA0ETT 5157 30

pay, they did experience a downturn in milk production. Two of the
five farms did not earn $38,000 for operator income but did better Roturn o1 :::ﬂ: o o ror
than they did the year before. But three of the farms did cover the

$38,000 operator charge and showed a positive ROA. One of the farms

achieved a 4.5% ROA, while as a group they averaged 1.91% ROA. BINCRE HMANKS 16 ECIRETAl larmers a0 KOPAVT in FrEauai s summary.

Firancial supporiers include Stoneyfeid, Yankee Farm Credit, Vermonl Agency of Agriculture,
Cherganie Waliey, and Groen Mountan Fesds

Debl'Asset Hatio 25 BEY 2504 LB

continued on page 13
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NENELATVNIEPNVEDRE
= Impmve animal productiyity, reduce hay feedi
costs, . andi improve pasture management with'

our mobile shade solutions.

« JUST ASK OUR FARMERS:
| ]
“For me, not providing shade isn't really an option. They can survive without it, but this isn't a
survivability contest.” Jason Leavitt, Wilson Dowell Farm in Owings, MD

“I really enjoy using the Shade Haven. It is easy to move, built well, and | know it will last for
years to come.” Carolyn Stoltzfus, Buck Run Farm in East Fallowfield, PA

SHADE PAYS!

-Every Shade Haven comes with a 10-year
warranty, ships to farms all over the USA,
~and is easy to move around and use,

: Contact us today to learn more!

- F

Einancing options available.

WWW SHAI]EHAVEN NET (853) 241- 4233




MARCH 2017

NODPA NEWS

PAGE 8

ORGANIC PRODUCTION

Difficult rcsl:)iratorg cases in the bovine and their
treatment with western herbal medicines

By Cynthia ]. Lankenau, DVM
9002 Sunset Drive, Colden, NY
14033, cyndvm@gmail.com

erbal medicines
provide such a
multi-pronged
approach to
disease that in difficult to treat
diseases, such as Bovine Respi-
ratory diseases, herbal medicine
shines as a therapeutic modality.

Bovine Respiratory disease initially presents as an acute viral
invasion. Energetically, this can present as an invading ‘Cold’
pathogen that creates severe stagnation. If the animal has an
underlying immune deficiency, a stressed animal from shipping,
or a calf with minimal colostrum, this can rapidly develop into
significant phlegm and more stagnation with then secondary
heat (translated as an initial viral infection, leading to a bacterial
infection). The lung tissue can develop areas of abscessed tissue,
which have a very poor response to conventional drug therapy.
If this heat is too severe, it can congeal the tissue, creating a
syndrome classified as “Hepatization of the Lung”, where the
lung tissue becomes solid. Conventionally, this is recognized as a
Mycoplasma infection and carries a very grave prognosis.

A case about the use and specific indications of these herbs is
that of Spirit, a three month old Holstein calf. Spirit had a history
of 1% months of antibiotic treatment, including Penicillin, Naxel,
Baytril, and Darxin. On February 6, 2014, Spirit was in severe
respiratory distress; she held her neck stretched, with a very rapid
respiratory rate. No air flow was auscultable in Spirit’s lungs.
There was no compressibility in her chest. Her temperature was
sub-normal at 97 degrees F. Her tongue was purple; pulse was
fast and very thin but deep.

Her Western diagnosis was Hepatization of Lung tissue due to a
presumed Mycoplasma infection concurrent with viral/bacterial
pneumonia. She was in need of bronchodilation with blood moving
herbs that could break down the stagnation in her lungs with an an-
tiseptic, antimicrobial, anti-inflammatory effect. With her subnor-
mal temperature, she was in need of internal warming herbs.

Her Traditional Chinese Veterinary Medicine (TCVM) diagnosis
was severe Cold Invasion with Blood Stagnation. She was started
initially on two Chinese Formulas: Xue Fu Zhu Yu Tang, a formula
to move blood stagnation in the chest and Wei Ji Tang, a formula
for pulmonary abscesses. She was also started on tinctures of Us-
nea and Thyme for added antiseptic, antimicrobial effects. The fol-

lowing day, she was still is distress with a rattling death sounding
cough. Her formula was changed to include equal parts of Usnea,
Bloodroot, and Thyme in a tincture given at the rate of 20 drops
three times a day. Additionally, equal parts dried ground Eucalyp-
tus leaves, Thyme, Mullein root, and White Horehound was given
at one tablespoon three to four times a day.

On February 14, she no longer was in respiratory distress; she
had good airflow in the dorsal fourth of her lung field but there
was still no air flow in the ventral areas. She had a high degree of
musical rales in the middle third. Schisandra was added into the
formula for a perceived allergic component. By February 28, she
had air flow in almost all of her lung quadrants but a significant
wheeze when she was breathing, with a spastic cough. Her Chi-
nese herbs had been stopped. In addition to her current western
herbs, Andrographis and Echinacea was added for her wheeze
and Khella seed and Lobelia for her cough.

By the end of March, except for a slight heaviness in the most
anterior ventral aspect of her lungs, Spirit was normal. She was
continued only on Echinacea and Andrographis. By the end
of April, she was clinically normal and is currently a healthy
replacement heifer.

One of the greatest significances of this case is that after 33
years of being a veterinarian, I have never seen a calf completely
recover from such extreme lung pathology to become a normal
healthy animal. Often, the only goal for the farmer is to keep
them alive long enough past the antibiotic withholding times, to
be shipped for veal. Spirit had made such a remarkable recovery
that once we were past meat with-holding times, her owner de-
cided to see how far she could heal. She is a remarkable heifer.

Following are some of the important Western medicinal herbs
that can strongly influence cases of bovine pneumonia and that
were used to achieve Spirit’s recovery.

Bloodroot (Sanguninaria canadensis) is an expectorant, anti-
spasmodic, cardiotonic, diuretic, febrifuge, sedative, anticatarrhal,
circulatory stimulant, and is a cholagogue, bitter hepatobiliary
tonic. Specific indication for this herb is Hepatization of the lung.
Bloodroot promotes expectoration, resolves viscous phlegm, and
relieves coughing. It is indicated in subacute or chronic bronchitis
with phlegmy cough, with or without mild cardiac disease, with
poor peripheral circulation, and for asthma with bronchial catarrh.
The use of Bloodroot in cases of severe Bovine respiratory disease
with Hepatization of the lung can drastically improve these cases.
The dose commonly used is only 5-6 drops of a tincture twice a
day in an adult cow; 3 drops twice a day in a calf.

continued on page 10
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NO ORGANIC CHECKOFF!

Organic farmers don’t need MORE
paperwork or USDA interference!

Oppose the Organic Checkoff “I believe that an Organic
Check
1. TAX on farmers! eckoff
A checkoff is an assessment on organic sales & small would be bad
farmers are only exempt if they apply annually. for farmers.

2. EXTRA PAPERWORK & REPORTING FOR ALL

EVERY YEAR all certified operations must submit annual Itis simply a

sales data to USDA by end of December. THEN small tax we don't
farmers will have to file another request for exemption want to pa
annually. TOO MUCH PAPERWORK! pay
3. USDA Checkoffs have a history of corruption that is col-
Now, the beef checkoff is being investigated for _X_O lected to sup-
“misplacing” SS$ in Oklahoma. What a waste! ¢ b’ that don't
4. USDA Checkoffs reduce family farms port a bureaucracy that we aon
Checkoffs have helped cause massive consolidation and a need. We need to stop it now

reduction in family farmers.
5. Decision makers will NOT represent 76% of farmers
6. We don’t need MORE organic imports — Liz Bawden, Dairy Farmer,
7. No Choice - either an organic or a conventional checkoff j5mond, NY

8. Cannot promote the benefits of organic
9. We Can Do It Better! Organic producers are creative — let’s work together to
design a non-governmental program that benefits us all.

before it is too late."

NO NEW BUREACRACY!

SUBMIT COMMENTS TO USDA TODAY TO STOP THE
CHECKOFF DEADLINE IS APRIL 19:

o Submit Online: http://bit.ly/organicTAX (link to Federal comment site)

e Mail comments: Promotion & Economics Div., Specialty Crops Program, AMS, USDA, 1400
Independence Ave.SW., Rm 1406-S, Stop 0244, Washington, D.C. 20250-0244;

e Faxcomments: (202) 205-2800

VISIT OUR WEBSITE FOR TALKING POINTS: www.NOorganiccheckoff.com
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Thyme (Thymus vulgaris) is an antitussive, antispasmodic, anti-
microbial, expectorant herb with antiallergic, anti-inflammatory
and antioxidant properties. Traditional uses include bronchitis,
contagious bronchitis, upper respiratory catarrh, respiratory
inflammation, lower respiratory disease, asthma, and produc-
tive cough. Thyme can stimulate the thymus gland. Traditional
Ethnoveterinarian use is for the treatment of parasites. In the
chest, it has a bronchodilator/antiasthmatic effect in addition to
secretolytic and stimulant expectorant action. It ranks as one of
the finest remedies for the lungs. Research has shown it to have
activity in killing mycobacterium. In cases where the animal still
has respiratory pathogenic organisms but is exhausted from the
chronic course of the disease, Thyme is strongly indicated. Spirit
is a good example of this type of situation. Dose for a calf: %4-%4
tsp dried leaves: twice a day; cow: % tsp twice a day,

Usnea (Usnea spp.) is antibacterial, antibiotic, and antiseptic. It
opens the chest, transforms phlegm, removes damp heat, invigo-
rates blood, clears heat and toxins, and is indicated for tubercu-
losis. It is an immunity boost for common cold, pleurisy, pneu-
monia, and absorbs heavy metals and pollutants. Usnea, in my
experience, works synergistically with Thyme. Dose: calf 4 grams
twice a day, 2 ml three times a day of a tincture; double dosage for
an adult cow.

Mullein root (Verbascum thapsus)--one of its other names is cow’s
lungwort. This is a relaxing expectorant and mild diuretic. It is valu-
able for all lung problems because it nourishes as well as strengthens.
It enriches the lung’s antioxidative ability, moistens dryness, relieves
coughing and benefits the throat. It promotes expectoration and re-
solves viscous lung phlegm. It opens the chest, relieves wheezing, and
can reduce allergy. Ethnoveterinarian use is reported for cattle against
the ‘cough of the lungs’ In deep respiratory cases, it helps remove the
phlegm deep in the airways while reducing allergic reactions and al-
lowing the deeper airways to open. In both COPD and pneumonia,
this is a very much needed action. Dose: Calf dried root: 2 grams
twice a day; cow: 4 grams twice a day.

Eucalyptus leaves (Eucalyptus globulus) is an antitussive, antica-
tarrhal, antimicrobial, antispasmodic and a sedative with antibacte-
rial, bronchodilatant, expectorant, and immune stimulant effects.

In Chinese terminology it 1) treats lung infections with/dryness

and lung weaknesses; promotes expectoration, resolves viscous
phlegm,relieves coughing, and soothes the bronchi. It disperses lung
heaviness and clears retained pathogens; 2) treats heavy infections
with pus, external wind heat, promotes sweating, dispels wind heat,
reduces fever, promotes eruptions, opens the sinuses and relieves
pain; 3) treats that achy flu feeling, stimulates immune system, clears
toxins, benefits the skin, expels parasites, and repels insects; 4) acts
as an adrenal tonic, supports the pancreas and lowers blood sugar;
5) can be used as a topical for tissue repair and insect repellent. The
Indication for using Eucalyptus leaves are bronchitis, emphysema,
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pneumonia, allergic asthma, wheezing, cough, fever, skin eruptions,
and as a topical for burns, injuries, ulcers, and abscesses. Calf: 1 gram
dried herb twice a day; cow: 2 grams twice a day.

White Horehound (Marrubium vulgare) Its Western actions
include: expectorant, diuretic, diaphoretic, antispasmodic, bitter
tonic, choleretic. TCM Functions: 1) Clears lung phlegm/thick
mucus and pus-expectorant and spasmolytic, 2) Relaxes the

heart; 3) Promotes urination, resolves Toxicosis, 4) Tonifies and
improves digestion. White Horehound helps symptom relief of
the cough while strengthening digestion. Dose: calf 2 grams twice
a day; cow: 4 grams twice a day.

Khella seeds (Ammi visnaga) is an ancient Egyptian medicinal
plant. Itis a strong antibacterial, anti-fungal, antispasmodic herb
with smooth muscle relaxing action which acts as a non-stimulating
bronchial dilator and vasodilator. It also relieves spasms around the
heart muscles and improves circulation, Dose: Calf: tincture: 0.5-1
ml three times a day; cow: tincture: 2-3 ml three times a day.

Schisandra (Schisandra chinensis) is a hepatoprotective, adapto-
genic, antitussive, nervine tonic, with antioxidant abilities. Many
animals treated come with a long history of multi-drug usage;
Schisandra is strongly indicated in these cases. Dose: Calf 2-8
grams per day; Cow: 15-30 grams per day

Andrographis (Andrographis paniculata) has an immunomodu-
lating effect; both immune stimulant and immune suppressive. Its
western actions include: anticancer, antimicrobial, an abortifa-
cient/antifertility, anthelmintic, hepatoprotective/antihepatotoxin,
digestive stimulant, antibacterial, antipyretic, anti-inflammatory,
and antioxidant effect. It is indicated in respiratory tract infec-
tions, liver disease, skin sores, snake bite, and Leptospirosis. The
herb is traditionally given as a restorative and tonic in convales-
cence and used as a choleretic to stimulate bile production and
flow, which improves appetite and digestion/ fertility control. It

is a non-specific immune stimulant, hepatoprotectant, with bone
protective effect. Dose: Calves can be given up to 20-60 grams per
day; Cow: 60-120 grams per day.

Lobelia inflata, L. Indian tobacco circulates the Lung Qi, opens
the chest and relieves wheezing. It is a respiratory stimulant, and
depending on dose, a stimulant or sedative expectorant, emetic,
diaphoretic, anti-spasmodic, counterirritant, and analgesic. It has
nervine qualities (anxiolytic and antidepressant), It is a sialogogue
(small amounts are stimulating while large amounts are relax-

ing and emetic), anti-pyretic, and expectorant. It is also a uterine
tonic, resuscitrant, anticonvulsant; and laxative.

Veterinary usage: historically used to treat bronchial spasm of
asthma in the dog, chronic bronchitis, and asthma, acute fever,
with bronchitis, pneumonia, pleurisy, atonic bronchial function
with accumulation of phlegm, abdominal pain, constipation, and
delayed labor. Lobelia is very helpful in relaxing the spasms of
bronchial smooth muscle in the lower airway. As a tincture, the
dose is 4 ml twice a day for calves; horses and cows: 30 ml twice a
day. High doses are emetic and are to be avoided.

References available from author upon request.
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Using True Compost —
The Good, The Bad and The Ugly

By Neal Kinsey

hat is true compost? How do you measure

that? Is all “compost” good compost? Are some

so-called composts not really compost? If so,

how do you know? How about certified organic
compost? Is it safe? Is the very best organic compost always
good for the land? Can you apply too much compost?

How about manure? When should animal manure be consid-
ered as only manure and when should it be considered compost?
Does it make any difference? When manure stops smelling like
manure, is it then to be considered as compost? Can you even
tell such things? Not only is it possible to do so, but as organic
farmers and stewards of the land, it is imperative knowledge that
is vital to real success!

Like all needed plant and animal products that contribute
positively to soil fertility and plant growth, using compost and
manures correctly can be of tremendous benefit. The effective-
ness and value of applying them to accurately supply the re-
quired nutrients for the best in crop production is still greatly
misunderstood by so many as to its full effects on the soil. All
of the benefits compost and manures provide to encourage the
biological life in the soil provides an excellent example. Release
of “locked-up” nutrients that are present in soils in unavailable
forms by stimulation of biological life in the soil is often com-
pletely overlooked or far underestimated in terms of both good
and bad effects upon fertility.

But before considering this further, let’s go back to the first ques-
tion asked above. What is true compost? How can you tell when
manure has become compost? Well-made compost should have
a carbon to nitrogen ratio of between 20:1 and 10:1, with 12:1
down to 10:1 generally considered as most preferable. We analyze
hundreds of manures and composts for clients and find that
many of those materials that are being sold as an organic com-
post are actually not a compost at all. How can you tell? Because
the C/N ratio is 7:1 or 8:1. That is not a true compost - that is
still manure! If the use of straight manure is of no concern, then
fine. But sell manure for what it is, manure, not falsely calling it
compost.

Why should this be a concern to those applying the material as
to whether it is a compost or manure? Because the effects on

the soil are completely different. Once the proper C/N ratio has
been achieved there is a different effect upon the soil that receives
compost, than the one that instead receives a manure application.
Compost has been built to achieve a balance between the carbon
and nitrogen content. This means that when it is applied, true
compost will not tend to tie up nitrogen that will be needed by
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the crop that will be grown there.
Actually the use of a manure
won't either.

It is the so-called composted ma-
terial with a carbon to nitrogen
ratio higher than 20:1 that tends
to cause a nitrogen tie-up in the
e soil. That is the result when too
Neal Kinsey

much organic matter is used
Kinsey Agricultural Servies  without sufficient nitrogen to
297 COUNTY HWY 357 break it down. In such cases,

Charleston, MO 63834
PHONE: 573-683-3880

FAX: 573-683-6227

E-MAIL: neal@kinseyag.com
WEBSITE: www.kinseyag.com

there is too little nitrogen there
to supply all that the microbes
need and still supply enough to
the plants. The microbes in the
soil confiscate or metabolize the
nitrogen for their own use at the expense of then having enough
nitrogen for the crop to grow properly. This causes nitrogen
deficiency for the crop.

So then, why worry about the extra nitrogen contained in ma-
nures? What is the problem with the C/N ratio of manure which
is below a 10:1? Microbes use nitrogen to build the energy they
need to break down organic materials (carbon) as a food source.
So long as the C/N is between 10-20:1 there is a sufficient amount
of both so that both microbes and the crop can take up sufficient
amounts. Within this range, the microbes break down organic
matter to form humus in the soil. But when the C/N ratio is
below 10:1, the nitrogen supply is so great that microbial popula-
tions proliferate and use up all the carbonaceous material present
in that soil.

Now the microbes still have access to plenty of nitrogen as an
energy source, but have run out of the most available food source
- the undecomposed organic matter which serves as their food
and which in the process of being broken down forms and builds
the humus content of the soil. Once all the organic matter is
decomposed, suddenly these organisms now face the problem of
finding another food source or dying. With all the extra nitrogen
still remaining as an energy source, they are now forced to turn
to another source of food that is much harder to obtain, but with
the extra N they can do so. It is the humus that has been built

up in that soil. This is where the term “burning up the humus”
comes from in agriculture. When materials such as raw manure
with a C/N ration of less than 10:1 is applied to a soil, this is what
can happen if there is not enough residues to decompose and

use up the nitrogen being added to that soil. Here is an example
of what over-applying raw manure to the soil can do to harm
instead of help the land.

Whether using a true compost, or even raw manure, a detailed
analysis of both the material to be used and the soil where it will
be applied can show how effective these very different materials
can be, because either or both may work well in certain situations

continued on page 12
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Using True Compost —
The Good, The Bad and The Ugly

continued from page 11

and yet that very same material can work very poorly or even
cause harm in other places.

Moderate amounts of compost will likely benefit any poor soil.
However, even moderate amounts can cause problems for good
producing soils that have the maximum level of one or more nu-
trients, meaning adding more will possibly tie up other nutrients
that are just as necessary, especially the trace elements. But using
compost without testing the needs of the soil and the content of
the compost to be used to build overall soil fertility can be greatly
underestimated in terms of the benefits that compost will actually
provide for each individual soil.

For over 15 years we have done soil samples every year for one
certified organic client on several hundred acres. They build
their own composts and have each one analyzed each year before
applications are made. The maximum amount is applied to each
different area based on the soil tests and the nutrient content of
each compost material. The desire is to use only their own com-
post to build up their soils. The soil tests indicated this would

CALF CARE
HEADQUARTERS

Outstanding
Calf Performance

Ships Direct to Your Farm

. CRYSTAL
CREEK |

1-888-376-6777

Order Online

-

www.crystalcreeknatural.com
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not be possible based on the soil needs and the nutrient make-
up of available compost materials. Tests were set up to measure
whether that was true.

After ten years using only compost as the control and applying
all the needed nutrients not supplied by the compost in the test
area, there was little progress in building deficiencies where only
compost was used. Not only were the levels increased in the test
area where all nutrients shown to be needed but not sufficiently
supplied by the compost had been added, but root systems were
50% greater there as compared to using just the compost. In
addition, nutrient levels where only the maximum amount of
compost was used without exceeding the amount that would tie
up other nutrients were not increased below the first six inches,
but when the same amount of needed compost plus the addi-
tional nutrients it did not supply were added, nutrient levels were
significantly increased to a depth of three feet.

The point here is DO NOT GUESS. Measure what the soil needs.
Measure what the compost or manure can supply. Then each
year, at least on key fields, measure what the compost has actually
done for that soil. We have many clients who send their compost
and/or manures to be analyzed along with the soils where they
want to apply it. From that information we can recommend
where to use these materials to help build maximum fertility
without causing the problems that overuse of either may cause.

Is the very best organic compost always good for the land? Can you

Fertrel

SINCE 1946

Better Naturally!

R cay :

The Fertrell Company * phone: 800-347-1566 * fertrell.com
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apply too much compost? We will consider these questions and
some of the others asked at the beginning here in the next issue.

And if this information makes sense, how about considering
letting us help in receiving the most from the use of manure and
compost on your land. Contact us for the information you need
to send soils, manure and compost for analysis and recommenda-
tions. We have received samples from all 50 states and 75 other
countries with pastureland and hay being some of the main crops
raised on the land those samples represent. We look forward to
the opportunity to help, even if that means beginning with a small
acreage to make sure it would work profitably on your land first.

Neal Kinsey, from Charleston, Missouri, USA, owns and operates
Kinsey Agricultural Services, Inc., a company which specializes in soil
fertility management. The program is based on the system of provid-
ing soil nutrients to correctly treat the soil and the plants that grow
there, using soil chemistry to correct the soil’s physical structure to
build the “house” which enables the biology to flourish. Our business
includes working with most major food and fiber crops throughout
the world. Consulting includes soils received for analysis and recom-
mendations from every state in the United States and from over 75
countries, principally from the U.S., Canada, Mexico, Australia, New
Zealand, South Africa, Great Britain, Germany, Austria and France.
Detailed soil audits will determine specific fertilization programs
based on each individual soil and its fertility requirements.

Paid Advertisement
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Organic Dairy Farm Profitability

continued from page 6

None of the grass fed milk farms were in the most profitable group,
with three in the mid-profit group and 2 in the low profit group.

The organic sector in Vermont remains profitable and, with contract
prices, looks to be profitable again in 2016. The entry of the grass fed
milk market adds a new dimension to organic, representing low input
for low output but, if priced as it is now; appears to be a route to profit-
ability. It will be interesting to see how these farms do after another year
of adjustment to no grain. Overall, the organic sector appears to have
had a healthy year in 2015. We do know that milk prices dropped in
2016 and there are now some fears of overproduction with the creation
of production quotas if needed in 2017. The organic sector is adjusting
its milk price to reflect supply and demand. Demand goes down in the
summer yet that is when milk production tends to go up due to more
abundant pastures. We can expect milk pricing changes to continue and
realize that the profitability of organic dairy ultimately will depend upon
how many consumers are willing to pay more for organic milk.

Bob Parsons’ contact information at the University of Vermont
Extension is: 203 Morrill Hall, Burlington, VT 05405, 802-656-2109,

bob.parsons@uvm.edu.

GRAZE WITH THE BEST

Looking for the best genetics to make efficient use of

your pastures? Then it's time for you to call on CRV USA.
We have genetics proven in the most intensive grazing
systems around the world, with the qualities grass-based
dairy producers need to build their ideal herd. Whether
you're breeding for fertility, efficiency, or components,
CRV’s diverse lineup brings you the genetics to meet

your grazing operation.

Contact us today to speak with a CRV Genetic
Consultant in your area or to order a Grass-Based
Genetics Catalog. Direct shipping available.

CRV

BETTER COWS | BETTER LIFE

855 CRV COWS | www.CRV4ALL.us | info@CRV4ALL.us
CRV USA | 2423 American Lane | Madison, WI 53704
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Farmer Quota begins March 1st

By Theresa Washburn, Director of Member Affairs,
Organic Valley/CROPP Cooperative

uring the December board meeting the CROPP Board
D of Directors enacted a straight-line quota (i.e. 100% of

active base) effective with March 1 milk until demand/
supply conditions improve. During this quota, all members will
be paid the full organic premium on their monthly active base
production volume only. Members producing more than 100%
of their active base in a given month will be deducted $20.00/
cwt for the production over their active base. In early January,
CROPP dairy farmers were sent letters explaining the quota as
well as information on their active base.

A quota is one of our tools in milk supply management toolbox.
The steps taken before implementing this quota included; build-
ing inventory, stopping procurement of new farmers, increasing
promotions to retailers, putting active base increases on hold,
and adjusting the active base formula. Quota is a strategy used to
safeguard our cooperative.

Beth Wells, Director of Farm Milk Management offers this in-
sight on quota:

Make Your Feed Succeed

With Thorvin

Thorvin is nature’s most complete
mineral source. Loaded with bioavailable nutrients,
Thorvin supports reproductive, digestive, and
thyroid health...for just pennies a day!

Animals Thrive on Thorvin

www.thorvin.com
800.464.0417

Waorld's Fimest Nutrients
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“The coop traditionally sets quota when farm milk production
exceeds organic marketplace demand and the option to build
inventory is exhausted. It is a cost savings tool. It allows the coop
to pay a reduced price for excess milk that cannot be marketed
organically. Active Base is the coop’s commitment to pay organic
premium for a level of production on each farm dependent on
the quota percentage set. The remainder of the milk is paid for at
a deducted price from the organic premium.

Exemptions and exceptions

In a large and growing cooperative like CROPP we have to
consider the diversity in our farmers and farms. Grassmilk
producers, small operations (below annual production of 270,000
pounds of milk) and certain foundational loads are exempt from
quota.

How long will the quota last?

The quota is in place to safeguard the cooperative during times
of supply surplus and economic downturns. It is a powerful tool
but CROPP Board of Directors, who make the decision on quota,
will only utilize this tool when needed. The situation driving the
need for quota will be analyzed regularly and the quota will end
when the supply situation recovers.

Reduce

Johne's Disease _

o:gnm‘coll

instant milk 20/22
Their life cycle starts here.”

Qrgani-Calf™ enables your calves to start thelr

life cycle strong and healthy, This 2022 organic milk
is non-GMO and uses the highest quality all-milk
proteins and vegetable fat for optimal digestibility
and excellent performance, It offers a boost of
vitamins for added health and complete nutrition
in-a highiy-palatable, instant-mixing formula.

Contact us Today!

a manufactured by
MILKSPECIALTIES

AMIMAL NMUTRITION
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Save the Date!

2017 NODPA Field Days, September 28 & 29, 2017
at the Truxton Community Center, Truxton, NY

The NODPA Board of Directors and State Representa-
tives have selected centrally located Truxton, NY as
the site for the 17th Annual NODPA Field Days. This
central New York location will be ideal driving distance
for farmers coming from New England, New York and
Pennsylvania.

Planning for the educational program is just getting
started but we are already planning the Farm Tour to
Twin Oaks Dairy, the Truxton, NY-based dairy farm
owned and operated by the Arnold family. Kirk Arnold,
NODPA Board of Directors’ Vice President, and Kathie
Arnold, his mother and a founding member of NODPA,
will lead the tour of their farm and newly constructed
3-row, 136 freestall barn with a double 12 rapid exit
parallel Delaval parlor. This new construction features
Dairy Master alley scrapers, drive-through feeding with

headlocks and slant bars, Lely Juno feed pusher robot,
DCC waterbeds, automated curtains by Seneca Dairy
Systems, a 40x40 bedpack for special needs cows,
insulated cathedral ceiling, ventilation chimneys, and

a 57 kW solar system. As with all of the NODPA Field
Days farm tours, this one promises to be informative
and full of innovative practices.

Opportunities to sponsor and support this event are
available, along with trade show information, and we
will be sending it out soon and posting it on our website
shortly. Contact Nora Owens, at noraowens@comcast.
net, or 413-772-0444, if you have questions, want to
get involved or would like more information. So, get
out your calendars and SAVE THE DATES for the 17th
Annual NODPA Field Days, and look for full program
information in the May NODPA News.
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Blue River Hybrids combines in-house research and

elite genetics to offer you the best performing products

maaE  on the market. Our products are backed by

'mﬁ years of testing and quality control, ensuring
it 2 yourseed purity — every time.

PLANT ORGANIC. FARM BETTER.

blue river
hybrids

Organic Seed
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Organic Milk Pay,
Retail and Feed Prices
for January 2017
By Ed Maltby, NODPA Executive Director

ales of organic fluid milk increased by 5.7
percent in 2016 over 2015 with a total of
2,576 million pounds in 2016 compared to
2,433 million pounds in 2015. Most interest-
ing is that sales of whole milk in 2016 were up 16.5%
on 2015 sales. This, together with the continuing
increase in interest from manufacturers wanting to
use organic dairy ingredients, should be positive for
organic producers. Unfortunately, the rush by buyers
to sign up new producers, the drop in feed prices
and the lack of consistent implementation of the
Origin of Livestock regulation (and the USDAS lack
of a Final Rule) has caused an increase in production
that has dwarfed the expected and easily predicted
increase in consumption. The lack of a Final Rule
on the Origin of Livestock has allowed large-scale
dairies to rapidly expand their herds by cherry
picking certifiers that allow continuous transition.
This surplus has been caused by buyers encouraging
higher production despite historical evidence that
sales of organic fluid milk increase at an average of
only 6-7% per year, as happened in 2016.

A surplus gives buyers more leverage on pay price,
especially over those producers that sell directly

to manufacturers and those who are members of
smaller cooperatives and marketing groups. We
saw this in 2009, and the same is happening again.
A surplus should benefit exporters, especially of
powder and product to Asia, but a strong dollar is
inhibiting that growth as well as strong competition
from Australasia and Great Britain. A surplus also
needs increased manufacturing time at plants to
save any organic premium by making organic milk
powder and cheese. Manufacturers are at capacity
with the increase in non-organic milk production
of 1.8% from 2015 (2016 production was 212 billion
pounds). Without any of these opportunities, any
surplus organic milk will be dumped on the con-
ventional market or just disposed of, especially since
some Northeast conventional producers have been
told to dump milk into lagoons because there is no
capacity to handle it.

Organic milk buyers have responded to the surplus
in different ways. CROPP has been the most active.
They have dropped their pay price, re-instituted the
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seasonal deduction and implemented a quota based
on the active base, except for those producing less
than 270,000 pounds (herds of 25 cows and under),
grassmilk producers and foundational loads’(see
CROPP's press release on page 14). CROPP has
also initiated a large $20 per cwt deduction on
over-quota milk, passing all the cost of surplus milk
to the producer and leaving them with a pay price
under the conventional Class IV price. WhiteWave
(Horizon) has asked for a volume reduction of 3-4%
and has dropped its pay price. Upstate has dropped
$1 on their MAP and dropped their incremental
growth incentive but retained their volume pay-
ments. Trickling Springs struggled to find manu-
facturing and entered a supply relationship with
CROPP.

Quick solutions to this oversupply are not available,
especially with a low price for cull cows. The surplus
may well be exaggerated by the Danone acquisition
of WhiteWave which will create the US #1 refriger-
ated dairy company (Nielsen AOC last 52 weeks:
including butter, cream/creamers, margarine and
spreads, milk, whipped toppings and yogurt and
excluding cheese). Danone is increasingly confi-
dent about the deal going forward under the new
administration.

Aurora Dairy is pushing hard for the expansion

of its plant and farming operations against local
opposition in Columbia, Missouri. Aurora of-
ficials are saying they will be adding 30,000 cows
worth of organic production in Missouri and the
manufacturing plant they will be building will be
much larger than their present facility in Platteville,
Colorado. CROPP and other smaller cooperatives
will have difficulty competing for store brand sales
against this vertically integrated, well financed, low

cost company.

The CROPP/Dean joint venture may well be able
to slowly build a larger consumer base for its HTST
milk but that will take years rather than months and
is no way certain, especially as the store door deliv-
ery that Dean offers encompasses many non-tradi-
tional retail outlets for organic product, for example
package stores. The answer has always been more
attention to supply management which producers
have been asking for the last ten years, rather than
rapidly expanding gross sales. WhiteWave appears
to have paid better attention to that than CROPP.

continued on page 18

NODPA NEWS PAGE 17
Estimated Totsd US Sales of Ovganic Fluld milk Products J008-2007
P i
04
184
154+
144
Liz
Ane-0 -0 Hiere- DR Ape 09 S p-00 Pl B0 bal-10 Dec-106ay- 11001 LU M- 1 38sg-17 an- 10 jun- 10 More-LhApe- 14 Sop- 38 Prb- 18 - 15 e 1484my- 1600116
Organic Comn Price Spread 2008 - 2017 Compared to Pay Price [ —
Houshel data supplied by USDA AMS - FOB the Farm § por ek
54000
1165
§15.5 P
5145
5105 53000
5115
2500
5105
] 000
%5
F15 03
385
515 2000
5.5
5580

E2RS [
& R R N T . - T T R g R
& \4‘? & #@ FF A L AL F I AL LETFE TS FF

e i Loty P Average Piy prce

" i Organic Feed Soybeans Price Spread in 2008-2017 - USDA Market NMews Data - FOB Farm
truribs
5300

5280

210

Sted

N I I R T B S R B U SR S T
F o & FF A F T F P




MARCH 2017

ORGANIC INDUSTRY NEWS

Feed and Pay Price

continued from page 17

Feed corn is still trading at $8 per bushel, about $1 lower than Febru-
ary, 2016, and soybeans are priced at $16 per bushel as compared with
$21.50 in February, 2016. The last time the soybean price was this low
was January, 2010. Organic hay costs are within the same range as last
year, with hay being offered at $50 per round bale or $150-200 a ton
FOB with a good supply. Cheap foreign feed still dominates the market
and undercuts domestic producers. John Bobbe, executive director

of OFARM, has noted that the farmers tell him the current cost of
producing a bushel of organic grain is about $10 a bushel, while buyers
have said it costs them about $10.50 a bushel to import it into the US,
drawing complaints from domestic organic farmers who fear their
harvests are held to stricter standards than foreign-raised crops. For
the first nine months of 2016, the top two countries for organic corn
imports entering the United States were Turkey with 400,000 metric
tons (73%) and Romania (11%). Meanwhile, the leading countries

for organic soybeans entering the United States during January-
September 2016 were Turkey (47%), India (19%), Argentina (12%),
and Ukraine (9%). (Source: USDA Foreign Agricultural Service data

January-October, 2016.) 4

Great News, But We Need Your Help Now!

The American College of Veterinary Botanical Medicine
(ACVBM) has passed its first hurtle to becoming recognized
as a specialty of the American Veterinary Medicine Associa-
tion (AVMA) but we NEED YOUR HELP NOW. During the
three month comment period, please let the AVMA know
that our veterinarians need to be trained in botanical medi-
cine in order to help all organic farmers and clients AND to
help fight against antibiotic resistance. Please send your
comments as soon as possible to David Banasiak by email,
DBanasiak@avma.org, or by mail to 1931 N. Meacham Rd,
Suite 100, Schaumburg, IL, 60173. Thanks!

% NOFA-NY Sl Sty
Certified Organic, LLC | | o reu
Certification Program
Organic Certification Services for Crops, Livestock & Handlers + Field & Dairy Herd
Transition
—> Largest Certifier in New York State * International Trade
Documents
—> Local, Regional Knowledge « Materials Review
> E . Dedicated Staff * Expedited Certification
F anced, Dedics * Product Sourcing
—> High Integrity, High Quality + Free Informational

840 Upper Front St « Binghamton NY 13905
607-724-9851 = certifiedorganic@nofany.org
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Letter from the President

continued from page 2

5. My experience of checkoff programs is that they do not use
their funds to represent farmer priorities when granting
research dollars.

6. ‘Got Milk’ was successful in promoting milk sales but
80,028 dairy farms have been lost since 1992.

7. Increase in organic sales will increase lower priced imports
not domestic organic production.

And finally, we've set the dates and location for the 17th An-
nual NODPA Field Days. We will be meeting in Truxton, NY on
September 28th & 29th and the farm tour will be at the Arnold
family’s Twin Oaks Dairy. Program information will be available
in the next NODPA News and online, but in the meantime, I
hope you will save the dates!

Liz Bawden, NODPA President
Hammond, NY | Phone: 315-324-6926

Cinnatube™

The natural dry cow alternative

Dry cow tube for reduction of
new mastitis infections.

www.nhewagritech.com

607-379-3793

New Agritech, Inc
Locke, NY 13092

Dry cow issues are amongst the most expensive
problems to the dairy farmer and there has been no product for
the organic farmer to use.

Peer reviewed literature in the USA and Europe
shows just how effective Cinnatube is.

A recent peer reviewed article, conducted by North Carolina State
University, and published in the Journal of Dairy Science
concluded that, "The efficacy of the herbal products [Cinnatube]
was similar to that of conventional [Antibiotic] therapy, and the
herbal products had no apparent adverse effects.”
www.journalofdairyscience.org/article/S0022-0302(14)00270-7/pdf

Guaranteed no antibiotic residue and no black spots
in your milking filters. For organic production.
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“We love it in the maternity pen!”
_ﬂm N m o]

— Alan Mesman

\ MESMAN FARMS, MT VERNON WASHINGTON
" Alan (Anita), Ben (Chelsy) and Samantha Mesman
Robotic Organic Dairy, 110 cows, SCC 150,000

“We have been using Udder Comfort™
for 8 years and just love it in our
maternity pen!” says 4th generation
dairyman Alan Mesman, pictured above
with wife Anita during the 2016 WODPA
Conference. Alan and his son Ben and
daughter Samantha operate Mesman
Farms, a 110-cow robotic organic dairy
near Mt. Vernon, Washington.

“As an original user, we did one of the
first DHI comparisons 8 years ago,
coating udders of high-count cows. We
were surprised when our SCCs fell by
40,000. We then transitioned to using
Udder Comfort routinely after calving to
manage udder edema and milk quality.”

With robotic milking in place 3 years,
the Mesmans continue to make sure
fresh cows get Udder Comfort.

“We use it in the maternity pen for

4 milkings to remove edema and
soothe irritation, especially on the new
heifers. | like seeing positive change in
working with the cows and watching the
progress of our Holstein/Jersey herd.
Udder Comfort plays a big part, helping
fresh cows reach their potential.”

UDDERJCOMFEORTS
Quality Udders Make Quality Milk
Keep the milk in
the system ¥,

1.888.773.7153  1.613.652.9086 a E !

uddercomfort.com
For external application to the udder only after milking, as an
essential component of udder management. Always wash and
dry teats thoroughly before milking.

Call to locate a distributor near you.
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Feclcra"g Mandated Checkoff: Comments due bg APril 19

continued from page 1

Below are some answers for some common points that the pro-
ponents of the program have offered and some questions about
how unfair the program and process are. In a companion article,
The Facts: Organic Research, Promotion and Information Order
Proposed Rule and Referendum Procedures, we explain the pro-
posed regulation in plain language.

1. Farmers and handlers with gross organic revenue below
$250,000 are free to choose whether to pay into the check-
off program.

Untrue:

o Those dairy producers and handlers that choose not to pay
into the organic checkoff will have to pay into their con-
ventional checkoff. The exemption for organic producers
and handlers from paying into the conventional checkoft
program ends once an organic checkoff starts. For those
producers that do not go through the annual paperwork of
exempting themselves from the conventional checkoff and
applying to and paying into the organic checkoff - they will
continue to have automatic deductions from their pay check
going into the conventional checkoft. If they don’t pay atten-
tion to the paperwork they will be paying into both.

2. The Check-off Governing Board would consist of 50 per-
cent producers, 50 percent handlers.

Technically true but misleading:

o There will be 8 producer Board members eligible to vote
out of 16 Board members BUT a producer representative
can be anything from an individual to an employee from a
multi-national corporation — we have seen how USDA has
applied this definition with the NOSB members. Produc-
ers will receive their basic expenses to travel to and stay at
meetings — nothing else to compensate for their time away
from their farm. It will be an expensive hobby that most
producers could not afford.

o 5 domestic mandatorily or voluntarily assessed handlers.

o 2 ‘atlarge’ mandatorily or voluntarily assessed product pro-

cessors — not necessarily domestic with no definition on size.

« 1 mandatorily or voluntarily assessed importer (importers
do not need to be certified, are not classified as a handler
and need no knowledge of organic production).

o 1 public member at-large who is a non-voting member (no
definition for who this might be).

3. Organic producers will select regional representatives
through balloting.

True but misleading:

o Those representatives will be selected by a complicated

system of balloting and will only be recommendations to
the Secretary. There is nothing in the language that says the
Secretary (a political appointee) has to choose from these
recommendations and there is no language that says these
recommendations have to be made public.

. Every certificate holder subject to an assessment will have a

direct vote.
True but...:

The burden of documentation to justify ‘net organic in-
come’ for all certified operations will be immense, espe-
cially for grain and dairy farmers. This is a very complex
issue. Inaccuracies, mistakes, and outright fraud are very
likely without careful third-party verification. In the initial
vote, there will be no independent data that shows what the
organic sales income is for each certificate holder unless
they ask for that data from certifiers. Will USDA contrac-
tors (certifiers) be required to verify the producer’s claim?
The certifier will be put in the position of challenging the
accuracy of a farm’s allowed organic expenses against the
gross organic income. If the USDA has to verify the eligibil-
ity of every ballot, the cost to the future program will be
incredible. The result of any referendum under these cir-
cumstances would inevitably face a legal challenge. Simpler
would be one vote per certificate holder.

. Atleast 50 to 75 percent of the funds would go specifically

for research, or activities that work hand-in-hand with
research such as technical assistance and widespread dis-
semination of research findings.

False

The information in the Organic Checkoff Budget (on page 26,
Checkoft: The Facts) is from USDA data and proposed regulation.

. Twenty-five percent of the assessment from producers

would go for local and regional research.
False

From the proposed Rule: “Regional certified organic
producer Board members shall establish priorities, includ-
ing regional considerations, for investments in agricultural
research” Establishing priorities by a subset of the Board
for use of funds from a portion of the assessment that is not
going to be separated out from other assessments is a long
way from an allocation of fund by the full Board and it be-
ing approved by the Secretary.

. A referendum is required every seven years to decide

whether to continue the program.

True except....:
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The Secretary has, in the past, refused to acknowledge the
vote to discontinue checkoff programs. If there is a vote to
disband the organic checkoff, producers and handlers would
have to return to paying into their conventional check off
including the dairy processor checkoff.

Assessments would be made throughout the value chain:
producers, handlers, processors, retailers.

False

The only retailers that will pay will be those that are certified
because they take organic ingredients and make something
different with them and want to call the finished product
certified organic, for example the retail deli or bakery. These
are a very small minority of retailers, mostly consumer co-
operatives. Wal-Mart, Whole Foods, and Trader Joe’s will not

be paying an assessment on all the organic products they sell.

The 30-40% margin that retailers take on organic product
will not be assessed. Distributers and marketers will not be
paying into the checkoft. CEO salaries and stock options
from companies that make and market organic products will
not be assessed, but the owner draw from an organic family
farm will not be an allowable deduction from gross organic
sales and so will be included in the net organic sales that will
be assessed.

Supporting organic
farms with forage

f
/

varieties focused on ,»
yield and quality!/
[, L

.|

(717) 687-6224
www.KingsAgriSeeds.com

High Energy Forages & Soil Building Cover Crops

o The proposed method of assessment uses criteria for deter-
mining net organic sales that do not reflect organic pro-
duction methods, which are based on feeding the soil and
building the nutrient value of the soil to increase yield and
profitability. A ten year old, established organic operation
would have few inputs, after ten years of building fertility,
that meet the definition of Agricultural inputs. They would
still have the costs of rent for land or mortgage payments,
plus the costs of labor, which are higher on organic farms
than on conventional operations. This operation’s gross or-
ganic sales would be very similar to their net organic sales.

« This assessment proposal is inequitable across commodities.
The inequity across commodities underlines the unfairness of
a multi-commodity checkoff program and the inability of such
a program to assess each participant equally. Some commodi-
ties have a high gross sales number (for example organic dairy
producers), but typically low net profit, while other commodi-
ties, like high-value fruits and vegetables, typically have lower
gross sales but higher net profit. They both would be classified
as exempt or non-exempt under the unequal conditions of
their individual commodity characteristics.

Whichever way you look at this proposed regulation, it makes no
sense. Historically, single commodity checkofts haven't worked and
end up stifled by USDA bureaucracy. Historically, assessments have
been channeled to consultants and companies to come up with
slogans and promotions that encourage growth at the expense of
small to mid-size farming operations. A multi-commodity checkoff
is even more difficult and expensive to administer involving more
USDA bureaucracy paid for by assessment prior to any budget deci-
sion on use of funds. The criteria for assessment that the Organic
Trade Association has developed does not reflect the economics of
organic farming and will be difficult to evaluate and make account-
able. It will end up taxing the family income of small to mid-size
organic family farms. The establishment of the organic checkoff will
end the exemption that organic producers have from paying into
conventional checkoff - this is stated in the 2014 Farm Bill and in
the proposed regulation. 4

TO STOP THE CHECKOFF, SUBMIT
COMMENTS TO USDA TODAY
THE DEADLINE IS APRIL 19th

Submit Online:
http://bit.ly/organicTAX (link to Federal comment site)

Mail comments:
Promotion & Economics Division, Specialty Crops Program,
AMS, USDA, 1400 Independence Ave. SW, Rm 1406-S, Stop
0244, Washington, D.C. 20250-0244

Fax comments:
(202) 205-2800
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The Facts: The Organic Research,
Promotion and Information Order
Proposed Rule and Referendum
Procedures
Ed Maltby, NODPA Executive Director

What are next steps?

1. Interested parties will send in comments on the Proposed
Rule. The date by which comments need to be received is
currently April 19, 2017.

2. USDA will analyze all the comments on the Proposed
Rules and reach a decision about whether to continue with
Organic Trade Association’s (OTA) request for an Organic
Research, Promotion and Information Order (organic
checkoft).

3. Ifthe USDA decides to continue, they will publish a Final
Rule which will address the comments they have received
and lay out the details of the organic checkoff, which would
be implemented under the Commodity Promotion, Re-
search and Information Act of 1996.

4. A separate Final Rule will lay out the details of the refer-
endum that would be held at a date set by the USDA for
those that will be assessed to determine whether they favor
implementation of the program prior to it going into effect.

5. Timeline - since the Final Rule for both the program and
the referendum will have to go through all of the vetting by
internal agencies, plus through the OMB, at the earliest we
are probably looking at 2019 for any implementation.

Who is assessed?

1. Mandated Assessments: Organically certified producers
and handlers who have gross organic sales for the previous
marketing year in excess of $250,000, plus importers (not
necessarily organically certified) who import greater than
$250,000 in transaction value of organic products for the
previous marketing year.

a. §1255.16 Gross organic sales means the total amount
the person received for all organic products during the fis-
cal year without subtracting any cost or expenses.

b. § 1255.15 Fiscal year and marketing year. Fiscal year
and marketing year means the 12-month period ending on
December 31 or such other period as recommended by the
Board and approved by the Secretary.

c. Transactional value for importers: “The price actually
paid from the buyer to the seller for the merchandise” This
is currently reported by importers on CBP Form 7501 as
‘Entered Value’

2. Voluntary Assessments: Those organically certified pro-
ducers and handlers plus importers of certified product
who are not mandatorily assessed but choose to participate
in the program.

3. Producers and handlers who are in an existing Federal
checkoff program have the choice between becoming part
of the organic checkoff or continuing to pay assessments to
the conventional checkoff program. If the organic checkoft
is implemented there will be no exemptions from other
checkoft programs for organic producers and handlers.

What will the mandatorily and voluntarily as-
sessed entities pay?

1. Each certified organic producer or certified organic handler
with gross organic sales greater than $250,000 during the
previous calendar year shall pay one-tenth of one percent
(0.001) of net organic sales to the organic checkoff pro-
gram. Sales of exports are currently excluded in any calcu-
lation of assessments. Nothing is mentioned about whether
the value of exports is excluded from a calculation of gross
organic sales.

a. § 1255.21 Net organic sales means total gross sales in
organic products minus (a) the cost of certified organic
ingredients, feed and agricultural inputs used in the
production of certified products and (b) the cost of any
non-organic agricultural ingredients used in the pro-
duction of certified products.

b. § 1255.2 Agricultural inputs means all substances or
materials used in the production or handling of organic
agricultural products (e.g. fertilizer, lime, soil condi-
tioners, agricultural chemicals, beneficial insects, other
approved materials for pest control, seed, plants, vines,
trees, feed purchased for livestock, etc.).

2. Importers who have a transactional value of organic
imports greater than $250,000 for the previous calendar
year shall pay one-tenth of one percent (0.001) of net
organic sales to the program. For example: those who have
$500,000 as Entered Value on their CBP Form 7501 for
organic imports would be assessed $500.

How much will the organic checkoff collect in the first year:
The USDA estimates that the assessments will total $25.3 million
in the first year based on USDA census information, reports from
importers and their projection of net organic sales.

When will payments have to be paid? All payments must be
received by the organic checkoft program no later than March
31st for the previous calendar year in which the product was
‘produced, handled or imported’

What paperwork will there be?
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1. For those producers and handlers that self-determine source, for example dairy on their milk check, beef and

that they are assessed: lamb at auctions.

a. They will calculate their net organic sales for the pre-
vious year ending on December 31st multiply it by 0.001
and submit a check to the program by March 31st.

b. Under the 1996 Act, organic producers and handlers
“would submit a report that would include, but not be
limited to, the entity’s name, address and telephone
number” and the value of its net organic sales. They
would need to maintain books and records needed to
“carry out the provisions of the proposed program,
including for verification of any required reports” and
retain those records for at least two years beyond the
applicable calendar year.

c. If they are part of a commodity with an existing
conventional checkoff they would have to apply annu-
ally for exemption from assessment by that program.
Prior to the start of the calendar year, the entity would
apply to the Secretary of Agriculture on a form sup-
plied by the program, for an exemption to assessment
by the conventional program to ensure that they would
not have double deduction. They would also have to
prove that they have paid into the organic checkoft for
the previous year. These entities would need to request
refunds if conventional checkoff deductions are taken at

d. If the entity is part of a State promotion program
rather than a Federal program, the USDA will “encour-
age” those programs to recognize the Federal program.
Entities can apply for an offset of 25 percent of the
payment to the federal program to compensate for mon-
ies paid to a State or Regional program if the State and
Regional programs agree.

2. For those producers and handlers that are not mandato-
rily assessed and choose not to be voluntarily assessed:

a. They would apply annually, prior to January 1st, for
exemption supplying proof that they had gross organic
sales of under $250,000 in the previous year.

b. They would submit to the program past shipment/
sales data that would validate their gross organic sales.
They would need to maintain books and records needed
to “carry out the provisions of the proposed program,
including for verification of any required reports” and
retain those records for at least two years beyond the
applicable calendar year.

¢. The Organic Research and Promotion Board (Board)

continued on page 24

UPSTATE NIAGARA

FARMER OWNED

At Upstate Niagara Cooperative, Inc.

our member dairy farmers work passionately to
ensure delicious, high-quality dairy products.
Qur products have earned numerous awards and
customer trust for years.

America’s Leading Organic
Farmer Cooperative

Contact our Farmer Hotline Today!

888-809-9297 | www.farmers.coop




MARCH 2017

ORGANICINDUSTRY NEWS

Checkoff: The Facts

continued from page 23

would then issue, “if deemed appropriate,” a certificate
of exemption for that calendar year.

d. Those producers and handlers that are part of a
conventional checkoff program, and not paying into the
organic checkoff, would have to pay into their conven-
tional program. The existing exemption that organic
producers and handlers have, exempting them from
the conventional programs would disappear.

Enforcement

The organic program would be subject to the enforcements
under the 1996 generic Act (SEC. 520. Enforcement). Essentially
the Secretary could issue fines and penalties for nonpayment of
checkoft assessments under Federal Law.

Use of checkoff funds

1. Reimbursement to the USDA for costs involved in running
the program. There is no limit on what this might cost. This
is paid out first.

2. Staff and administrative costs for the Board and program
will be deducted next before evaluating what funds are

NUTRONOMY™

It’s simple... the integration of Nutrition & Agronomy!
Give Your Herd a Real Advantage
MAKING THE MOST OF YOUR FORAGE AND FEEDING PROGRAM
We Offer Seed, Inoculants/Preservatives and Nutrition/Products
Quality for Year-Round Results!
Ask Your Renaissance Consultant for Information

Nutronomy - A Change for the Better!
Eiﬁ@ RENAISSANCE NUTRITION

1.800.346.3649
RENAISSANCE

NUTRITION Renaissance... Solutions for Suéceés!
LOW-COST CERTIFICATION
Baystate Organic Certifiers certifies dairies
in the Northeast, Mid-Atlantic and Midwest

USDA

Non-profit, USDA-accredited. Our mission:
Make certification affordable for operations of any scale.
(401) 835-2210 ehanson@baystateorganic.org
www.baystateorganic.org
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available for Programs, Plans or Projects. The program staft
and administrative cost, plus whatever costs the Board has,
can be no more than 15 percent of total assessment raised.
Reimbursements to the USDA are not included in the 15
per cent.

3. Program, Plan and Project Funds:

a. All use of funds have to be approved by the Secretary
of Agriculture. No program using checkoff funds can
disparage or degrade the qualities of any other agricul-
tural commodity or product (no “better than” or “more
healthy than”). Wording of promotional programs must
reflect the government’s positions on policy. No funds
can be used to advocate to or support the NOSB or any
regulation.

b. The remaining funds will be allocated as follows:

i. No less that 25 percent allocated to Research (as
defined in § 1255.32) with a majority allocated to
agricultural research.

ii. 25 percent allocated to Information (as defined
in § 1255.18) with a majority allocated to producer
information.

iii. 25 percent will be allocated to Promotion (as
defined in § 1255.30).

iv. 25 of the funds shall remain discretionary.

Froudly Handling:

— CERTIFIED ORGANIC MOLASSES -

Excellent Somce for
Enegy, Sugii &
Ingreaies Palatability.

Pickup or Delivery for
Any Sizn Operation.

BUFFAL6 comrinol

in Western NY 58
LASSES Serving OH, PA, MY, :
Maw England & Ontario, CAN “ ol

BUFFALD MDLASSES LLC | www.buffalomolasses.com
Phone: 716-714-9709

- %

Advertise with
NODPA in 2017

Information Available Now!

Contact Nora Owens at:
PHONE: 413-772-0444

EMAIL:
noraowens@comcast.net
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Governing Board

1. 17 member Board including 1 non-voting member and a
quorum of 9 members

a. 7 either mandatorily or voluntary assessed producers
b. 1 voluntarily assessed producer
¢. 5 mandatorily or voluntarily assessed handlers

d. 2 mandatorily or voluntarily assessed product processors

o

1 mandatorily or voluntarily assessed importer

[

1 public member at-large who is a non-voting member
2. The Board members will be appointed by the Secretary

3. For the first Board the regulation says: ‘Nominations for the
initial Board will be handled” by the Department and OTA’
The terms for service of the initial Board shall be staggered
for two, three and four years.

4. Board members will only be reimbursed for travel and
other expenses but not for their time

5. Nominations to the Secretary for future producer seats will
be based on geographic region and expressed wishes of pro-
ducers voting in those regions.

6. Nomination to the Secretary for the other Board seats will
be based on voting by that class of assessed entity and

) ﬁ;_i. Orgamc

"% Herd

Feed Ingredients - Pest Control - Health Care

OMRI lists hundreds of products for organic livestock,
all monitored for formula changes and

new ingredients so that you can move O M R I

forward with confidence.

Download the OMRI Products List® today
OMRI.org/download

OMRI Listed — Naturally Trusted
\ Y Y
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the top 2-4 vote winners would be recommended to the
Secretary

Voting to approve the Final Proposal to establish
an Organic Checkoff

There are contradictions about how ballots are distributed and
what is required to be eligible between the proposed rule for an
organic checkoftf (ORPIO) and the proposed rule for the referen-
dum process.

1. Each assessed entity will have one vote. Organic importers
can request one ballot per “business entity” that meets the
definition of importer.

2. In ORPIO Rule: All currently certified domestic entities
in the list maintained by the USDA NOP will be mailed a
ballot. Importers of organic products with the existing 38
Harmonized Tariff Schedule (HTS) codes from the previ-
ous year will also be mailed a ballot. Any entity requesting a
ballot will have to provide an affidavit attesting to either (a)
an importers participation in the organic industry or (b) a
voluntarily assessed entity commitment to be assessed for
4 years.

3. Inthe proposed rule on the referendum: Assessed entities
are defined above and may request and receive a ballot by

continued on page 26

Proper dry cow management is
one of the keys to a successful dairy.

A good dry cow program is an essential element in building a successful
dairy business. Along with sound management and nutrition programs,
products that help support a healthy immune function can lead to
healthier, more productive animals. Areas of improvement might be
thriftier calves, lower SCC, higher milk peak and production and fewer
overall herd health issues.

Impro Products, Inc. has a line of nutrition products for dairy cattle for use
in our Dry Cow Program that can pay dividends for your dairy. These
specially formulated products are designed to address many of the stress
challenges of today’s modern dairy cow.

At a suggested retail cost of less than $43 per cow, call now for details on
how this program can more than pay for itself!

For Cows - Impro MVP Dairy Boost « Impro Dairy “M” Caps «
Impro Dairy “R” Caps « Impro Fresh Cow “C" Caps « MPower Pak

Most products meet the . ~
National Organic Program standards. ’M"ggo

For more information or to locate a dealer near you
call 800-626-5536 or email ahhandrew@aol.com
Impro Products, Inc. - PO Box 147 « Waukon, |A 52172
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mail. No
person that
claims to be
an assessed
entity shall
be refused a
ballot.

. Entities will be

identified by
its individual
tax identifica-
tion number.

. All ballots will

be cast by mail,

in-person at
Farm Services
Agency or “by
other means.”

- Box 361,
Penn Yan, NY 14527
315-531-1038
Designing and Installing Agricultural
Fences, Trellises and Bird Net Certified Organic Feed,

Systems throughout the Northeast

413-348-4071
www.rivervalleyfencing.com

continued from page 25
Organic Checkoff Budgets $ million
USDA AMS Projection of total assessment raised 100% $253
USDA administration cost (OTA’s projection) $0.3
Board and program administration at 15% of total Budget $ 3.80
Available for Programs, Plans and Projects (PPP) 83% of $21.21
Budget

Agricultural research 25% of PPP
Agricultural Research @ 60 percent of Research allocation $3.18
Other Research $2.12

Information for Producers 25% of PPP
Information for Producers @ 60 percent of Information budget $3.18
Industry and Consumer Information $2.12
Promotion for expanding organic markets 25% of PPP $5.30
Discretionary Funds 25% of PPP | $5.30

LAKEVIEW
ORGANIC
GRAIN

119 Hamilton Place

Seed & Livestock Products

FROM Northeast Organic Farms
FOR Northeast Organic Farmers

www.lakevieworganicgrain.com
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6. The program will be implemented if a majority of those
voting agreed to it.

SUBMIT COMMENTS TO USDA TODAY TO STOP THE
CHECKOFF DEADLINE IS APRIL 19

Submit Online:
http://bit.ly/organicTAX (link to Federal comment site)
Mail comments:

Promotion & Economics Div., Specialty Crops Program,
AMS, USDA, 1400Independence Ave.SW., Rm 1406-S, Stop

NODPA NEWS

Dairy Succession Efforts
Get Boost from Grant

Help is available for dairy farmers! With support from the Keep
Local Farms Fund of the New England Dairy Promotion Board,
Land For Good is offering farm transfer planning and succes-
sion advising to commercial, cow milk dairy farms at reduced

or no cost, for a limited time. Land For Good is a nonprofit
organization providing land access, tenure, and transfer services
throughout New England. We maintain a network of state-based
Field Agents who work with farmers through a customized, per-
sonalized, team-based approach to farm succession and transfer
planning. We can:

« Provide information and resources to get started
« Find appropriate advisors and coordinate your team
- Help you navigate your farm transfer planning process.

For more information, visit our website at landforgood.org, contact
us at info@landforgood.org, or call 603-357-1600.
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0244, Washington, D.C. 20250-0244;

Fax comments: (202) 205-2800

VISIT OUR WEBSITE FOR TALKING POINTS:

www.noorganiccheckoff.com

CORNUCOPIA
I N S T |

T U T E

Promoting economic justice

for family-scale farming.

www.cornucopia.org

Supporting the NODPA News as an excellent
resource for organic dairy producers

Dairy Marketing Services offers:

e Secure national and regional
organic markets.

e Comprehensive quality
services and support.

e Arange of services
and programs designed
specifically for organic needs.
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ORGANIC PRODUCTION: FEATURED FARM

Faith In Grass

Peace Hollow Farm, Knoxville, Maryland

continued from page 1

Myron and Janet, both in their early 50’s, farm in Pleasant Valley-
a mile wide valley in Washington County, Maryland, bound by
the Appalachian Trail to the east, the Potomac River to the south,
and Elk Ridge to the west. According to the USDA Plant Hardi-
ness Zone Map, the farm is located in Zone 7a. A scenic land-
scape of rolling hills, Myron said that “they had to make a flat
place” when they built a new slatted floor freestall barn in 1996
(their parlor was also upgraded from a double-4 herringbone to
a double-8).

The home farm is 118 acres, a V-shaped property with the build-
ings situated at the narrow end. This ground serves as pasture
for their 80-head of milk cows. In 2007, the Martins purchased

a neighboring 100-acre farm where they raise their heifers and
all their bull calves. 50 acres of the heifer/steer farm is used for
grazing and 50 for stored forage. They rent an additional 60 acres
of hay ground.

Myron’s family moved to the home farm in 1965 when Myron
was three. Alongside his farming career, Myron’s father served
as a local Minister. Myron and Janet farmed in partnership with
Myron’s father through the 80, began renting in 1988, and

started purchasing the property in 1993. Myron and Janet have
seven grown children who have moved away from the farm.
Over the years, Myron and Janet have provided a home to over
40 foster children.

“We were grazing some when we farmed with my Dad but began
to get more intensive when I took over operations,” Myron
explained about the progression of the grazing program. Dur-
ing this time period, 50 acres were in permanent pasture. Using
a no-till drill and spray, the other 50 were double cropped with
high-population corn (45,000 kernels per acre) and rye grass. “A
winter annual and summer annual is basically the way I looked at
it,” he said.

By 1996, he was grazing heavily on the rye grass but continued to
feed grain and corn silage. In the early 2000’s, organic processors
began sourcing milk in their region, and Myron made the deci-
sion to transition. Following a three-year transition, the farm
was certified organic in the fall of 2007. Myron and five other
area farms began shipping to CROPP. In 2011, he started ship-
ping to Trickling Springs. In early 2017, Trickling Springs entered
into a supply relationship with CROPP. Before they began their
transition, Myron said that they were using a lot of urea and he
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Mixed breed heifers on pasture

was seeing a steady decline in the value of the crop and the health
of the cows. He said, “When we transitioned, I knew we had to
go in a different direction because I couldn’t put the urea on”
Having switched to cultivation, he continued to plant corn which
“seemed to work,” but he had some reservations about the effects
of constant tillage and cropping on his sandy loamed and hilly
ground. In the back of his mind, he dreamed of switching to a
more sod-based farming approach.

“I heard some people in Wisconsin were doing all-grass and I
was wondering if it could be done here,” Myron explained. In

his vicinity, there were very few people attempting an all-grass
ration. Maryland Extension Educator Dale Johnson, who has
had been tracking the Martin’s cost of production since 1996,
observed that the farm was still purchasing a large amount of
concentrates even though they had begun the transition to a high
forage ration.

“All this was churning in my brain when the recession of 2009
hit,” Myron said. CROPP producers experienced a period of pro-
duction quota and were asked to reduce milk output. “I thought
this was my chance to go grain-free. I liked it so well; we actually
made more money per cow in 2009 than I ever dreamed possi-
ble,” he said. His entire herd, including his calves and heifers, has
been grain-free since 2009. Added Myron, “I am a man of faith;
God worked it (transition to no-grain) out miraculously. My goal
is to never till the ground again”

The acreage on the home farm is primarily used for grazing.
Spring turn-out dates range from mid-March to mid-April. The

herd is usually able to graze through December. “We have about
210 days of grazing,” Myron said, “but there is supplemental for-
age being used part of that time”

Since the property is V-shaped with the farmstead at the narrow
end of the V, the grazing paddocks close to the barn are small
and irregularly shaped. These paddocks are either reserved for
calves or broken down into 2-acre paddocks for the milking herd.
As you move farther from the farmstead the land opens up with
20 to 30-acre fields.

A high-tensile laneway is run through the center of each of these
fields with permanent posts at 90-foot intervals. In many grazing
systems, the herd is always going in and out of the same gate,

but “we don’t have that,” Myron explained. “We just prop the
laneway up with 10-foot poles and the cows have learned to walk
under the wire into their paddock”

In the spring when Myron is flash grazing the farm at a 21-day
interval, the cows will get a 90’ section. When the heat hits by the
end of July and the rotation has slowed to 30-days, the cows usu-
ally get a 180’ section.

Peace Hollow uses both pre-clipping, also referred to as prun-
ing, and post-clipping to support its pastures. Myron (or his one
full-time employee) pre-clip in the afternoon when sugar levels
are highest. They try to pre-clip a PM paddock and the next day’s
AM paddock at the same time. With wide-swathing, the pre-clip-
pings dry quickly in the sun and continue to produce sugars,

continued on page 29
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FEATURE FARM

continued from page 29

since the grass has no root structure to send the sugars back to.
This makes it sweeter and more palatable for the cows.

“We clip high; just taking the top off,” Myron explained. “It en-
courages the cows to eat everything and it also stages the growth
for the entire season.” By raising their Vermeer mower with a
set of shoes, they are able to clip leaving a 4-inch stubble. Myron
continued, “It establishes a grazing height. The next time the
cows go through they maintain the same height”

After the 3rd full rotation of his grasslands, Myron post-clips.
Generally, the 118 acres of pasture are post-clipped three times
per grazing season (twice in dry years). All of the clipping and
mowing work is done with a Vermeer 1400- an 18’ wide tow-
behind center pivot disc mower without conditioners. Myron
acknowledged that his ground has very few rocks.

Although Maryland has a longer grazing season than its more
northern counterparts, Myron still aims for putting up six
months of stored feed. His goal is to raise a balanced forage
of 60% grass and 40% legume that is 17% protein. Clover and
grasses dominate his hay ground but there is also some alfalfa.

NODPA NEWS

“We mow out in the morning for processing that day or in late
afternoon for the next day;” he explained about the hay-in-a-day
program. “We mow out flat in a complete swath with just a little
bit of area for the wheels, cutting high so air can go through” He
uses wide swathing for both his 50% moisture haylage and dry
hay.

After raking, the grass is picked up by a Pottinger wagon-mount-
ed harvester. The machine has a pick-up head with processing
knives built on to a self-unloading forage wagon. Then the crop
is transported back to the farm and packed into trench silos. “It is
really sweet smelling hay;” Myron noted, “and the cows really like
this type of hay”

Myron uses the same Pottinger system for harvesting his dry hay.
Myron explained, “In the summer we make dry hay as we need
it” The excess dry hay (usually about 30-40 tons) is piled loose
into a commodity shed. Both haylage and dry hay are scooped
with an over-sized loader bucket, loaded into a retrofitted forage
wagon mounted onto a trailer, and fed out in the south-facing
feed alley of the freestall.

In response to high MUN’s during the grazing season, Myron
has focused on feeding more dry hay. He said, “It is hard to get a
cow that’s on lush pasture to eat hay;” but last year it was the only
supplemental feed that was used until he began feeding haylage
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in October. During the prime grazing season (April-June), the
cows eat very little dry hay. When the heat picks up in July and
the cows are spending the hottest part of the day in the freestall,
Myron said that 20-25% of dry matter intake is coming from dry
hay.

Myron prefers management techniques such as pruning and
supplementing with dry hay over purchased inputs. He expressed
a healthy skepticism towards products such as molasses and
foliar products. He said, “I thought molasses was my ticket. I
bought a tote and fed 6 gallons (per cow a day) and then went up
to 8 before I began to back oft. I didn't see that it helped me at
all- it didn’t move milk, it didn’t move components.”

He has also tried foliar feeding, but after some experimentation
he decided to stop. Myron said, “You have to ask yourself is this
my imagination that this is doing anything or does it just make
me feel good because I am doing something?”

“Id rather feed grass for energy, he explained. “To me, we do
the best we can and take what we can get” If soil tests indicate a
need, Myron does spread hi-cal lime every other year on all his
ground at the rate of one ton per acre. This year he hopes to add
some gypsum to his fertility program.

Originally a Holstein herd, Myron started cross-breeding with
Jersey bulls. In 1996 when he began grazing more intensively, he
switched to an all bull breeding program. Over the years, he has
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Top left: Farm sign
Top right: Dinner Time at Peace Hollow
Farm

brought in many off-farm bulls, but having experienced a severe
bout of pinkeye last year, most likely brought in by a bull, Myron
has decided to raise future breeding bulls from his own herd.

At the same time the farm was transitioning to all-grass, they
were also developing a direct market for their culls and steers.
The genetics of the herd were shifting to primarily Jersey and
though he liked the Jerseys, “I also needed more of a cow when
we were done,” Myron added, “For this area, and the way I farm,
were more suited to a dual-purpose breed”

“I think I only sold one cow last year at the auction. Everything
else went through the meat business” Large quantities of meat
are sold for $3.00/pound hanging weight with the customer pay-
ing the processor. The meat is 100% grass-fed but is not certified
organic because they do not use a certified organic processor.
Myron said that 70% of the beef business is wholesale. They sell
to a number of CSAs in the region; the local CSA purchases a
whole cow and then re-sells the meat to their members. Peace
Hollow also maintains a farm stand where meat is sold by the

continued on page 33
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Recent ODairy Discussions
By Liz Bawden, Organic Dairy Farmer, NODPA President

A producer asked the group for suggestions to control lice in his herd.
Several farmers suggested feeding Agri-Dynamics “Flies Be Gone. Other
recommendations included Crystal Creek’s No-Fly, Ectophyte, Sulphur
powder, powdered tobacco, and PyGanic. It should be noted that there
was some confusion over whether PyGanic is still allowed for use on
livestock; different certifiers may have different interpretations. So check
with your certifier. One person on the list quoted a NYS IPM Guide for
Organic Dairies stating, “PyGanic is the most eftective OMRI-approved
pesticide available for use against lice in organic production” In all the
external treatments, producers were reminded that there must be a sec-
ond treatment, 10 to 14 days after the first, to kill the newly hatched lice.

On the subject of vaccinations, it was said that the very best vaccina-

tion program is “DRY bedding, fresh air, high forage diet, sunshine, and
well-managed pastures (when available)” Some producers followed a
yearly vaccination schedule with the standard combinations. Inforce 3
was recommended for pneumonia as it can be given when an animal is
ill, and has a positive effect. One farmer’s vet cautioned against the use of
the Bovi-Shield Gold vaccines in bred animals; he prefers the Master-
guard vaccines.

Using ultrasound at 28-35 days, cows at one farm are confirmed to be
bred. If these cows come back into heat again, the farmer counts this as
an “early embryonic death”. With a rate of 29% EED, this farmer believed
they had a problem. A vet on the list suggested that an “acceptable” level
would be generally one cow per year on a 40-cow herd, or 2.5%. This
farmys high rate of early embryonic death may be due to a Persistently
Infected (PI) BVD animal. “No vaccine will ever overcome the presence
of a PIanimal” Other causes could be genetic mismatch, inbreeding
(especially in Holsteins), and twinning. It was suggested that the farm
test the cows individually to search for the PI BVD animals.

Looking ahead toward spring, a transitioning farmer asked if fly parasites
were an effective tool. Several producers that had used them for up to a
decade felt they were definitely an effective part of a fly control program.

A farmer had a cow with a uterine infection; their vet said it is the size of
a 3 month pregnancy, and they would most likely have to ship the cow.
A vet on the list suggested this remedy, which was the most successful

in his experience: “Make a mixture of one part 7% lodine with 11 parts
50% Dextrose. The cow with a 60-day size “pregnancy” infection would
get infused with 60cc weekly for 3 weeks; a 90-day “pregnancy” infection
would get 90cc weekly for 3 weeks. If larger than that, go with 1cc per
day of “pregnancy’, but twice weekly for 3 weeks. Works pretty darn well
in most cases” A Chinese herb, Yunnan Baiyao was suggested if the
infection was necrotic and foul-smelling. If the infection seemed yellow
and pus-like, Andrographis and Dandelion root infusion were sug

continued on page 35
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Website &
E-Newsletter Advertising

NODPA is pleased to provide additional advertising
opportunities for our organic dairy supporters and
resource individuals through our Website and our
monthly E-Newsletter.

Website Advertising

Three banner ads are located at the top of the home
page and at least 10 other pages on NODPA's web-
site. NODPA.com receives over 2500 visits each

month navigating to an average of 3 pages per visit.

Ad Design: Display-ready ads should be 275 pixels
wide by 100 pixels tall. Your ad can link to a page on
your website.

Cost: Display-ready ads are $150 per month.

E-Newsletter Advertising

Two banner ads are located at the top of each E-
Newsletter, going out monthly to over 2,000 individuals
through our E-Newsletter, the NODPA-Odairy discus-
sion forum, and NODPA's Facebook page.

Ad Design: Display-ready ads should be 300 pixels
wide by 125 pixels tall. Your ad can link to a page on
your website.

Cost: Display-ready ads are $125 per month.

Discounted rates for commitments
of 6 months or more.

Interested in one or both of these opportunities? For
more information, contact Nora Owens at:

Email: noraowens@comcast.net
Phone: 413-772-0444
Go to the following web page for more information:

www.nodpa.com/web_ads.shtml

Subscribing to ODairy:

ODairy is a FREE, vibrant listserv for organic dairy farmers,
educators and industry representatives who actively participate
with questions, advice, shared stories, and discussions of issues
critical to the organic dairy industry.

To sign up for the Odairy listserv, go to:

www.nodpa.com/list_serv.shtml

PAGE 32
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making only 10,000 pounds per cow a year.
FEATURE FARM
Myron ended by saying, “I've been meeting and reading about more
) and more people who are retired and looking to get into grass farm-
continued from page 31

cut. For those interested in direct marketing beef Myron said, “The
thing not to do is butcher skinny cows. It just doesn’t work. Fatten
them up first”

ing. I tell my wife that we just retired whether we like it or not. We're
doing what we want to” Myron went on, “It resonates with our spirits
and we go with it. Its been a faith journey the whole way through” 4

Contact the Martins at 301-432-2974, or myjan@copper.net.

Over the years, he has imported Montbeliarde, Flekveih, and
Meuse-Rhine-Yssel (MRY) genetics into the herd by breeding with
various types of bulls. The average weight for a Peace Hollow milk
cow is 1,000 pounds. Myron joked that when people ask him what
type of cows he has, he just says “yeah.”

“Because we've been at this so long,” Myron explained about the ad-
aptation of the cows to all-grass, “there’s a natural process of weed-
ing out that occurs over time” “We have Holsteins and Jerseys that
do well, crosses that do well, and ones from each group that don’t”

“We make out well,” Myron said of the farm’s financial position,
“but we certainly didn’t get here overnight” Uniquely, the farm’s
finances have been tracked by Maryland Extension for the past 20
years, and Myron said the data (see below) currently shows that he
is profiting $1500 per cow per year. By minimizing purchased in-
puts and carefully managing his grasslands, Peace Hollow confirms

Misty morning grazing

that success can come from an all-grass ration, even if it means

PEACE HOLLOW FARM INCOME, EXPENSES, AND PROFIT PER COW

| A ' 8 | ¢ | o | E| F | G | H ] K KL M N
1|Peace Hollow Farm Income, Expenses, and Profit per Cow 201315 | 201315
2 Year| 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | Peace H.| 30 Farms
3[Average number of cows i) T o 7o [E] ] T 65 0 [E] 7o 63 L] 132
4|CWT milk sald per cow 198 194 143 135 134 119 113 102 107 95 93 40 93 188
5 dao ¥ 0
&|Milk sales 3081) 3242) 2062 288G 3.894| 3505 3293 3124 366B[ 3351 3174| 3486 3337 4,168
7|Cattle sales 69 291 158 37 41 110 g2 143 359 577 770| 656 GET 381
8| 0ther income 144 a9 10 40 55 73 587 363 445 202 149 B2 144 435
9 Total income| 3,295 3,573| 2230 2963 3990| 3685 3974 3E30| 4523 4130) 4093 4224 4.149 5,064

10 gnse da p

11|Feed purchased 796 642 T03| 1.200 604 99 200 234 131 77 72 56 68 1,192
12|I]ep. machine hire, rep. fuel 786 326 791 795 1,064 925 1632 1111 1,274] 1182) 1358 1445 1,329 1,126
1 3]5 ead, fertilizer, chemicals 196 Fy| 196 410 466 287 T 175 561 206 34 98 209 4312
14|Non-family labor i il 0 il 1} i il 0 i 267 275 364 302 294
15|Vet, breedng, medicine 30 36 20 19 22 20 21 18 15 12 17 10 13 179
16|All other expenses G623 693 396 823 G01 525 12 505 843 i | 634 700 949
17 Tofal Expenses| 2430) 2487 2306 3246 2866 1857 2492 2243 2845 2475 2781 2607 2621 4,241
ik:] Profit in dollars per cow B6S 1,086 -6 -283 1,124 1832 1482 1588 1678 1654 1,312 1617 1,528 843
19|Price of milk per CWT 15.58| 16.69( 1443 2141 29000 2939 2913 3069 3427 3536 34.1B| 1674 36.09 22.30
20|Tatal income per CWT 16.66) 1839) 1560 2198 2071| 3092 3512 3763 4235 4357 4407 4693 44 86 26,97
21|Total expense per CWT 1229 1280( 1614| 2408) 21.34) 1556 2203 2202 2657 2612 29495 28497 28.35 2248
22|Profit per CWT 4.37| 559 053] -210( B3¥| 1536) 1310 1560 1567 17.46) 1413 1797 16.52 448

Organic trans, Qrganic Valley prices Local arganic markets

In column M, enter the income and expenses from your taxes or farm records. In column O, divide your total income and expenses by your number of cows.
On lines 19-22, divide your total income and expenses by your total CWT produced.

Thee function of a competitive market is to drive the economic return to the average farmer to breakeven. This means that top farmers are profitable, average farmers just baraly
qet aleng, and botlom Tarmers ang losing money and will go eul of business, Your Tarm success and survival depends on your conlinuous improvement. If you don't congtanily
improve, then you will just baraly get aleng or go oul of busingss. You are in compatition with athar dairy farms lecally, nationally, and mlernationally. You have to imprave yaur
management faster than other farmers improve their management to stay in business. Maintaining your status quo will lead to failure. The Maryland Da'ry Farm Business
Summary is an opporiunity for you te analyze the financial well being of your dairy farm, A special st from the University of Margland Extension will come te yaur farm. This
simple analysis uses tax and production data that are easily obtainable in your files. Income, expenses, and profit are analyzed on per owl. par cow, and to%al farm basis. They are
then “banchmarked” against industry averages of other Maryland dairy farms so that you can understand your particular strengths and weaknesses. The whele process takes
leas than twa hours, You can also receive help with ather Tinancial tools such as balance sheets and cash Mow planaing, This is a service of the University of Maryland Extension
H you are interested in this participating in the Maryland Dairy Farm Business Summary, cortact: Dale Johnson al 301-432-27670325 (dmj@umd edu)
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Organic Milk Sought

CROPP Cooperative/Organic Valley

CROPP Cooperative/Organic Valley is the nation’s largest
farmer-owned organic cooperative. With members throughout
New England, the Northeast and Southeast, we offer a stable,
competitive organic milk pay price to members. We are
forecasting solid growth in these regions and welcome the op-
portunity to talk with producers about joining our Cooperative.

We offer veterinary support, quality services, organic food,
the Organic Trader buy/sell newsletter and inclusive com-
munications from a farmer-owned cooperative with over 25
years of organic farming and marketing experience. Our Feed
Department sources organic feed purchases for our member
operations. Please contact our Regional Managers or Farmer
Relations for further details.

* In New England, contact John Cleary at (612) 803-9087
or john.cleary@organicvalley.coop or Steve Getz at 207-
465-6927 or steve.getz@organicvalley.coop.

* In New York, Contact Anne Phillips at (607)-222-3265 or
Anne.phillips@organicvalley.coop

* In the Southeast, contact Gerry Cohn at (919) 605-5619
or gerry.cohn@organicvalley.coop.

» Central to Western PA, contact Peter Miller, Division Pool
Manager, peter.miller@organicvalley.coop; cell 612-801-3506.

* In Southeast Pennsylvania and Maryland, contact Terry
Ingram at (717) 413-3765 or terry.ingram@organicvalley.
coop.

Farmer Relations is available from 8:30 a.m. to 4 p.m. East-
ern Monday through Friday at (888) 809-9297 or farmerhot-
line@organicvalley.coop and online at www.farmers.coop.

Upstate Niagara

Upstate Niagara is a member owned dairy cooperative dedi-
cated to high quality dairy products. We are currently seeking
new organic member milk. Upstate Niagara offers a highly
competitive organic pay program with additional premiums for
milk quality and volume. For producers interested in transi-
tioning to organic production, we also have programs to assist
you in the transition process.

If you are interested in becoming a member, please contact Mike
Davis at 1-800-724-MILK, ext 644 1. www.upstateniagara.com

Natural by Nature

Looking for an organic milk market? Natural Dairy Products
Corporation (NDP) was founded in 1995 as a family owned

To be listed, free, in future Organic Milk Sought columns, contact Nora Owens at 413-772--0444, noraowens@comcast.net.

NODPA NEWS

and operated organization producing organic dairy products
under the Natural By Nature brand name. Natural By Nature
organic dairy products are produced with great care and
distributed nationwide.

We are actively seeking organic, grass-based dairy produc-
ers in the southeastern PA, northern MD and DE areas. NDP
pays all hauling and lab costs, and we are currently offering

a signing bonus, so this is the time to call! We’d be happy to
answer your questions ... please call 302-455-1261 x221 for
more information.

Maple Hill Creamery

Seeking 100% Grass Dairy Farmers! Maple Hill Creamery, locat-
ed in Stuyvesant, NY is a small manufacturer of 100% grass-fed

organic yogurt. We are growing rapidly and are looking for more

100% grass-fed farms in the NY state area to join us.

We offer:

+ Six month winter premium
» Grass fed premium paid OVER organic milk price
» Grass fed dairy technical assistance / mineral program
+ Organic transition payments possible
Requirements:
» No grain, no corn silage
» Just pasture, dry hay and baleage

+ Certified Organic

Please CALL US with questions! Phone: 518-758-7777

Dairy Marketing Services Organic

More milk is needed by Northeast organic customers! Dairy Mar-
keting Services can help you facilitate the transition from conven-
tional to organic production. Count on DMS Organic specialists

for organics, transition stabilizers, pasture requirements, pasture

supplies and more. Call David Eyster at DMS: 1-888-589-
6455, ext. 5409 for more information today!

Stonyfield Farm, Inc.

Stonyfield Farm, Inc is looking for producers to sup-
port their comprehensive line of organic yogurt and
diversified portfolio of organic dairy products. We offer
a stable price platform with competitive premiums for
components, quality and volume. In addition, we offer a
comprehensive technical assistance program designed
with producers to help them achieve their unique busi-
ness goals. We are actively seeking producers looking
to grow their business today and for the future.

___________________________________________________________________________________________
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ANIMALS

34 PCO Certified Organic Heifers, Dam raised on pasture, Jersey and Cross,
Fall Calving. Call Terry Ingram, 540-270-8355. Location: Brandy Station, VA

Year old jersey heifers, jersey cross heifers. Certified organic. Well built
calves from top artificial insemination bulls. $550 each. Year and three quar-
ters heifers, Jersey and Jersey cross ready to be bred, $900 each. Barrett
Russell, Barrett.russ09@gmail.com, phone: 207-314-7168

Location: Winslow, Maine

Jersey Heifers for Sale: Four Certified Organic Jersey Heifers, due to calve
May - July. $1,950 each. Bradley and Kathryn Kent, 518-521-0496 or but-
terfieldfarm@hotmail.com. Location: Burke, NY

Jersey Family Cow for Sale: We have a gentle Jersey family cow that we
are offering for sale. She’s currently dry and due within the next 2+ weeks.
From organic herd. She has been favoring her right rear leg, and since it's

a long walk back to the barn (especially with grazing season coming up) we
are concerned she needs a change in environment. | think she would do a lot
better in an environment where she is free to walk around with some exercise
closer to the barn and not be tied up in a smaller tie stall like she is here. Any
interest, please call (802-582-9026) or email me at ron@bedrockfarmvt.com.
Location: St. Albans, Vermont

FORAGE

For Sale: 1st cutting certified organic large square bale hay for sale at $65
each They are a timothy grass mix or a timothy rye-grass mix. Forage tests
and our organic certificate are available. Hay samples are also available and
free. The bales are approx 700Ibs and the size is 3’ x 3’ x 7°. Also 1st cutting
4’ x 5" round bales for $35 each stored outside. Delivery is available and an
additional charge or pick up at the farm. We can deliver anywhere in the US.
Tony Marzolino, Marz Farm, 3624 Wilson Creek Rd, Berkshire, NY 13736,
Farm: 607-657-8534. Cell: 315-378-5180 tmarzolino@yahoo.com

Location: Berkshire, NY

For Sale: 250 bales of 1st. cutting mixed hay $50/bale, 100 bales of 2nd cut-
ting mixed hay $60/bale. Individually wrapped bales. Certified through PCO.
Contact Jerry Wood, 607-293-8308. Location: Mt. Vision, N.Y.

EMPLOYMENT

Manager of Farm Operations, University of New Hampshire, Durham, NH

The University of New Hampshire is seeking a Manager of Farm Operations.
Under the general direction of the Dean for the College of Life Sciences

and Agriculture (COLSA)/Director of the NH Agricultural Experiment Station
(NHAES), the Manager of Farm Operations is responsible for coordinating
efforts of all the NHAES/COLSA research and teaching farms, the Farm
Services unit and their service providers in order to provide high quality and
efficient research and teaching resources for NHAES/COLSA, UNH and
stakeholders across the state and region. For a full description and to apply,
visit http://jobs.usnh.edu/postings/25418. UNH is an AA/JEEO Employer. UNH
is committed to excellence through the diversity of its faculty and staff and
encourages women and minorities to apply.

Organic Grass-fed Dairy Manager, Grey Barn, Chilmark, MA

The Farm Manager will supervise, coordinate and run the day-to-day opera-
tions of the farm. This includes all aspects of grazing, health and breeding

for the dairy herd. This also includes all aspects of parlor and milk room
management. Additionally, the Farm Manager will be responsible for over-
seeing poultry and swine operations as well as coordinating personnel issues
and employee scheduling with the Proprietor. The Farm Manager must be

gested along with an oral dose of the herbs - one Tbsp. twice a day. Other
suggestions were 60cc of hydrogen peroxide once or twice daily and a
product called Utrecept (available through IBA).

A producer asked the group about their experiences of regularly feed-
ing apple cider vinegar. Several farmers replied that they regularly fed
organic apple cider vinegar (ACV) in the feed or mixed in the water and
felt that the cows liked the taste of the vinegar in the feed, so ate the grain
ration better. One producer sent a link to a 2011 NODPA News article
written by Jerry Brunetti where he discusses why feeding ACV can be
so beneficial - it “is the precursor to bovine growth hormone, which in
turn drives butterfat and milk production; it acts as a tonic, buffering
an acidic rumen; “it is also a wonderful source of electrolytes and since it
isa VFA (volatile fatty acid), it can really fortify the ration with energy”
Other producers chimed in that they use ACV as a drench to treat calf
scours, apply it externally for udder rot and ringworm, and feed 2 oz.
twice a day for 2 weeks before freshening to prevent milk fever.

What to do about wet spots in the pasture? One producer asked for sug-
gestions about reclaiming some “wetland” areas. One farmer said that he
feeds round bales in the winter when the ground is frozen to add organic
matter to the area. Another suggested seeding pasture species into a wet
area that are adapted to those conditions: Reed Canary grass, Meadow
Fescue, and Festilolium. And other producers suggested that diversity

is key to organic farming, and true wetland areas should be left alone,

maybe just grazed in very dry periods in the summer. 4

a self-motivated, methodical and meticulous individual who is willing to work
hard, is flexible and has loads of enthusiasm! Contact: Michael Barnes,
michael@thegreybarnandfarm.com

Position- Dairy Herd Manager/Couple (MUST HAVE CURRENT DAIRY
EXPERIENCE TO BE CONSIDERED FOR THIS POSITION)

Farm at Cold Brook is in search of a herd manager, prefer a working couple
that will join a progressive milking team and farm managers. Full time
position with scheduled time off. Advancement possible with schooling and
continuing education available for the right people. New facilities fall of 2016,
expansion to 300 cows planned through 2019. A cooperative work environ-
ment. Housing provided, pay dependent on experience.

We are seeking herd managers with strong work ethic, good character, and
good morals. Position will responsible for feeding and milking on a rotational
schedule and will be responsible for fresh/maternity cows and overseeing
parlor and calf feedings to ensure all procedures are being followed. We are
also looking for someone with strong herd health experience and be able
to spot and prevent sick cows. Positions are also responsible for record
keeping and inventory of vet and parlor supplies. Herd manager will work
with nutritionist, veterinarian, cooperate with other managers to maintain
excellent herd health and facilities. Contact: Tim Wightman General Man-
ager, call 765-277-3352 or email at clearvu@chegnet.net

Location: Cold Brook, NY
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Calendar Webinars

Strip Tillage Tools and Practices
Thursday March 16, 3-5pm EST

March 13, 2017 Adapting strip tillage for organic production requires careful
2017 Maine Grain Conference crop planning. Learn the tools and equipment and what
Little School and Agriculture Museum, Littleton, ME research is showing about integrating cover crops, managing
(just north of Houlton) residue, attracting beneficial insects, and controlling diseases
This year’s conference will focus on alternative crops and precision, and weeds. Anu Rangarajan and Meg McGrath - Cornell
guided cultivation systems. Guest speakers will include among University, Dan Brainard and Zsofia Szendrei - Michigan
others: Willie Hughes of Janesville, Wisconsin. Willie will talk State University. Registration questions? Contact Vicki
about his family’s split conventional/organic, 5000-acre operation. Morrone, Organic Farming Specialist, at sorrone@msu.
Hughes Farms grow grains (wheat, rye, soybean, corn) and process- edu. Questions about the Cornell Reduced Tillage Project?
ing vegetables (sweet corn, peas, and snap beans). Jeremiah Evans of Contact Ryan Maher, Cornell Small Farms Program, at
Merced, Manitoba. Jeremiah has used Robocrop, a video-guided hoe rmm325@cornell.edu.

to cultivate between crop rows. He grows 450 acres of organic spelt,
winter wheat, red spring wheat, field peas, and condiment mustard,
as well as red clover and biannual sweet clover for plow-down. Peter

Cultivation for Reduced Tillage Systems
Thursday March 23, 3-5pm EST

Scott, Crop Development Specialist, New Brunswick Department of Cultivation of the in-row zone is challenging, especially

Agriculture. Peter will give an overview of results from his cereal and in reduced tillage systems. Learn about innovative in-row

oilseed research program. cultivation techniques for managing weeds in reduced tillage

For more information: https://extension.umaine.edu/agriculture/ CrOP s Pan Br.ainard and Sam Hitchcock - Michi.gan .State

blog/2017/02/01/farm-scoop-february-2017/ University, Eric Gallandt and Bryan Brown - University of
Maine

Registration questions? Contact Vicki Morrone, Organic

. . Farming Specialist, at sorrone@msu.edu.
Advertise With Us! | oo prot
Questions about the Cornell Reduced Tillage Project?
NODPA News is Published Bi-Monthly Contact Ryan Maher, Cornell Small Farms Program, at
January, March, May, July, September & November rmm325@cornell.edu.

Join as a Business Member and receive an additional 5% off all
advertising. To learn more about Business memberships and the Thursday. March 16. 2017 - 9:00am To 1:00
Web Business Directory, go to www.nodpa.com/directory.shtmi ursday, viarc > -2:00am 10 1:U0pm
or contact Nora Owens. Farm Business and Budget Clinics

THERE ARE MULTIPLE DATES FOR THESE CLINI
2017 Ad rates and sizes listed below. ( RE AREMU S FOR SE CLINICS)

UVM Extension farm business educators (Mark Cannella, Mike

Deadline for advertising in the Dolce, Kim Kayhart, Tony Kitsos and Betsy Miller) are available to

May, 2017 issue is April 15, 2017. work one-on-one with farmers on their finances. Bring your financial

Full Page Ad (7.5” W x 10.25” H) = $630 statements, recent records and questions for this 1 % hour scheduled

1/2 Page Ad (7.5" W x 4.5” H) = $320 private meeting. Use the time to prepare the statements that will help

1/4 Page Ad (3.5" W x 4.75" H) = $176 manage the business. The session can also be used to review a written
1/8 Page Ad/Business Card: business plan or feasibility plan.

3.5" W x 2.25" H) = $95
( X )=$ Register online at www.regonline.com/march17clinics. Contact

C.ommit to a full year of print advertising and get 10 percent Christi Sherlock at christi.sherlock@uvm.edu or 1-866-860-1382,
discount: Full: $567, Half: $288, Quarter: $159, Eighth: $85. for registration questions or assistance. Location: UVM Extension

Classified Ads: Free to organic dairy farmers and business mem- Office, 29 Sunset Dr., Suite 2, Morrisville, VT 05661. Registration fee

bers. All others $20 for the first 30 words; $.20 per word over 30 is $25.00.
For advertising information call Nora Owens: WEBSITE: http://www.regonline.com/march17clinics. THERE ARE
4’] 3_772_0444 or email noraowens@comcast'net MULTIPLE DATES FOR THESE CLINICS PLEASE CALL OR

EMAIL CHRISTI SHERLOCK FOR ALL DATES.
Please send a check with your ad (made payable to NODPA).

30 Keets Rd., Deerfield, MA 01342 continued on page 38
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Northeast Organic Dairy Producers Alliance Producer Milk Check Assignment Form

I, (please print name on your milk check)

request that (name of company that sends your milk check)

deduct the sum of :
$0.02 per hundredweight to support the work of NODPA

$0.05 per hundredweight to support the work of NODPA (the amount that has been deducted in the past for national
milk marketing but can now be returned to you as an organic producer if you have applied for the exemption.)

$0.07 per hundredweight (the $.05 marketing check-off plus $0.02)

as an assignment from my milk check starting the first day of , 201 . The total sum will be paid monthly to
NODPA. This agreement may be ended at any time by the producer by sending a written request to their milk handler/buyer with a copy to
NODPA.

Milk handlers please send payments to:
Northeast Organic Dairy Producers Alliance (NODPA), Ed Maltby, NODPA Executive Director, 30 Keets Rd, Deerfield, MA 01342

Producer signature: Date:
Producer number/ member no: E-mail:
Number of milking cows: Tel #:
Certifying Agency:

Farm Address: (please print)

Producers—please send this form AND YOUR EXEMPT FORM to NODPA, Attn Ed Maltby, Executive Director, 30 Keets Rd,
Deerfield, MA 01342, so we can track who has signed up and forward this form to the milk handler. If you need assistance in ap-
plying for the exemption, check here . Thank you.

Subscribe to the NODPA News and support NODPA!

By becoming a subscriber you will receive 6 copies of the NODPA News and help support the Northeast Organic Dairy Producers
Alliance. NODPA depends on your contributions and donations. If you enjoy the bi-monthly NODPA News; subscribe to the Odairy
Listserv (http://nodpa.com/list_serv.shtml); visit our web page (www.nodpa.com) or benefit from farmer representation with the
NOP and processors that NODPA provides, please show your support by making a generous contribution to our efforts.

Note that if you sign up for the NODPA Voluntary Organic Milk Check-Off, you will be automatically signed up as a NODPA News subscriber.

$40 to cover an annual subscription to NODPA news $300 to $500 to become a Friend
$50 to become an Associate member (open to all) $500 to $1,000 to become a Patron
$100 to become a supporter of NODPA $1,000+ to become a Benefactor
$150 to become a Business Member

Name: Farm Name:

Address:

City: State: Zip:

Phone: Email:

Date: Are you a certified organic dairy producer? YES NO

Number of milking cows Milk buyer

Are you transitioning to organic? YES NO If yes, anticipated date of certification:

Please mail this form with a check to: Ed Maltby, NODPA Executive Director, 30 Keets Rd, Deerfield, MA 01342, or by fax: 866-
554-9483 or by email to ednodpa@comcast.net. Please make your check payable to: NODPA

Credit card: Master Card Visa Card #:
Name on Card: Expiration Date: ___ 201___ Security Code on Card:
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March 18, 2017, 8:30am - 3:30 pm

Maine Grass Farmers Network Conference

Alfond Campus, Kennebec Valley Community College, US Route
201, Hinckley, ME

Keynote speaker: Fred Provenza, noted animal scientist and grazing
behavior specialist, from Utah State University; Dr. Hue Karreman,
author and veterinarian with his partner Suzanne Nelson. Concurrent
sessions with speakers including Dr. Tatina Stanton from Cornell, dis-
cussing parasite control in sheep and goats, and UMaine’s new Exten-
sion Livestock Specialist, Dr. Colt Knight. Registration and conference
details are available on-line at https://extension.umaine.edu/livestock/
mgfn/conference/. For more information, contact Rick Kersbergen,
richard kersbergen@maine.edu, 207-342-5971 or MOFGAS Diane
Schivera, dianes@mofga.org.

Wednesday, March 22, 2017, 10:00 AM - 2:00 PM
2017 Soil Health Forum

Greenwich EIK’s Lodge (Rte 40, Greenwich)

130 Bulson Rd, Greenwich, NY 12834

Farmers, bring your questions for a discussion with other farmers and

DYNAMICS

Nutritional
& Performance
Solutions
For All
Soil, Crops
and Plants

Livestock
Minerals
for
Herd Health

www.agri-dynamics.com
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ag professionals; an open forum with no set agenda. We'll take it were
it leads us. Topics: Why & how to make cover crops work.; How to

use additives for enhanced fertilizer efficiency. The difference between
“pop up” & “starter” fertilizer. Record keeping: Why? How to make

it easy? Is double cropping for me? Minimum tillage — what does it
mean? Equipment: What is new? Is it worth it? How to make old stuft
better? Sulfur - zinc-boron: do we need them? Lunch Provided. Please
RSVP to kwcornerpeace@myfairpoint.net or art@whitmansfeed.com;
or to Art 802-733-1186, Doug 802-733-1193, or A & K Agriservices
802-442-4338.

March 25,2017
The Art of Aged Sharp Cheese: Making Cheeses of The British Isles
Gill, MA

Learn the art and craft of making aged sharp cheeses using meso-
philic cultures with veteran farmer and cheese artisan Clifford Hatch.
Using grass-fed, pastured milk from his family farm, Cliff will take
you on hands-on journey through all the stages of making favorites
like Cheddar and lesser-known hard cheeses like Caerphilly, Dunlop,
or Wensleydale. This class, suitable for the beginner and advanced
cheese-maker, will give you a new appreciation for the ancient art of
making complex, nutrient-dense, and obnoxiously delicious cheese.
The farm will provide a simple lunch of bread and cheese. You are
welcome to bring something to share (or a bag lunch for yourself if
you prefer). Wear clean, non-fuzzy clothing and practical footwear

continued on page 40
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From the MODPA Treasurer

reetings to all. I hope this finds everyone in good health and

spirit. Spring is trying very hard to make certain it stays.

We have had a good winter in my area but spring is always
a welcome sight. By the time most of you read this, you should be
well on your way into the planting season. If farming was as easy as
most think it is we would have it made. One of the things I have been
focusing on this year is trying to be more involved with the issues
that are affecting my neighborhood and way of life. I encourage all of
you to make some time to get involved. It is the only way that we, as
farmers, can be certain that we get our message out to the public. The
past election was proof of the disconnect between rural and urban
in this country. We as farmers have to do our part to be available and
tell our story to the urban people. They do truly love it when they are
talking to a real farmer. Make their day, share your story. We can't go
on with others filling in the blanks for us. We have too much to lose.

From what I have heard, the conference season has been well at-
tended. This chance to get out is always welcomed. I have managed
to catch up with old friends and make new ones. We have much
more in common than many of us think. Many of these people may
be in our backyard and we don’t even know it. I have met many
folks over the years that were living in my neck of the woods and I
never knew they were there.

There continues to be a rather large amount of discussion about a
checkoff program. I recently received some bathroom material from
the OTA. It's hard to like the checkoff when the folks pushing for it are
some of the major processors in this country. If they can’t budget for
research and promotion on their own it may be time for them to use

a new business model; that is what is expected of us as farmers so the
same should apply to them. After all, a lot of corporate America seems
to be able to make a go of it without a checkoff. When is the last time
GM taxed their workers in order to pay for their promotion?

Another troubling aspect has reared its head in the form of quotas
for supply management. This will make it a tough year for many. Not
the end of the world, hopefully for anybody, but there will definitely
be a need to keep the pencil sharp and to stay on top of things. Let
your processor know how you feel about this. They need to hear
from the producers. The farmers should not have to bear all of the
brunt in this. We, the farmers, need to be very proactive on this.
Demand continues to grow according to the figures available. It is up
to our processors to make best use of our product and work with us
for a sustainable path forward for all, not just a few.

May your spring rains be timely and your efforts be well rewarded
in the upcoming growing season.

Peace and Blessings,

Bruce Drinkman, MODPA Treasurer
Glenwood City, W1, 715-781-485
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Become a Member of MODPA!

Member dues are $35 per year, for which you receive our newsletter and
become part of our team working for the best interests of all organic dairies.

Name:

Address:

City:

State: Zip:

Phone:

Email:

Certified Organic Dairy? Yes No # of cows:

Transitioning:

I wish to support MODPA (check whatever applies):
___ By becoming a state rep or director.

___ By supporting MODPA with a %/cwt check-off.
___ By providing a donation to support the work of

MODPA. $ enclosed.

Please send this form to: Bruce Drinkman, MODPA Treasurer,
3253 150th Ave, Glenwood City, WI 54013

About MODPA

The Midwest Organic Dairy Producer Alliance (MODPA) represents or-
ganic dairy producers in WI, MN, ND, SD, IA, NE, KS, MO, IL, IN, OH,
& MI with the mission “to promote communication and networking for

the betterment of all Midwest organic dairy producers and enhance a
sustainable farmgate price?” To ensure a fair and sustainable farm gate

price.

1. Keep family farms viable for future generations.

2. Promote ethical, ecological and humane farming practices.
3. Networking among producers of all organic commodities.

4. Promote public policy, research and education in support of

organic ag.

MODPA Board

Wisconsin

Darlene Coehoorn, President
Viewpoint Acres Farm

N5878 Hwy C, Rosendale, WI 54974
ddviewpoint@yahoo.com

Phone: 920-921-5541

Jim Greenberg, Vice-President
EP 3961 Drake Avenue
Stratford, WI 54484
greenbfrms@tznet.com
Phone: 715-687-8147

Bruce Drinkman, Treasurer

3253 150th Avenue

Glenwood City, W1 54013
bdrinkman@hotmail.com

Phone: 715-265-4431

John Kiefer, Director

$10698 Troy Rd, Sauk City, WI 53583

taofarmer@direcway.com
Phone: 608- 544-3702

Jim Small, Director
26548 Locust Ave.
Wilton, WI 54670
Tel: 608-435-6700

Iowa

Andy Schaefers, Director
25037 Lake Rd
Garnavillo, IA 52049

Tel: 563-964-2758
Michigan

Ed Zimba, Zimba Dairy
7995 Mushroom Rd
DeFord, MI 48729
zimbadairy@tband.net
Phone: 989-872-2680
Ohio

Ernest Martin, Director
1720 Crum Rd

Shiloh, OH 44878

Phone and Fax: 419-895-1182
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that can get wet. Consider wearing layers, as the cheese room can get
quite hot. For more information, contact Dan Bensonoff,
860-716-5122, dan@nofamass.org; www.nofamass.org.

NOFA Summer Conference SAVE THE DATE
August 11 - 13, 2017, Hampshire College, Amherst, MA

NOFA Summer Conference: The community learning hub of the
NOFA universe. We learn, we play, and we enjoy a weekend of skill
building, inspiration and entertainment. It is our opportunity to get
together and inspire one another during a family friendly weekend
with people living the same lifestyle, holding the same vision and

working respectively in many ways toward the same goals. Keynoters:

Michael Phillips and Don Huber.

September 27 to 29,2017 SAVE THE DATE
The 2017 Grassfed Exchange, The Desmond Hotel, Albany, NY

The 2017 Grassfed Exchange promises to be an experience you won't

want to miss. This year’s event will feature a lineup of renowned
keynote speakers, live cooking demonstrations, interactive farm
tours, two full days of seminars with exhibitors, and outdoor livestock
display pens. We invite you to come network and learn from some of
the industries most innovative producers, thought leaders, top chefs,
and bloggers that have their finger on the pulse of what is driving the
fastest growing segment in the beef industry. Now more than ever,

as grassfed and regenerative agriculture continues to rapidly evolve,

it will be crucial to stay in-tune to the latest changes and advance-
ments that will continue to shape the future of our industry. Keynote
speakers include Tre* Cates, COO of the Savory Institute, Robb Wolf,
author of “The Paleo Solution”, Diana Rodgers, author of the “Sustain-
able Dish’, and more. Early bird registration is now open! Registration
and more information now available at http://grassfedexchange.com

September 28-29, 2017-SAVE THE DATE
NODPA Field Days, Truxton Community Center, Truxton, NY

Program information will be available soon online and in the May
NODPA News. The Farm Tour will be at Kirk and Kathy Arnold’s Twin
Oak Dairy, Truxton, NY. For Sponsorship and Trade Show information,
contact Nora Owens, noraowens@comcast.net or 413-772-0444.



