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Dairy Replacement

Standard: Intent

Clear Yet Issue

Remains Confused
By Kathie Arnold

As has been de-
tailed in past issues of
NODPA News, the Na-
tional Organic Rule as
written, contains seemingly
contradictory wording on
origin of dairy replacement
animals. However, when
one reads the Preambl e of
the Rule, it is very clear
that the intent was to have
all dairy replacement stock
under organic management
from the last third of gesta-
tion (which means the last
three months before birth)
once a herd has transi-
tioned. At their October
2002 meeting, the National
Organic Standards Board
recommended that “ On
existing organic dairy
farms all replacement or
expansion dairy animals
shall be under continuous
organic management from
thelast third of gestation.”

The issue has been
brought to the fore recently
here in the Northeast by
Richard Mathews, National

Organic Program Manager.
Producers and certifiers are
reporting that Richard has
voiced his interpretation at
Horizon producer meetings
in ME, VT, NY, and PA
saying that dairy farmers
who transition(ed) their
herd for 1 year at 100%
organic feeding can buy in
conventional replacements
and put them on organic
management for one year
prior to milk production,
whereas any producers
who have or will transition
their herd in less than one
year of feeding 100% or-
ganic (i.e. the current 80:20
or the previously ¥
alowed 90 day
transition) must
only use replace-
ment animals
that have been
managed organi-
caly from the
last third of ges-
tation. Some
producers are
left believing
that any organic
dairy farm can
bring in conven-
tiona yearlings
and just have
them under or-
ganic manage-
ment for one
year prior to
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Henry Perkins &

Henrietta Beaufait
Bull Ridge Farm

Top Horizon Milk
Quality Producer in
the Nation!

This farm will be the site of
the 3rd Annual NODPA Field
Days to be held this coming
August. More details in the
next issue of the News.
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shipping milk.

Emily Brown
Rosen, Policy Director of
Organic Materials Review
Institute (OMRI), believes
that this whole confusion
on origin of dairy livestock
is*“ based on bad format-
ting of 205.236(2)(iii). This
section should have been a
new paragraph-
205.236(3) and not fall
under the whole herd con-
version exception....It's
only a bad numbering
scheme that gives us all
thistrouble.”

1 0.0.0.6.6.0.0.6.0.0.0.0.0.6.0.0.0.0.0.6.0.¢.¢.1
Congratulations
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The authors of the Rule
wrote a descriptive Preamble to the
Rule that detailed their reasoning
behind the Rule. The following
quotes from the Preamble (Federal
Register page 80570) clearly show
that the intent was that organic re-
placements are to be from the last
third of gestation and that the reason
that the one year from freshening
wording was included wasto alow a
one time whole herd transition.

“ After the dairy operation
has been certified, animals brought
on to the operation
must be organically
raised from the last
third of gestation.
We did not incorpo-
rate the NOSB'’s
recommendation to

pr_?%/ideyoung stock [l or ganic operation. It
with nonorganic ~ J : e )
feed Up to 12 isa one-time opportu

months prior to the
production of certi-
fied milk. By creat-
ing an ongoing al-
lowance for using nonorganic feed
on a certified operation, this provi-
sion would have undermined the
principle that a whole herd conver-
sion is a distinct, one-time event.”

“The conversion provision
also rewards producersfor raising
their own replacement animals
while still allowing for the introduc-
tion of animals from off the farm
that were organically raised from
thelast third of gestation. This
should protect existing markets for
organically raised heifers while not
discriminating against closed herd
operations. Finally, the conversion
provision cannot be used routinely
to bring nonorganically raised ani-
malsinto an organic operation. Itis
a one-time opportunity for produc-
ersworking with a certifying agent
to implement a conversion strategy
for an established, discrete dairy

“Finally, the conver -
sion provision cannot
be used routinely to
bring nonorganically
raised animalsinto an

nity for producers ....”
The Preamble

herd in conjunction with the land
resources that sustain it.”

The following position on the
intent and interpretation on origin of
dairy livestock came out of discus-
sion that took place last fal during a
breakfast meeting at the September
NOSB meeting and was put to paper
by Ledlie Zuck of PCO.

* k%

The Livestock Committee
and organic community have strug-
gled with the language of the Origin
of Livestock section of the
rule for 18 months now.
This recommendation is
theresult of a joint effort
of many components of
the organic community —
producers, certification
agencies, large and small
operations, and regional
representatives. In draft-
ing this recommendation,
the committee considered
several premises:

Premise #1

Everyone concerned — the
USDA, aswell as producers, con-
sumers and certification agents —
would be best served by a simple,
rational and unified inter pretation of
therule.

Premise #2

It isin the best interests of
everyone -- the producers that must
abide by thisrule and the USDA and
certification agenciesthat are
charged with the responsibility of
enforcing it — that we adopt a fair,
just and nondiscriminatory interpre-
tation.

Premise #3

The interpretation should fit
in with current organic practices.
Organic dairy farmers must be able
to meet the requirements, with some
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changes, perhaps. It should not
crush the industry, but should allow
it to continue to grow.

Premise #4

In addition to being simple,
fair and attainable, thisinterpreta-
tion should be legally justifiable
without a rule change.

We believe that the
drafters of the rule also consid-
ered these premises. That is,
their goal wasto write a regula-
tion that would be:

rational;
nondiscriminatory;,

consistent with industry prac-
tices, and

b legally justifiable, enforceable
and defensible under the Act.

The NOSB Livestock Committee in-
terpretation of Section 205.236 as
requiring that onceadairy herdis
certified, regardless of the method of
getting there, all animals shall be
under organic management from the
last third of gestation -- is consistent
with the previously stated premises.

In the course of discussing this issue,
many questions have been asked that
| would like to address.

One question asked has been --- Why
does the exception in 205.236(a)(2)
state that milk or milk products must
be from animal s that have been un-
der continuous organic management
beginning no later than 1 year prior
to production?

This language was included in the
rule to comply with OFPA. Itis
a minimum requirement. With-
out this clause, all herds would
have had to start by raising all



their animals organically from
last third of gestation. This
would have been prohibitive and
the Act recognized that. Also,
without the

“ lyear” The writers probably did not an-

clause, there I tjcipate that the “ 1 year” language

could never iy (a)(2) would be construed to al-

Egg?gﬁce?_ low nonor ganic replacements....

sonallow The absence of any specific re_fer-

e enceto purchasing nonorganic

' heifers after certification, means

It does not mean I that it not only wasn’t the intent,

that replace- I the jssue wasn’t even anticipated.

ment animals

can be pur-

chased from conventional
sources and managed organi-
cally for 1 year before producing
organic milk. The only part of
the rule that deals with replace-
ments is 205.236(a)(2)(iii),
which requires organic manage-
ment from last third of gestation.
The Preamble supports this.

Another question we have been asked
-- Does the requirement that replace-
ment animals be under organic man-
agement fromthe last third of gesta-
tion only apply to dairy herds that go
through conversion in compliance
with 205.236(a)(2)iii)? No.

The language in (iii) clarifies that
the clause appliesto all dairy
herds, no matter what route they
followed to become certified. The
writers wanted to emphasize that
the conversion could not go on
indefinitely. Thisis supported by
the Preamble.

The writers probably assumed that
most new producers would opt to
take advantage of the conversion
exception. Industry practice sup-
ports this. It would have made no
sense for the writers of therule
to have included (iii) unless they
meant for it to apply to all dairy
producers. Therewould have
been no reason for themto have
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intentionally created an unfair
and discriminatory burden for-
ever on producers who transi-
tioned their herd and their land
in compliance
with the con-
version allow-
ance.
Thewriters
probably did
not anticipate
that the* 1
year” lan-
guagein
(a)(2) would
be construed
to allow nonorganic replace-
ments. Otherwise, they would
have crafted the language differ-
ently or at least dealt with it in
the lengthy and detailed Pream-
ble. The absence of any specific
referenceto purchasing nonor-
ganic heifers after certification
means, that it not only wasn't the
intent, the issue wasn't even an-
ticipated.

And finally, a very important ques-

tion -- Wll thisinterpretation create

a hardship for some producers? Yes,

initially.

Thereis no question that the require-
ment of last third of gestation for
all replacement animals will cre-
ate a hardship for many produc-
ersinitially. The committee rec-
ognizesthat it will take some
time for producersto get there,
especially considering it takes at
least 24 monthsto create an or-
ganic dairy production animal.
Due to the confusion over this
issue, the committee anticipates
that producers and certification
agents will work within their or-
ganic systems plan to meet this
requirement within a reasonable
time, depending on the con-
straints of the individual certified
operation.
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Although it may seem unfair to some
producersinitially, it createsa
level playing field for all produc-
ersover thelong term.

*k*

NODPA will continue fol-
lowing this discussion and will be
advocating for afair, non
discriminatory, clear conclusion to
this issue.
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* Horizon Organic Milk

X Quality Award Winners
x

% Horizon Organic recognizes the top
: 10% of producers providing Hori-
% zon with exceptional quality milk

% each year at their annual producer
meetings. Each producer receives a
% plague. This years Northeast win-
* hers are:

Maine
* Henry Perkins*, Albion

:Joe& Paul Roseberry*, Rich-
* mond

2262626 26 26 26 2 2 2 2%

Vermont
ohn & Sheri Pearl, Danville
ugene & Nancy Bedard, Orange
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Pennsylvania
B.S. Beiler*, Christiana

John & Malinda L app, Ephrata

New York

X Scott & Traci Laing*, Hermon

* David & Susan Hardy*, Mohawk
: Siobhan Griffin*, Schenevus

: Charles Deichman, Belmont

% Michael Donovan, Bath

: Chris Schwartz, Avoca

* Les& Jim Miller, Richfield

X Springs
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Organic Farmers Working

Together: OFARM
By John Bobbe

The Organic Farmers
Agency for Relationship Marketing
(OFARM) began with organic farm-
ers from a number of organizations
discussing formation of a marketing-
agency-in-common in 1998. In De-
cember, 2000 OFARM officiadly
came into being and currently has
seven member organizations. (Great
Lakes Organic, Ontario; Midwest
Organic Farmers Coop, lllinois;
Buckwheat Growers Association of
Minnesota, Organic Bean and Grain
Marketing, Michigan; Organic Farm-
ers of Michigan, Kansas Organic
Producers Association and National
Farmers Organization, lowa.) Col-
lectively, these organizations repre-
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sent the largest single organized
block of organic production in North
America covering producersin 18
states and Ontario.
OFARM’s missonisto
coordinate the efforts of
producer marketing
groups to benefit and sus-
tain organic producers.
The Capper-
Volstead Act of 1922 au-
thorizes farmersto come
together in associations and coopera-
tives for the mutual benefit of pricing
their products through marketing-
agencies-in-common.

Collective Marketing Expertise
Organic producers face
many of the same marketing chal-
lenges and pitfalls that conventional
producers face. The Number 1 prob-

OFARM’smission isto
coordinate the efforts of
producer marketing

groupsto benefit and sus-
tain organic producers.

lem is get-
ATTENTION! ting afair
ORGANIC LIVESTOCK CARETAKERS price for
You are required to provide Organic Livestock what they
with a feed ration containing S'l.lfﬁ(‘iellt \.'itzmlim and Minerals market to
to meet all nutritional requirements.
(Livestock Healtheare Practice Standard 205.238(a)(2)-USDA-NOP) .Cova. n.Ot
Who Can Help You Meet These Requirements? just thair
— costs, but
— also afair
CHELFTER &0 +&5 || reumfor
F':LDS INC \ppllul Commuon Sense ther Idx)r,
(,l'j,.flllifi and ’\pl]“ﬂl] L(II‘I'II'I'[E)I'I Sense mm@e'
Featuring OMRI™ Llsted Product Lines ][nen} a?_d
anily lv-
Beef, Dairy, Poultrv & Swine ing. The
Free Choice Individual Vitamins & Minerals, organic
Pre-Mix, Buffer, 2:1, 1:1, Hi Phos, rrllarkgt
. . acelsno
and Complete Feeds Available for Small Producers P :
longer just
WHO IS HELFTER FEEDS INC..? local or
Helfter Feeds Inc. has 35 YEARS experience in formulating regi onal.
Supplements and Pre-Mixes for Organically Grown Crops and Chemical Free Livestock Globa
Production ( Antibiotic & Hormone Free). events im-
Our Staff has over 148 YEARS combined experience in Nutritional Support for pact local
Organic and Chemical Free Livestock Production. pl’iCGS and
WE WILL HELP YOU WITH YOUR NUTRITIONAL NEEDS ket
Bill Johnson (Ruminant Consultant) Jay Wilson (Dairy, Beef, Swine Consultant) mar S.
Dennis Clark  (Swine Consultant) Jeft Chrisler ( Dairy, Beef, Buffalo Consultant)
Gordon Jordahl (Organic Technical Advisor/Water Consultant) Jim Helfter (Swine & Poultry Consultant)
136 N Railrcad- PO Box 266 - Osco, Ilinois 61274-002
(USA) 800-373-5971 * 309-522-5505 * (C mlh 800-779-3959 * (Fax) 309-522-5570
www.ABCorganic.com  Helfter@netexpress.net www. “(“(tl[t((l s.com
Certificates & Labels ﬂ\'mhhle upon request
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Marketers from al OFARM
member organizations meet on a
regular schedule via conference call
to discuss crop
and weather con-
ditions, contract
information,
prices and market
trends, inventory
management and
buyer informa
tion. These mar-
keters work to gain the cooperative
edge for their producers. Producers
assist in establishing OFARM target
prices for grain and other crops.

Under the OFARM umbrella
the marketers develop and share reli-
able pricing and market information
that is by and for organic producers.
Thisis acomplete reverse of the
strategy developed by the industry.
For too long, farmers have been at
the mercy of buyers who share only
the information they choose to share
to complete the sae at the lowest
possible price.

Benefits to organic grain producers
Maximizing the producer

member take home return from each

sdeisthe goa of networking and

collectively sharing pricing and mar-

ket information. Other benefits

OFARM marketers have that in turn

help producers include:

p Developing reliable inventory
information

P Remaining current on markets
and market trends

p  Strengthening your position in
the market by eliminating one-
on-one negotiations with buyers

p  Developing and monitoring pro-
ducer-friendly contracts

P Developing and monitoring alist
of sound, credit-worthy buyers
for OFARM member groups

P Enhancing opportunities to add
aternative crops and agronomic
practices to farm rotations




OFARM works solely for the benefit
of organic producers.

Benefits to dairy & livestock
producers

OFARM member organiza
tions work as a team to coordinate
pricing, inventory and other crop
information. Organic livestock,
dairy and poultry producers who
must purchase inputs have an interest
in adequate and reliable supplies of
grain from the nearest possible
source to meet their needs. In some
cases, dternative grains and protein
sources can complement or substitute
for parts of afeed ration and may be
more economical and available.
OFARM marketers can assist in
meeting those needs.

Short-term price spikes due
to factors like drought and price
drops due to excess inventories are
not in the long-term interest of grain
producers who sell grain or livestock
producers who buy grain. OFARM
members stand ready to work to-
wards amutual goal of profitability
of both the livestock and grain sec-
tors of the organic industry by being
ardiable, quality supplier of grains
at prices that can accommaodate prof-
itability in both sectors.

OFARM and organic grain buyers
While the first and foremost
emphasis of the OFARM marketing
groups s fair equity for the producers,
buyers also stand to benefit from busi-
ness relationships with OFARM mar-
keting groups. Marketing groups, net-
working with each other, become reli-
able suppliers of quality organic grains
to meet users needs at the time and
location required to fill their cus-
tomers demands. They can serveto
eiminate the buyers and end users
need to maintain a cumbersome and
costly procurement structure. Asthe
geographic area of the OFARM in-
fluence continues to increase, the
buyer’s vulnerability to regiona
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variations in supply decreases. The
price stability that OFARM bringsto
the organic industry is in the best
interest of all parties because it
serves to provide the needed sustain-
ability base for the future OFARM
growth and development.

OFARM representatives are
currently making contacts with pro-
ducers in anumber of additional
states and several Canadian prov-
inces. The concept of local and re-
giona marketing groups meeting the
marketing needs of area organic pro-
ducers and then networking under
the OFARM umbrellais a concept
producers are supporting.

Future directions for OFARM

Leaders and marketersin the
OFARM network are receiving nu-
merous inquiries about bringing this
same network communication and
marketing expertise to organic live-
stock, poultry and dairy producer
groups. Discussions are under way
with interested groups on how to best
incorporate these sectors into the
OFARM network. We are also ex-
ploring opportunities to increase
farmer profits by developing iden-
tity-preserved products.

Vist our Web site at
www.ofarm.org. You will find up to
date information to assist you in
keeping current about OFARM and
markets including OFARM target
prices for grain and other crops. You
will also find a calendar of meetings
and other events of interest to or-
ganic producers and links to other
sites with relevant information to
assist you in planning and decision-
making. Our quarterly newdletter is
also posted.

Please fedl freeto call us at
866-846-5511 for information on
how OFARM members and market-
erscan assist you.

John Bobbe is OFARM executive direc-
tor. He helped organize and facilitate the
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first meetings that lead to formation of
OFARM under the auspices of the Insti-
tute for Rural America, an lowa based
non-profit organization. Previously he
hel ped develop and coordinate the Great
Lakes Basin Managed Grazing Network
for the Wisconsin Rural Development
Center and has also worked as econo-
mist and consultant for the National
Farmers Organization, Ames, lowa. He
grew up on a central Wisconsin farm
which he and hiswife own and manage.

Lancaster Organic Farm-
ers Cooperative isseeking
more milk in PA. If inter-
ested, contact Levi Miller by
leaving a message at
717/768-7582.

ra

\

4

\

/

\

/

\

/

\

/

\

/

]
Organic Valley/CROPP \
! Cooperative isplanning {
significant producer expan- [/
soninthe New York State ||V
and New England regions {
for 2003. Expansion of the J
Pennsylvania pool region is ]
also being considered. Inter- |\
ested producers are advised |4
to contact their regional cer- ]
tification agencies and to \
begin & maintain the 80% {
whole herd conversion and )
practice aternative herd \
management. Please contact {
Tim Griffin a (888) 444- /
6455, extension 285. ]
Horizon Organic islooking ]
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for new producer partnersin
New York & Vermont.

e Y v v v v v v v v v v v v v v v v v v v N

They can contact Cindy ﬂ
Masterman @ 888-648- \
8377.

pal OO0 WY
AN SINSNST NS NN |



L ancaster Organic
Farmers
Cooperative
By LisaMcCrory

In April, 2002, a group of
21 organic dairy farmers in Pennsyl-
vania decided to form their own co-
operative and to call it the Lancaster
Organic Farmers Cooperative
(LOFCO). This decision came about
after afew years of frustrating rela
tions with Parmalat (who would then
sl the organic milk to Natural by
Nature). Knowing that the contract
between Natural by Nature and Par-
malat was going to be ending in De-
cember, 2002, the dairy farmers de-
cided to form their own cooperative,
which officialy started in January,
2003, and sdl their pool of milk to
Natural by Nature and other inter-
ested parties.

Since creating their coopera-
tive, Parmalat spent some time and
energy trying to rekindle relation-
ships with the producers and Natural
by Nature. In the process, 5 of the 21
original producers have chosen to
sdl their milk to Parmalat (who is
offering $21/cwt).
Another farm from
the original 21 was
lost because they de-
cided to quit milking
and sold their herd.

Losing some of the produc-
ers broke the solidarity of this new
cooperative to some degree, but the
remaining 15 producers have contin-
ued on their intended course and are
sdling all of their milk to Natural by
Nature. Consumers have been very
supportive of this new endeavor and
the Lancaster Organic Farmers Co-
operative is very excited about its
new relationship with Natural by
Nature. In celebration of this new
partnership, Natural by Nature has
included the following on al of their

LOFCO ispaying its
producers $21.25 cwt

base price
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milk cartons;

We, at National Dairy Prod-
ucts Corp. are excited to announce
the formation of the Lancaster Or-
ganic Farmers Cooperative
(LOFCO). LOFCO is made up of the
same family farms that have been
supplying milk to usfor the last 7
years. The formation of this new Co-
operative has been ajoint effort be-
tween our farmersand our selves and
marks the start of an exciting new
chapter in our venture. With
LOFCO, wewill beableto have a
smoother supply line of high quality
organic milk for you and the LOFCO
farmerswill have a better price for
their milk. It isthe goals of both
Natural Dairy Products Corp and
LOFCO to become a model of
farmer/processor cooperation. We
salute LOFCO and thank you for
supporting our efforts. Fresh to you,
‘FROM THE MEADOW TO THE
MARKET".”

LOFCO is paying its produc-
ers $21.25 cwt base price. There are
4 more farms transitioning to organic
production, so by the end of the year,
the cooperative will have 19 produc-
ers. LOFCO islooking for more pro-
ducers to meet the grow-
ing demand for their
milk.

Thereareno
equity requirementsto
be a part of this coopera-
tive, but a nonrefundable member-
ship fee of $500 is required at the
beginning. There is also ten cent per
hundredweight deduction taken off
the $21.25 base price which goes
towards administrative costs, includ-
ing the time and expenses for Board
of Director meetings, and a $10 stop
charge for hauling.

The currents members on the
board (all organic producers) are:
President: David Martin, Vice Presi-
dent: Roman Stoltzfoos, Secretary:
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Levi Miller, Treasurer: Ben Glick,
Other: David Fisher.

To learn more about
LOFCO, you can contact Roman
Stoltzfoos at 610-593-2415.

Comment on Proposed

Grass-Fed Labeling
Rick Hopkins, President
American Pasturage, Inc.

Comments on the proposed
USDA grass fed labeling rules are
needed. The claim for grass fed will
read that 80% of the animal's diet will
have come from pasture. According to
the NCBA's argument, 85% of the diet
of a conventional feed lot steer would
come from pasture therefore satisfying
the intent of the rule without making
any industry changes. Beef in the su-
per markets could have grass fed labels
with absolutely no change in the
method of production

If the beef industry is influ-
encing this labeling change, then they
are cognizant of the grass fed market
and are seeking to suppress independ-
ent producers opportunities to market a
differentiated product. Comments are
open until 31 March 2003. It will be up
to producers and consumers to respond
with comments to prevent another la-
beling scam by the USDA and indus-
try.

Comments may be submitted
to Chief, Standardization Branch,
AMS Livestock and Seed Program,
USDA Stop 0254, 1400 Independence
Ave., SW, Washington, D.C. 20250-
0254; telephone (202) 720-4486; fax
(202) 720-1112; or email marketing-
clam@usda.gov.

Comments must be submitted on or
before March 31, 2003.

<'.*.*.*.*.\*.*.*.\*.*.%\%&%\%&%\%&%\%&%\%&%}
3 NODPA News Classified Ads: £
s FREE to NE organic farmers! g
s z
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Are Grass-Fed Meatsand

Milk Good For My Health?
By Sarah Flack

Flack Family Farm, Fairfield VT

This season it seems that
more people are specificaly shop-
ping for grass-fed meets, eggs and
dairy products. Several articles pub-
lished earlier this year in the New
York Times, aswell asin some
magazines and local papers arerais-
ing awareness and demand for these
foods. Well informed MD’s, Naturo-
pathic practitioners and other healers
are now recommending that their
patients seek out grass fed products
including mests, eggs, raw milk and
other raw grassfed dairy products.

We' ve al been hearing that
livestock, particularly ruminants,
who arefed

magazines.

Much of thisinformation
isn't new, it isjust being re-
discovered. Weston A. Price (DDS)
assembled powerful clinical and an-
thropological evidence
for the healing and dis-
ease preventative
power of such foods,
which he summarized
in Nutrition and Physi-
cal Degeneration in the
1930s. The work of
Vilhjalmur Stefansson
(researcher, anthro-
pologist, explorer, Har-
vard graduate, Dart-
mouth professor and
author of many booksincluding The
Fat of the Land) as well as research
by Frances M Pottenger M.D.
(Author of Pottenger's Cats) and
numerous other cliniciansin the

It isimportant to note that
the amount of pasture
relative to the amount of
grain in the diet of grazing

livestock has an effect on

how much of these nutri-
entswill be present in the
meat, milk or eggs.

tered nature of the diets studied in
the second half of the 20t century.

It isimportant to note that
the amount of pasture relative to the
amount of grainin
the diet of grazing
livestock has an
effect on how
much of these nu-
trients will be pre-
sent in the mest,
milk or eggs.
How beef cattle,
dairy cows, poul-
try, sheep or goats
are grazed, fed
supplementd grains and stored win-
ter forages determines the nutrient
content and nutrient density of the
foods produced. Processing
(cooking, pasteurization, fermenta-
tion, culturing, ripening...) further

1930s through : : :

mostly or dl | Research tells us that meat, milk || 1950s assembled Lhmpfc tsthefindl nutrient Cnt.ent of

ure pro- d . e food. Infact, this processing isa
pasture pi q f fed als || more of thisinfor- -
duce meat | @€ €99sirom grass-ted animals mation subject that would need awhole
and milk (or [J tend to behigh in nutrientsin- ' reccerch separate article to discuss fully!
morespe- || cluding beta-carotene, vitamins ol th:fea;t Thisarticleis an attempt to
cificaly the I A, E and D, omega-3 fatty acids m'Iil:;ld ns]fro,m summarize some of the information
fatsin the and conjugated linoleic acid. rlass-fedg?mals on the nutritional quality of grass fed
meat and tgen dt0 be hioh in meats, eggs and dairy products.
milk), which 9 None of the information hereis

have different amounts and types of
nutrients than grain fed livestock. In
addition to information about the
higher levels of certain nutrients,
researchers are aso showing that
grass fed meats and milk have a
lower chance of carrying many types
of food born pathogens which are
becoming more common in the
“mainstream” food supply. Jo Rob-
inson’sbook Why Grass-Fed is Best
has been available for several years,
her website provides updates on re-
cent articles from researchers on the
subject, and in the last few years ad-
ditiona information has been re-
ported in the Stockman Grass
Farmer, New Y ork Times, and other

nutrients including beta-carotene,
vitamins A, E and D, omega-3 faity
acids and conjugated linoleic acid
(CLA). There are adso other impor-
tant nutrients in these foods, but
these are not well understood be-
cause grass-fed foods have not been
asgnificant part of our diets during
most of the past 50 years. Standard
research has been oblivi-
ous of

&
L

the

mine... thisis just an attempt to put
someof it in one place. I'vein-
cluded alarge number of references
in each section, as well as additional
sources of information at the end.

In this article, each grass fed
product is discussed separately, start-
ing with the non-ruminants (poultry
and pigs), which, while grazing
some, will be getting a significant
portion of their feed from grains and
other food. The ruminants (cows,
goats, sheep) have avery different
digestive system, and can meet dl of
their nutrient needs from pasture.
Included are some of the research
results linking these “ grass—fed” nu-
trients to our health, research on the



pay well for your efforts to raise them!

Poultry: Eggs from hens which have
access to pasture (green growing
plants... not just an outdoor area), lay
eggs which contain higher amounts of
omega 3 fatty acids (up to 20 times the
amount found in regular supermarket
eggs). Eggs from pastured poultry
may aso contain more folic acid and
vitamin B12.2 Anyone eating one of
these eggs will notice that the yolk also
is abright yellow/orange (beta caro-
tene) color instead of pale yellow.
There are also differences in the meat
of chicken, with pasture-raised chicken
containing more vitamin A and omega
3 fatty acids.

Research links dietary intake
of omega 3 fatty acid (an essentia
fatty acid), with reduced risk of cancer,
heart attack and some mental disor-

shown that a diet high in omega 3 fatty
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Milk: Dairy products from grass fed
cows (cows fed NO grain) contain sig-
nificantly more CLA aswell asin-
creased amounts of Vitamin A, vita-
min D, omega 3 fatty acids, beta-
carotene, vitamin E and other nutri-
ents.2  Research by Dr. Tilak Dhiman
shows that to produce milk with the
highest possible content of CLA the
cows must be fed NO grain. He found
that feeding as little as 15 pounds of
grain each day to adairy cow lowers
the CLA content so that it isthe same
as a confinement fed cow 18 17 18 A|sp,
some research has shown that milk
from cows that graze on intensively
managed pasture contain fewer unde-
sirable bacteria.l®

Meat: Researcherssay grass-fed
meats contain higher amounts of
omega-3s, CLA, beta-carotene, and
vitamin E. Research by Dr. Tilak Dhi-
man showed that feeding even small
amounts of grain to beef steers, even if
they are later finished on grass signifi-
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cantly decreased the amount of CLA in
the meat.2 His research showed that
when producing beef, feeding any
grain lowered the CLA content.

However Dr Dhiman’s re-
search showed that for dairy cows, the
CLA content of the milk was maxi-
mized after only 5 days of no grain
feeding. If you are focusing on pro-
ducing meat or milk with maximum
CLA content, there is some interesting
research now available on how the
different types of stored winter feed

contribute to meat and milk quality.2:
22

Several research studies have
suggested that grass fed meats have a
lower risk of several types of food
born illnesses.Z 24 Thisinformation,
combined with some of the recent re-
cals of meats processed at large cen-
tralized packers has encouraged many
consumers to buy local grass fed meat.

acids (found in grass fed prod-
ucts) relative to the amount of
omega 6 (found in vegetable
oils) islinked to a lowered risk
of breast cancer.?

Turkeys, which seem to

be able to eat more pasture as a Ol'gﬂﬂiﬂ Fertilizer

percentage of _the r total feed «  Successful for all crops +  Totally natural - Allows the plant to
intake than chickens, appear to +  100% safe for you and the utilize nuirients without waste

be able to store more CLA in environment + No toxic buildup or leaching

their meat than other birds.2
Research on CLA suggests that
it may be anti carcinogenic, anti
diabetic, reduce the risk of heart
disease and reduce body fat. 12

Pork: Much of the effect of
pasturing pigs seems to be from
how pigs convert sunlight into
Vitamin D, which is stored in
their fat (lard). Lard from out-
door pigsisvery high in Vita-
min D, second only to Cod

| iver Nil 1314
*o‘o\*o*o\\*o‘o‘o\*o%\\%‘o‘o\%‘o‘o\%‘o\\%}
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+  Requires no special applications licensing
or government controls

Since 1946

Grazer’s Choice

FREE-CHOICE LIVESTOCK MINERAL

A Ready Mix of Kelp Meal, Soft Rock Phosphate (Feed Grade), TM Salt from
Redmond Minerals, Vitamin E, Selenium and Diatomaceous Earth,
Highest Quality Ingredients! Custom blended so you don't have to!

Poultry Nutri-Balancer

Try our blended mineral pack and sce:
Increased feed efficiency, decreased mortality,
increased weight gains and Jess leg problems.

This mineral aiso works for layers, ducks and turkeys.

P.0. Box 265 + Bainbridge, PA 17502
Phone (717) 367-1566 » Fax (717) 367-9319

The Fertrell Company

Where Quality comes “NATURALLY”

+  Natural livestock feed programs

Marketing: The way
this information will effect
how we each manage our
farms, and how we market
our foods will vary from
farm to farm. For adairy
farmer there is no pricing
incentive right now to pro-
duce 100% grass-fed milk,
unlessit is al direct mar-
keted under afarm label.
This may changein the
future, as I’ ve read recently
about several ventures to
produce grass fed ice
cream, cheese and other
products. Many consum-
ers are already buying mail
order butter from New
Zedland and Ireland from
| dairy farmswho have
| 100% grass fed cows.
| Thereis also demand for
il locally produced raw milk
from 100% grass fed cows
(itislega in Vermont to
sell a small amount of raw
milk on the farm). How-




ever, until there is some additional
economic incentive to produce 100%
grass fed dairy products, the number of
dairy farms managed that way will be
small.

Whether it is dairy cows,
sheep, beef or goats, transitioning to
no grain feeding is challenging and
requires beginning by rearing grain
free young stock. Selection of suitable
breeds or bloodlines is also necessary,
asis having high quality pastures and
an excellent understanding of and skill
with grazing management. For farm-
ers producing eggs or meat and mar-
keting them locally there is already
economic incentive to feed more grass
and decrease grain feeding. Meats and
eggs labeled “ pasture raised” or
“pasture raised and finished” are al-
ready in demand and that demand is
growing.

¢ the natural choice for agriculture

Nature’s Finest
Animal Health Products

A full line of effective nutraceuticals and
livestock health programs for organic,
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In addition to research sup-
porting the higher nutritional value of
these foods, and the lower risk of food
born illness associated with them, con-
sumers are also attracted to some of
the other benefits of grass farming,
including improved animal welfare
and the many environmental benefits.
Hopefully some of this new informa-
tion can benefit more farmersin the
future by helping them improve farm
income while also taking good care of
their animals and the land.

For more information: Jo
Robinson’ s website www.eatwild.com
contains abstracts of many articles on
this subject. Her book Why Grass-fed
is Best also contains some of thisinfor-
mation. Unfortunately Jo Robinson’'s
book (and the work of many of the
contemporary researchers and report-
ers) contain some misunderstandings
about fat and meat, encouraging lean-
ness and low-
fat. Good
grassfed
meats should
not be lean
(and grass-fed
milk should
be whole, not
skimmed), as
the nutrients
discussed are
carried in the
fats. The bril-
liant studies

grazing and conventional operations.

Specializing in dairy cows, beef cows and calves.

Experienced Staff:
Livestock Nutritionist
Calf Specialist
Large Animal Veterinarian

Cow Tales Newsletter
Crystal Creek Catalog

Crystal Creek
A Division of Leiterman & Associates, Inc.
N9466 Lakeside Road, Trego, W1 54888

Call Toll Free: 1-888-376-6777

of Price, and
Stefansson's
1929 experi-
ment and sup-
porting an-
thropological
work (now in
the Dart-
mouith li-
brary), are
sadly forgot-
ten by most
modern re-
searchers and
reporters. If
you would
like to read
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some of this information, read Nutri-
tion and Physical Degeneration by
Weston A Price DDS, The Fat of the
Land by Vilhjalmur Stefansson (1956,
MacMillan), and Pottenger's Cats by
Frances M Pottenger M.D.

For more information on the
effects of many of these nutrients on
human health, read Cholesterol Myths
— exposing the fallacy that saturated
fat and cholesterol cause heart disease
by Uffe Ravnskov M.D. Ph.D., Know
Your Fatsby Mary Enig Ph.D., The
Milk Book by William Campbell
Douglass, MD, Nutrition in Biblical
Times by Ruth F. Rosevear, Nourish-
ing Traditions by Sdlly Fallon and
Mary Enig Ph.D., Wise Traditions
Magazine, and Soil, Grass and Cancer
by Andre Voisin. Some interesting
websites include www. price-
pottenger.org, www.westonaprice.org
and www.rawmilk.org.

Sarah Flack farms with her family in
Fairfield Vermont, where they graze
American Milking Devon Cows,
Gloucester Old Spot Pigs, sheep, tur-
keys, chickens and horses. Sarah has
a bachelors degree in environmental
biology and agriculture and a Mas-
ters degree specializing in grazing
from the University of Vermont. You
can contact Sarah by phone: 802-933-
6965 email: sarahf@globalnetisp.net
web page: www.flackfamilyfarm.com

Want to help with
NODPA News?

We are especially look-
ing for peopleinterested
in researching and writ-
ing articles.
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History of Caldwell Farms

The Caldwell Family Farm
was established in 1944 by Lawrence
and Hilda Caldwell and boys, Law-
rence Jr. and Ralph as smadll children.
The farm is now run by Ralph, wife
Sandra, 3rd and 4th generation fam-
ily, several longtime employees, as
wdll as Lawrence Sr, who is still ac-
tively involved at age 85. Lawrence
Sr and Hilda began with 5 Holsteins.
By the mid-90’s, through hard work
and a strong work ethic, Caldwell
Farms had grown into a 225 regis- gﬁ
tered Holstein operation with one
of the highest production averages
in the state.

In 1998, Ralph began to
serioudy consider the idea of or-
ganic production. Their operation
was practically organical, using
manure as the only nutrient source,
no hormone use, and low to mod-
erate antibiotic use.

In March 1999, the Cald-
wells sold their 225 head milking
herd, but kept al 250 of their heif-
es. At thistime, Ralph purchased
100 head of feeders to consume the
transitional forage that did not meet
organic standards and sold the ani-
mals on the natural beef market.
Within 5 months, the heifers began
to freshen and on August 1<t, Cald-
well Farms shipped their first load of
organic milk to Horizon Organic.

Management System Today

Caldwell Farms currently manages a
herd of 300 registered Holsteins. The
milking herd of 150 is housed in a
free stall barn, with access to the out-

Volume 3, Issue 1

doors. They are given free
access to grassland during
pasture season as well as accessto a
TMR. The cows choose to graze at
least half their total feed during the
peak of the season, while during
drier months, the milkers will turn to
the TMR for a greater percentage of
their intake. In addition to corn silage
and haylage, the TMR includes
roasted soy, corn meal, wheat, bar-
ley, custom blended mineras, and
baking soda.

The dry cows are plit into 2
groups. The far off group isfed a
ration of 50-50 moderate quality hay
and corn silage, while the close-ups
arefed aration with good quality
wheat straw and corn.

Many calves areraised on
nurse cows in pens, 3-5 calves per
brood cow, until 89 weeks of age.

Milk is sometimes offered in a pail.
Most of these calves will be eating
slage and grain within 10 days,
chewing their cud soon after. At 8
weeks they are weaned and moved to
group pens of 810 animals. The
Cddwellslike to keep the young
ones close by so that they can be
seen frequently. They havelittle to
no calf health problems. Y oung stock
(6 months to milking age) are moved
to their facility in Leeds, where the
animals have free access to the out-
doors al year round. These animals
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are raised 100% as grazers during the
pasture season.

Nutrition and Farm-wide Practices

The Cadwells believein
high quality feed , balancing a good
ration, and keeping stress low. Ralph
grows some of his own soy beans,
buying in about 75%, but roasts it al
himself. His mineral mix is custom
blended. Ralph has seeded down 425
acresto amix of afafa, medium red
clover, fescue, and reed canary grass,
125 of which is permanent pasture,
the rest being hayland.

Ralph composts the pack
manure from his calves, heifers, and
dry cows. He uses this compost in
conjunction with hen dressing on his
row crops and also sells bulk com-
post. Grassland is spread with liquid
manure from the free stall.

Cadwell Farms does not use
artificial breeding. Instead thereisa
bull that runs with the milkers and
another that stays with heifers greater
than 850-900#. Ralph’s strategy isto
provide the highest quality product
when the processors need it the most.
The cows and heifers are bred to
cavein the fall when the demand for
fluid milk is high. High volume and
excdlent quality at atime when it is
needed makes Caldwell Farms a
good producer for Horizon. In addi-
tion, Ralph is dedicated to and well
respected by the organic milk com-
munity as awhole.

Preventative Health Practices

The Caldwells have little to
no maor health issues on the farm.
They maintain an excellent standard
of quality, with somatic cell counts
consistently below 200,000. They do
their own pregnancy checks and call
on their veterinarian for twisted
stomachs or calf bloat once in a great
while. Ralph’s daughter, Deed is
learning about homeopathy and is
open to al naturopathic treatments.




Caves are given E. coli
shots and heifers are given their caf-
hood vaccinations and a Staph aure-
ous vaccination at 1 year of age. The
milkers receive the triangle 9 vacci-
nation 2x ayear.

Organic Beef and Other Markets
Caddwdl Farm's milk is

shipped to Horizon Organic. The
Caldwedlls dso sal raw milk, which
isdtill lega in Maine. Ralph's
daughter Deed, who is very involved
in the business started selling milk
and butter (about 20 gallons a week)
at the Camden Farmer’s Market
(May to November) last year, which
they enjoy because there is amore
persona relationship with the cus-
tomer. In addition to these dairy
products, she aso sells natural and
organic mest at the Camden
Farmer’s Market and health food
stores.
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Some Thoughts on
Holistic or Alternative
Veterinary Medicine
By Richard J. Holliday, DVM

Thisisthe second installment of a two
part article by Dr. Holliday that NODPA
News will be printing.

SOME THOUGHTS ABOUT STRESS

e Stress is known to lower immune
function and may be the primary factor
that sets the stage for animal disease.

* There are three categories of stress.

1. Environmenta or physical
stress, such as faulty nutrition, bad
water, lack of sanitation, poorly de-
signed and maintained equipment, un-
suitable habitat, etc. Good manage-
ment has some influence on most of
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these but can not control al of them.
For example, weather cannot be con-
trolled but the effects can be mitigated
with proper housing.

2. Physiological stress usually
associated with reproduction and lacta-
tion. We can minimize some of the
effects of this type, but we can not to-
taly eiminate it.

3. Psychologica stress may
occurs when weaning, changing
groups, establishing a new “pecking
order”, etc.. Thistype can be held to an
acceptable level with good manage-
ment.

e All animas vary in their ability to
accommodate stress. Some differ-
ences are due to inheritance ... species,
breed and sex. Others are associated
with the individud’s life history of
health and disease. Older animals do
not accommodate stress as well as
younger ones do. A kid that suffers an

episode of severe

Conclusion

Ralph maintains
that the success of Cald-
well Farmsis due to the
hard work and dedication
of the extended family.
From grandchildren to his
85 year old father, the
family shares a great
working relationship. He
feels that they work to-

LAKEVIEW ORGANIC GRAIN FTY
High Quality Certified Organic Feed and Seed

We specialize in Custom Feed Mixes for oll YOUR feed needs

dairy, calf, chicken, turkey, pig, sheep, goat
bulk or bagged, delivery available

scours/pneumonia may  sur-
vive, grow and appear thrifty
even though some irreversible
damage to heart, lungs and
intestinal lining may forever
impair it's ability to pump
blood and absorb oxygen and
nutrients. Under stress this
anima  will probably show
earlier and more severe symp-
toms than others in the same

gether well and that his
father and mother have
been a great modd of in-
tegrity and outstanding
work ethic. Both Lawrence
and Hilda are il in-
volved. Ralph aso feels
very lucky to be involved
in Maine state agriculture;
he has been an influentia
figure in town politics as
well as being involved in
state legidation.

Certified Organic & Transitional seed - barley, cats, wheat, rye,

red clover, field peas, soybeans buckwheat, OP corn, elfalfa
Crystal Creek Natural Animal Health Care Products

Conscientious Attention to YOUR Certified Organic Requirements

Lakeview Organic Grain LLC
119 Hamiiton Place
Penn Yan, NY 14527
315-531-1038
Kandmhfam@sprintmail.com

** From Mew York organic farmers to New York ongaric farmers ™

group that did not go through
the sickness

e Stresses are cumulative. A
small stress has a greater ef-
fect in an anima aready car-
rying a big stress load, than it
has in another relatively
stress free animal .

THE VITALITY CHART

Over many vyears, |
have developed a graph or



map that allows me focus my thinking
and helps me keep the various aspects
of health and disease in their proper
perspective. Any anima’s relative
health status can be plotted on this
graph. Since this Vitality Chart also
seems useful to illustrate certain prin-
ciples of holistic thought. | would like
to share it with you and will use it as
the basis for this article and for almost
al future discussions of health and
disease.

On the chart, note that the
“vitality” line on the left side (Ilooks
like a thermometer) runs from PER-
FECT HEALTH to DEAD. | pur-
posefully do not assign any numbers
because the positions are variable and
I’d rather think in terms of relation-
ships and not absolutes. | doubt we
ever attain perfect health but “DEAD”
is common.

The “profitability ling’ indi-
cates a relative loss of production,
profitability or performance.  The
“clinical lineg’ by defi-
nition separates
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tion, weaning, and other routine

changes or events.

If an anima progressively
declines from good health to sickness
or even death (going straight down the
left side of the chart), it will first cross
the ‘profitability line” as it becomes
less productive and then the “clinical
line” when it begins to show symp-
toms of disease. These symptoms may
be mild at first, ... “a little off,”
gradualy increasing in severity until
“DEAD". (See Vitdity Chart) We
know and accept that there are differ-
ing levels of illness but our manage-
ment decisions frequently seem to be
based on the premise that anima “B”
is just as healthy as animal “A”. We
all know that different levels of health
do exist but in practice we tend to
overlook this because “A” and “B”
both look equally healthy even though
there is great difference in their respec-
tive vitality. Production records and
breeding records are a great aid to
identify those animals that have lost

VITALITY CHART
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productivity but are not yet showing
symptoms.

Let’s compare the reactions of
“Spot” and “Star”, both living a rela
tively stress free life and having a high
level of vitality. (position 1 on the
chart) If something happens to their
ration and they are subjected to nutri-
tional stress, they will probably both
decline in vitality to position 2. No-
tice that Spot was affected more se-
verely, possibly because she suffered a
grave illness when young (as discussed
earlier). Both still appear to be healthy
and productive but some of their
“reserve’ isused up.

Adding another stress causes
both to slip down to position 3. Star is
still doing well but now Spot has
dropped under the profitability line.
She shows no clinical symptoms but
performance or production testing may
indicate problems. In a dairy animal
this could be evidenced by lowered
production, a change in SCC or an

{ or Life Force, Chi, Wellness, ...

whatever you want to call it !)

hedlthy animals from pEREECT BEFALTH

sick animas. Based

[Rare or perhaps
even impossible )

solely on the presence O “A~ HEALTH
or absence of symp-y Physical
toms. These lines are W SN s
actuall id be equally § Physio ; al and / or § i
ualy wide, gray healt hy Psycho al Stress & =
areas and their posi- sl e & 5
. . . . & v
tion arbitrary and quite Fisiis » PR T\*L g g
. &
variable. It depends a ermpring: Mt 2]
great deal on how well A o “B” .
the herdsman relates to e ik S R L v
d ob hi . CLINICAL LINE
and observes his ani- L Obvious symptoms. T
mals. 0 ... seems just a Httle off. . — - L
Ph . | . a| l b As animal crosses clinical line, and :
siologic E continues to decline in vitality,
y g 0 --- ot eating well. symptoms become progressively X
and psychological INOTE Severe, 1:
stresses are  repre- Q .. feverish. ¥
sented on the chart as © ... down and can’t get up.
a wavy gray line
The% stresses USJa”y 0 ... maybe we ought to call a Vet ... usually happens late at night or on weekends !
occur at predetermined ) ... maybe we should try a “holistic” approach ...almost always doomed to failure :
times, such as parturi- DEAD ©1958: Richard J. Holliday, DVM
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impairment of breeding efficiency.

Add one more stress and Spot
and Star fall to position 4, both below
the profitability line. Spot is danger-
oudly close to the clinical line but still
shows no obvious symptoms although
areally close observer might see mild
symptoms developing.

As one last insult, let’s expose
them both to pathogenic bacteria capa-
ble of causing disease. Both suffer the
same loss of vitality from this expo-
sure (striped line).  Star dipsin vitality
but does not go “clinical”. Sheis able
to overcome the infection because she
had some resistance left.  Spot drops
over the line and begins to show symp-
toms. Conventional medicine would
diagnose the bacteria as the “cause” of
her disease.

This example is obviously
oversmplified to illustrate a
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free animals. These epidemics how-
ever are probably not as costly in the
long run as the day-to-day losses in-
curred by common infections.

| think we give germs way too
much weight as the cause of problems.
My guess is that a germ can't tell if an
anima is dead or aive ... but if an
animal is so “stressed out” that it
“tastes’ dead to the bacteria, they im-
mediately begin the recycling process.
In a dead anima we call it decomposi-
tion ... in a live anima we cal it dis-
ease. |In the grand scheme of things,
the “bugs “ are probably only doing
the job assigned to them.

SOME OBSERVATIONS BASED
ON THE CHART

e Let's go back to poor old
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Spot’'s predicament. We could give
her some antibiotics and hopefully kill
enough germs to get her back up over
the clinical line. Or, we could treat her
with herbs, or homeopathy or whatever
and probably help her enough to shut
off the symptoms. BUT, unless we
eliminate the stresses that put her at the
susceptible level in the first place, we
have redlly only installed a big Band-
Aid!

e Timing is criticaly impor-
tant. If you start treatment early, a
mild treatment has a greater chance of
getting results. If this is not success
ful, you still have time to escalate to a
more heroic treatment. Some conven-
tional dairymen overlook the impor-
tance of timing when their hope for a
spontaneous recovery leads them to
withhold trestment of sick animals
until the last possible moment in order
to minimize the economic loss

principle, but does beg the
question: “In this example,
did the germs cause the dis-
ease? Or would it be more
accurate to ask: “Did the
bacteria trigger a disease in
an animal that was aready
suffering from stress-

.
CIMPRO™
T L

of discarded milk or meat. A
holistic treatment does not have
this disadvantage and can be
used anytime.

e Generadly speaking,
the closer to the top of the chart
we recognize a problem and
begin to correct it, the lower the

i
/

induced, low vitality?’ 1 go
with the trigger theory. The
deciding factor was not the
presence or absence of a
disease organism, but the
presence of induced, low
vitality?’ | go with the trig-
ger theory. The deciding
factor was not the presence
or absence of a disease or-
ganism, but the presence of
absence of a strong immune
system. Obviously, micro-
organisms do vary in their
ability to cause disease and
a highly pathogenic organ-
ism may be able to cause
disease in reatively stress

nd ...

The New Bormn Calf

OPTI-START / OPTI-CARE contains a source
of live, natural occurring microorganisims to
help support the natural developing micro-
biclogical environment in the digestive tract

Give your cows a helping hand...

The High SCC Cow
Boost Immune System - Shed Down Infection
Use IMPRO GEL CAP FORMULA

Give 1 each Dairy M Cap
Each ’
Cow

1 each Dairy R Cap
1 each Fresh Cow C Cap
Feed 20z. MVP Dairy Boost daily for 30 days.
IMPRO PRODUCTS YOUR SOURCE FOR
ALL NATURAL ANIMAL HEALTH SUPPORT

| 9 AARON GROFF & SON LLC
mﬁ' 103 Clearview Drive

Ephrata, PA. 17522
(717) 354-4631 (800) 468-4909

cost.

e If healing and/or
health occurs at dl, it is a func-
tion of the natural inclination of
the animal to be healthy. Drugs,
from whatever source derived,
only aid this natural process.

* Just because an animal
shows no symptoms does not
mean it's healthy.

» The fina stress that
triggers symptoms is usually not
the primary cause of the illness.
For example, bacteria may
“trigger” mastitis but the rea
“cause” may be nutritional defi-



2003 NE Organic
Dairy Producers

Approximate number of certified
farms [# transitioning in brackets]

? Maine: 50 (12% of total dairies
in state)

? Vermont: 65 [10 Tr.] (4%)
? Connecticut: 4

? New York: 120 [13 Tr.]

? Pennsylvania: 84

? New Jersey: 1
? Massachusetts: 1
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A QUIZ!

If you are dready following holistic
principles or aspire to do so, you
should be able to answer these ques-
tions. If you can't answer them, you
have some homework to do.

1. Isthe ration adequate with
no excesses, deficiencies or toxins?
Were the feeds grown on fertile soil
with little or no chemical contamina
tion? Are the feed ingredients appro-
priate to the species, type and age of
the animals?

2. Isthe water pure? Has it
been checked for nitrates and other
harmful chemicals? What is the actua
nitrate level in the water? Do you
drink from the same water supply as
the animals? Does the water taste
good to you?

3. Are there any harmful
electrical or electromagnetic influences
on the premise? Do you ever receive
mild electrical shocks when working in
the area where the animals are kept?

4. If used, is milking equip-
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ment properly maintained and ad-
justed?

5. Are al procedures involv-
ing the animals such as milking, vacci-
nating, and routine surgery carried out
in atimely and sanitary manner?

6. Do your animas have a
clean, dry, well-ventilated environment
when confined? Can you kneel down
in the pens without getting wet knees?
Is breathing uncomfortable or unpleas-
ant to you when breathing at the same
distance above the ground as the ani-
mal breathesin air?

7. s there any evidence of
mold, mycotoxins or aflatoxins in the
feed? Some are not apparent until
symptoms occur, ... have you checked?

Please fed free to contact me with any
guestions, comments or criticisms at
rjhdvm@rconnect.com

or rihdvm@aol.com

Dr. Richard Holliday has worked for
IMPRO for the past 18 years as the
Technical Services Veterinarian. Prior
to that, he had a private mixed practice
in northwest Missouri for 25 years. He
became certified asa Veterinary Acu-
puncturist in 1988 and has been actively
promoting organic agriculture and ho-
listic veterinary medicine for over 30
years.

**

Disclaimer: NODPA

il Browse, Shop, Learn & Save Online
nies or businesses, but . —

We Service All Your
Homeopathic Needs

Washington Homeopathic

wants to provide educa-
tion and resource infor-
mation for organic dairy
producers. We urge
organic producers to
check with their certifier
before trying a new
product or practice.

Products, Inc.

Since 1873

Curtailing

For Your Free Catalog or Orders
QHED Call 1-800-336-1695
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Antibiotic Use In Animal
Agriculture

By Margaret Mellon
Union of Concerned Scientists

On behalf of Keep Antibiotics
Working (KAW), a codlition of con-
cerned health, consumer, agricultural,
environmental, humane and other ad-
vocacy groups all working to reduce
the growing public health threat of
antibiotic resistance, | hope you will
consider endorsing legislation to cur-
tail antibiotic use in animal agriculture.

The growing incidence of antibi-
otic-resistant disease is a serious prob-
lem in human medicine One ap-
proach to curbing the massive use of
antibiotics in animal agriculture is pas-
sage of federa legidation. Bills intro-
duced during the last Congress would
have phased out routine, nontherapeu-
tic feeding of eight specific classes of
medically important antibiotics to food
animalsin two years, unless the FDA
first concluded that such use did not
contribute to antibiotic resistance af-
fecting humans. The bills would not
have limit legitimate therapeutic uses
of the named antibiotics. .

Over 180 agricultural, health,
consumer, and environmental organi-
zations have lent their support to this
legidation to date. To add your organi-
zation's name, please contact Terri
Stiffler at Environmental Defense
tstif-
fler@environmental defense.org<mailt
o:tstiffler@environmental defense.org>

WASHINGTON
HOMEQPATHIC
PRODUCTS, INC.
4314 TEL RAY AVE
BETHESDA, MO
20814

www.homeopathyworks.co



Organic Dairy Panel at Em-
pire State Pasture Day
By Lisa McCrory

The Northeast Organic Dairy
Producers Alliance held its second
Annua Field Days Event August,
17th, 2002, in Truxton, NY and the
following day participated in Graze
New York’s first Empire State Pasture
Day at the Burgett Farm in Tully.
This event focused on the numerous
aspects associated with rotational
grazing and pasture/hayland manage-
ment. Speakers were scheduled
though out the day including a panel
discussion on organic dairy farming
organized by NODPA. Producers
from Maine, Vermont, Pennsylvania
and New Y ork shared their experience
relative to four specific areas on their
farm. Below isawrite-up of this fan-
tastic panel discussion. Thanks again
to al the producers on this panel and
to the NODPA volunteers that helped
organize this event.

Dave Johnson, Liberty PA
Dave has a 50 cow
seasonal organic dairy herd in
Liberty, PA. He started from
scratch 4 years ago. He came
into farming with no previous
experience and carefully
looked into the best and most
cost effective way to dairy
farm. He started his seasonal
grass-based dairy with the
intention of being certified
organic from the start. Dave
does not push his cows for
production, but instead strives
for a healthy, low stress envi-
ronment for his animals
(producing 12,000 Ibs per oils
cow per year). Another way
of keeping costs low for this
farm means that the whole
farmisin grass and the ani-
mals do most of the harvest-

ing; there is minimal use and —

For use as an effective part of any
mastitis management program.

* Leaves no residue; does
not require withdrawal

* 100% natural essential

* No food safety issues

OMRI

s t e d

Organic Materials Review Institute
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need for machinery.
Transition:

David started the certification
process in the fall of 2000. At that
time, certification requirements man-
dated that the land be free of synthetic
fertilizers, herbicides and pesticides
for 3 years and the herd needed to
managed with 100% certifiable feed
and health practices for 90 days be-
fore the milk would be considered
organic. Since the Johnsons were
grass based (intensive rotational graz-
ing), and had started dairy farming
with the intent of being organic, tran-
sitioning for them was not that diffi-
cult or expensive. Being seasonal,
thereis at least a 6 week period of
time when their herd is not producing
milk and the cost of feeding the cows
isat itslowest. The transition period
was timed to take place during the dry
period .

Market:
David emphasized the impor-

Organic Certified

Livestock Health
Care Products

Royal™ Udder Care

e

increased palatability
of feed

energy.

Royal™ Optimum Powder

y N\

A nutritional supplement used to stimulate
appetite and encourage optimum animal health.

« Improves appetite through

« Antioxidant Properties help
maintain quality and freshness

* Promotes better nutrient
absorption and utilization of

VBS A Van Beek Scientific, L1.c’

The Natural Alternative For Livestock Health.
3689 460th Street + Orange City, [A 51041
(800)346-5311 + www. VanBeekScientific.com
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tance of having two critical thingsin
line before taking on any costly
changes:. 1) get a market lined up
(contact the different processors buy-
ing milk in your area) and let them
know that you are interested in pro-
ducing organic milk, 2) get acom-
mitment from a buyer; it is highly
recommended to get that commitment
in writing. David contacted CROPP
and Horizon when he started looking
for a market. At that time Horizon
was not interested in seasona herds,
but CROPP was interested in his milk,
and he started shipping to them in
March of 2001.

Calves:

The calves are born from
March to late May on the Johnson’s
farm. Three groups of calves are
eventually created; they are raised on
pasture in movable sheds. The young
animals are trained to electric fence as
soon as possible. By the time they are
6-8 months, the calves are moved to
an open sided barn and wood
lot for shelter. Round bales
are placed strategically in the
pasture where the calves will
winter.

Paul & Maureen Knapp,
Preble, NY

Paul and Maureen milk about
70 cows and are located in
Preble, NY. They have been
rotationally grazing their ani-
mals for the past 5 years and
shipping their milk to an or-
ganic buyer for the last year
and a half.

Transition:

Prior to getting certified, the
Knapps had worked a lot on
cow health using homeo-
pathic remedies and other
approaches that would be
allowed under organic certifi-
cation. Once they were com-
fortable with their animal
health practices the decision



to transition seemed like the next logi-
cal step. Other parts of their transition
have not been as easy. Not al of their
land is certified yet; some of it is till
in transition and as a result they have
to buy alot of feed. It has been pain-
ful for them, but they will make it
through it.

Market:

Finding a milk market was
easy for Paul and Maureen. They had
three processors to choose from at the
time that they were interested. Not
knowing when there would be another
recruitment for organic milk, they
decided to get certified before al their
land was done transitioning. This
would require selling their transition-
ing feed and buying certified feed to
make up for what they were unable to
grow.

Calves:

The Knapps put up a Cover-
All greenhouse style building to house
all ages of animals in pens on a bed-
ded pack, calvesincluded. The

The ALTERNATIVE for TODAY
It's the “UDDER” method
No Withholding
New customers call for your
FREE SAMPLE

1-800-507-9361

Synergy Animal Products, Inc.

8:30 AM- 4 PM EST

Monday—Friday

RELIEVE
YOURSELF!

With EX-cell 7000
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calves are raised in groups of 6-8ina
pen using a 10-teat mob feeder. The
calves benefit from the natural light
and abundant ventilation of this build-
ing aswell as having accessto awa
terer at al times. Homeopathic reme-
dies are administered at birth as pre-
ventatives and to help start calves on
the right track. No vaccines are used.
The calves seem to respond well to
this system and the Knapp's plan to
get a pasture suitably fenced so the
calves can have some outdoor time.

Mark & Sarah Russell, Sudbury
VT

Mark and Sarah have a sea-
sonal organic dairy in Sudbury, VT.
They milk about 42 cows and have
been rotationally grazing their animals
for over 8 years and certified organic
for 5 years. A unique feature about
their farm is that they out-winter their
animals.

Transition:

Their transition
to organic pro-
duction was
smooth because
they had been
working on sus-
tainable farming
practices years
before getting
certified. They
moved from a
confinement
dairy, bringing
the feed to the
cows, to agrass
based dairy, and
finaly to sea
sonal/grass based
dairy production.
Through this
process of
change, they also
realized that anti-
biotic use was
not an effective
way to treat their
cows and focused

MASTERCARD/VISA accepted
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on preventative management strate-
giesinstead. Shortly after, they joined
the growing number of certified dair-
iesin Vermont.

Market:

“With alittle forethought,
transitioning can be easy,” says Mark,
“thinking sustainably first, and secur-
ing the market next”. One day, when
someone asked him why he wasn’t
organic, Mark couldn’t answer the
guestion. That got him curious and he
started looking into the organic mar-
ket. He secured a contract with one of
the processors and planned his transi-
tion. The required transition time in
1996 was 90 days 100% organic feed
and 90 days health management prac-
tices that complied with the organic
standards. Being a seasonal grass
based dairy farm, the Russells planned
their transition time to take place dur-
ing the dry period so the added grain
costs (from purchasing organic grain)
was very little.

Calves:

The Russells keep their
calves with their mothers until wean-
ing (75-80 days). They want them
really robust for the weaning process
because when they separate them
from their mothers (the weakest part
of their management, Mark feels), it
takes one week before the blatting
stops. The calves are kept on grass
from birth until they leave the farm (at
weaning) and are raised outside all of
the time until they get milked. Nurse
cows have worked well in the past;
they would graft a calf onto a cow
with a high somatic cell count which
would feed the calf and sometimes
bring the count down to a reasonable
level and enable them to bring the
cow back into the production string.

Ralph Caldwell, from
Turner, Maine, was the fourth member
on this panel. Cadwell Farmsisthe
NODPA News Feature Farm in this
issue. Their history, management sys-
tems, and practices are discussed in
detail on pages 10 and 11.



Dear Jim

Answering your alternative
healthcare questions

Hello Everyone,

My nameis Jm Gardiner.
My wife, Nancy, and | operate an
organic dairy farm in central New
York along with our four children.
Over the last thirteen years, my wife
and | have worked at finding aterna-
tives to medications through the use
of vitamins, minerds, and herbal
foods to help our livestock recover
from dis-ease. In this column, | hope
to relay some of the information we
have compiled over the yearsto help
other farmers and their animals with
their struggle against dis-ease.

What can be done when
cattle and calves haverespiratory
type dis-eases?

Of course, the first area of
question would be management.
Making sure animals are well bed-
ded, ventilated, and fed a balanced
diet are the foundation for healthy
dis-ease resistant animals. Being
observant of what signs of abnormal-
ity the animal is showing uswill lead
you to what body systems arein need
of nutritional intervention. Some of
the typical signsthat can be observed
arearunny nose, hair that isrough
looking or standing up, coughing,
labored breathing, an appetitive that
is starting to or has disappeared, and
the condition of the animals bowel
movements. The most important
system of the body needing address
inanill anima isthe bowels. If you
are naturally observant, you may
have aready noticed the changes that
occur in the formation of the manure
prior to any other outward signs of
illness. The following suggestions
are for cattle whose dis-ease process
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has been detected early on:

For loose bowelsin calves,
we have had success using dlippery
elm bark powder. We use 2 table-
spoons (T) in milk along with a natu-
ra type of vitamins A, D, and E
powder that is accepted by your cer-
tifier, along with a suitable lactoba-
cillus bacteria supplement twice
daily (vitamin supplements differ,
use as directed on label.) Be sureto
use the mixture quickly asit will gel
once milk is mixed with dippery eém
powder.

For cattle and
large heifers, weuse 4 T
dippery em bark powder
twice daily plusthe rec-
ommended amounts of
vitamins A, D, and E and
lactobacillus bacteria that
are stated on the labels of
the products you have
chosen.

For calveswith
hard or non-existent movements, we
use 1 teaspoon (t) Cascara Sagrada
herb powder along with the vitamin
and bacteria supplements mentioned
above. For cows, weuse2to4T
Cascara Sagrada (depending on the
size of the cow) aong with vitamin
and lactobacillus supplementation.
The Cascara Sagrada should be put
in water and used in adrench tube as
the Cascara Sagrada is very bitter.

Once we have addressed the
bowels, we move to the respiratory
system. We have found a combina-
tion of Lobeliaand Comfrey to work
very well at relieving labored breath-
ing. The gresat thing about using
Comfrey isthat it grows quite well
herein the Northeast. Farmersin
Europe have also discovered its
benefits as they actually useit asa
forage. Itisvery nutritious and pro-
duces good tonnage per acre.

The amount used for calves
with respiratory distressis 1t each

Being observant of

what signs of abnor -
mality the animal is
showing us will lead

you to what body
systemsarein need
of nutritional inter-
vention.
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of Comfrey powder and Lobelia
powder mixed in milk twice daily
until normal breathing returns.

A good preventative for res-
piratory illnessesin calvesisonet
Black Walnut hulls powder twice
daily in their milk. It supplies a great
dedl of B complex vitamins and
bioflavonoids useful in reducing
weather stresses.

For adult cettle, weuse 2 T
of Lobeliain the evenings for two
days, then skip two days, then give
for two more days as
to not stress the caf
she may be carrying.
If the cow is not preg-
nant, then it may be
used daily. The Com-
frey (root or leaf pow-
der), dong with the
Lobelia, is used at the
rate of 4 T twice daily.
Weaddin1 T Cay-

enne Pepper until
symptoms are relieved.

Remember these two aress,
watch and listen to what your ani-
mals are trying to tell you about their
hedlth, and using good sound man-
agement practices are the keysto
avoiding many hedth problemsin
thefirst place. It isaso important to
check with your certifier on the certi-
fication status of products that you
may use before beginning the use of
these products.

Deadline to submit questionsto
Jim for the next issue: April 15
Jim Gardiner

2549 St. Hwy 26

Otsdlic, NY 13072
horseingaround@ucitlink.net

Ph. 315-653-7819

Disclaimer: NODPA does not endorse con-
panies or businesses, but wants to provide
education and resource information for or-
ganic dairy producers. We urge organic pro-
ducers to check with their certifier before
trying a new product or practice.



On-Farm Composting -
Keeping It Simple
By Steven Wisbaum

While the practice of organic
or sustainable farming has grown
amost exponentialy over the past
twenty years, many of the farms us-
ing these methods have till not sub-
stantially incorporated composting
into their soil fertility and manure
management strategies. This despite
the fact that composting has long
been considered one of the corner-
stones of these low-input agricultural
systems. There are afew key rea-
sons for this “compost gap".

First of all, theissueis not so
much the lack of information but
rather, the quality of that informa
tion. In some cases, available infor-
mation is too technical, too generd,
or smply inaccurate. In other cases,
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the information promotes expensive
and time consuming "high-input"
compost methods characterized by
the use of excessive turning, un-
proven compost inoculants, and
costly process monitoring devices.
And in far too many cases, the infor-
mation presented smply lacks the
practica perspective farmers need to
devel op affordable composting
strategies.

Aswith so much of farming,
composting is both an art and a sci-
ence. And while making large quan-
tities of compost can be intimidating
to one person, the prospect can be a
welcome challenge to another. In
either case, having the opportunity to
be guided by a more experienced
composter substantially reduces the
intimidation factor and shortens the
learning curve.

Fortunately, more and more
farmers are discovering that good

# Costs as low as .30 vd"/turn

# Free technleal support

Other Services:

# Barn cleaning
# Windrow buodld tog

Compost Covers:

 Sheds ralnwater

10+ years durability

& Scll-propelled, straddle-type, 80 hp turner
# Windrow slze - 8 ft wide x 4.5 [t high
£ 300 to GO0 vd' S hr operating capacity

# Typlcally only 2 to 3 turns necded
# Total turning costs as low as 8300 o S5O0/ vr

Distributor of Compostex*

®
# Compleicly permeable to 05 and COg
®

# Inexpensive, Hghtwelght and casy to use

S5 802-425-5556

WAL OO0 FI'EI'E-'. 00T

quality, weed
. and pathogen
Champlain Valley || omoscn
be made cost-
Compost Co. otody oy
Proudly serving northeast farmers since 1996 |f smply using
high-quality in-
Custom Turning: gredients, main-

taining proper
moisture levels
with specialized
compost covers,
and turning piles
thoroughly two
to four timesto
mix and chop
ingredients, re-
store pile
“porosity”, and
ensure al the
ingredients are
exposed to the
hottest and most
biologicaly ac-
tive areas within
the pile. Farms
that don’t gener-
ate their own
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manure are al'so minimizing produc-
tion costs by using surplus manure
and waste feed from neighboring
farms and/or recycling residentia or
municipal organic waste (i.e. food,
leaves, grass clippings etc.).

In some areas of the country,
on-farm composting can be even fur-
ther simplified by utilizing “ custom”
or itinerate composting services.
Using specially designed compost
turners with turning capacities be-
tween 300 and 600 cu yd/hr and
sharing travel costs with other grow-
ers, the cost of these services can be
aslittle asadollar or two per cuyd
of finished compost. An added bene-
fit isthat a portion of this compost
can then be sold to offset turning
costs or even generate a profit. Be-
sides avoiding the substantial capital
investment in a turner or the time
required to turn piles using much
dower methods such as a bucket
loader and manure spreader, these
custom composting businesses will
typically provide technical support
and advice at no extra charge.

Seven Wisbaum has been making
compost for over twenty-five years. In
1996, he founded Champlain Valley
Compost Co. and now provides custom
composting services to farms and busi-
nesses throughout Vermont. He has
written numerous on-farm composting
articles and guides including the re-
cently published sells his own compost
productsin Vermont. He can be
reached at (802) 425-5556 or through
his web site at www.cvcompost.com
where many of his articles and publi-
cations can also be found.

A more detailed analysis of these costs
is outlined in "The Cost-effectiveness
of Custom Composting - Five Case
Sudies" written by the author. This
document can be obtained on-line
(click on ARTICLES) or contact Seven
directly



NODPA REPS
PENNSYLVANIA
Arden Landis 717-529-6644
667 Puseyville Rd.
Kirkwood, PA 17536

Roman Stoltzfoos 610-593-2415

Spring Wood Farm
1143 Gap Road
Kinzers, PA 17535
romans@epix.net
Dave Johnson 570-324-2285
1254 Black Creek Rd
Liberty, PA 16930
provident@epix.net
NEW YORK
Jim Gardiner 315-653-7819
2549 State Hwy 26
Otselic, NY 13072
horseingaround@citlink.net
Siobhan Griffin 607-286-9362
2518 Co. Hwy 35
Schnevus, NY 12155
John Stoltzfus 607-356-3272
1553 Hesselton Gully Rd.
Whitesville, NY 14897
jtstribe@yahoo.com
VERMONT
Ginny Welch 802-758-2498
Fax 802-758-2967
Heavenbound Farm
1446 Happy Valey Rd
Bridport, VT 05734
Annie Claghorn 802-247-3979
1395 Leicester Rd.
Leicester, VT 05733
CONNETICUT
Rick Segalla 860-824-0241
96 Allyndale Rd.
Canaan, CT 06018
MAINE

Henry Perkins207-437-9279
Box 156 Bog Rd.
Albion, ME 04910
Steven Russell 207-872-6533
RR2 Box 5660
Winslow, ME 04901
jwinrussel @adel phia.net
Steve Morrison 207-285-7085
(ph/fax) 159 Atkinson Rd
Charleston, ME 04422
mmorrison@midmaine.com

NON-DAIRY REPS
LisaMcCrory, NOFA-VT
802-728-4416 (ph & fax)
848 N. Randolph Rd.
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Randolph Ctr, VT 05061
Imccrory @together.net
Diane Schivera, MOFGA
207-568-4142

PO Box 170

Unity, ME 04988
dianes@mofga.org

Ron Kirk 315-536-0091
1168 Travis Rd

Penn Yan, NY 14527
kirkrj @eznet.net

Kevin Brussell / Midwest Organic
Farmers Cooperative
217-923-2702 Fax 217-923-5706
572 Co. Rd. 2100E

Casey, IL 62420

Brian Caldwell 607-564-1060

Farm Education Coordinator NOFA-NY
180 Walding Lane

Spencer, NY 14883
education@nofany.org

NEWSLETTER
Mia Morrison 207-285-7085
Carly & Kathie Arnold 607-842-6631
Fax: 607-842-6557
3175 NYSRt. 13, Truxton, NY 13158
caraleal@juno.com
randkarnol d1@juno.com

We welcome submissions and letters.
Please send to: NOFA-VT, attn: Dairy
Tech, P.O. Box 697, Bridge Street,
Richmond VT 05477; info@nofavt.org.
If you wish to speak with someone about
concerns or questions, please contact one
of the NODPA representatives listed.
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NORTHEAST ORGANIC
DAIRY PRODUCERS
ALLIANCE

MISSION STATEMENT
& GOALS

To enable organic family dairy

farmers, situated across an

extensive area, to have in-
formed discussion about mat-
ters critical to the well being of

the organic dairy industry as a

whole with particular emphasis

on:

1. Establishing a fair and
sustainable price for their
product at the wholesale
level.

2. Promoting ethical, eco-
logical and economically
sustainable farming prac-
tices.

3. Developing networks with
producers and processors
of other organic com-
modities to strengthen
infrastructure within the
industry

4. Establishing open dia-
logue with organic dairy
processor / retailers to
better affect producer pay
price and contribute to
marketing efforts.

For as little as $25.00, you will reach a targeted audience of 800+ NODPA sup-
porters who are interested in what you have.

Advertise With Us!

Half Page Ad (7.5” W x 45" H) = $75
Quarter Page Ad (3.5” w x 4.75” h) = $40
1/8 Page Ad or Business Card (3.5” w x 2.25” h) = $25
Classified Ads: Free to Northeast organic farmers
All others $5 for the first 30 words; $.05 per word over 30
Deadline for the next issue is April 15, 2003
Please send your ad and check (made payable to NOFA-VT) to: Lisa McCrory,
NODPA Newsletter, 848 N. Randolph Rd., Randolph, VT 05061 For more

- Note: Ads requiring typesetting, xeroxing, statting, size changes or design work will
be charged additional fees, according to the service (minimum charge $10.00). Please
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March 3

Northern Tier PA Grazing Confer-
ence, East Troy FireHall, Troy
PA, Grassdaryingin Irdland &
New Zedand with Tom & John
Roche, Irish dairy graziers. Contact:
J. Craig Williams: 570-724-9120;
jewl7@psu.edu

March 5-6

PA Grazing and Forage Confer -
ence, Holiday Inn, Grantsville PA.
Grazing in Ireland and other coun-
tries, grazing animals genetics, and
more. John & Tom Roche, Irish
dairy graziers, Ed Rayburn, NY
grazing specidist; Steve Washburn,
U of NC. Contact: Marvin Hall
814/863-1019

March 15, 2003 & April 12
Farming, Nutrition and Tradi-
tional Diets. A Seminar & Food
Tasting, Flack Family Farm, Enos-
burg Falls, Vermont 1:30t0 4:30
Topics covered include historical
information on traditiona diets, nu-
trition and health; farming practices
and how they determine food quality;
locating farms that produce good
food in your area and how to support
those farms or create new ones; food
preparation discussed including grain
and vegetable fermentation and
cooking, good food sources of vita-
mins and minerals, as well asfinding
and preparing good quality dairy and
meats. Suggested donation $25. Reg-
istration required: send your check
and include your name and address,
the number of people attending, and
which date you would like to attend
to: Flack Family Farm, 5455 Duffy

Hill Road, Enosburg Falls, Vermont
05450. To check on space availabil-
ity at these events, email
sflack@aql obal netisp.net or call 802-
933-6965.

March 16

2:00PM Following the Food
Chain: The Palitics & Ecology of
Eating, Michael Pollan, Science
Journalist & Best-Selling Author,
St. James Church, 352 Main
Street, Great Barrington, MA,
Tickets $10 at the door. Michaedl Pol-
lan will talk about his lessons learned
following a steer, an organic TV din-
ner, and a genetically modified po-
tato through the food chain. Hell
share his experience of the tension
between the laws ofecology and eco-
nomics, hisinsghtsinto saving land
and the way we eat, and alternatives
to the industrial food chain. Contact
Billie Best at 413-644-8971 or bil-
lie@billiebest.com

March 18

Maine Farm-Link Meeting, Ben-
ton Grange, ME, Linking young
farmer to those who don’t have fam-
ily members to take over the farm.
Steve Morrison, NODPA president,
will be a presenter. Contact Susie
O Keefe at MOFGA 207/568-4142

March 22

Introduction to Holistic Manage-
ment: Meeting Hall, Cor nell Coop-
erative Extension of Columbia
County, Hudson, NY.

Holistic Management provides farm-
erswith aframework for intelligent
decision making that encompasses
redistic goal setting, financial plan-
ning, and wise stewardship of re

sources. The morning session will
provide a basic orientation and in-
clude the experience of other farmers
who have successfully worked with
this approach. All participants will
develop a holigtic goal and learn how
to go about redizing it. Instructor/
facilitators: John Gerber (UMASS,
Amherst), Karl North (Northland
Farm, Marathon, NY), Phil Metzger
(USDA-NRCS, Norwich, NY). Pre-
registration is required. Info: 518-
427-6537, farmfood@capital .net.

March 29

Maine Grazing Conference, Con-
tact Wado County Cooperative Ex-
tension, 1-800/287-1426

AUGUST 2003

NODPA 3RD ANNUAL
FIELD DAY

TO BE HELD AT HENRY PER-
KINS AND HENRIETTA
BEAUFAIT'S BULL RIDGE
FARM IN ALBION M AINE.
More information will be pro-
vided in the next issue of

NODPA News.




NODPA Membership Form

efforts.

$20 to cover NODPA NEWS Name;

In order for NODPA to continue as a viable organization, it is necessary for NODPA to raise fund through grants and
membership contribution. If you enjoy this newsletter, visit our web page, and / or benefit from the education and
farmer representation the NODPA has been providing, please let us know by making a generous contribution to our

All donations are tax deductible: NODPA isa 501 (c) (3) Non-profit

$50 to become a Friend of NODPA Farm Name;:

$100 to become a Sponsor Address:
$500 to become a Patron member City: State Zip
$1000 to become a Benefactor Phone: Email

Please make checks payable to NOFA-VT & send to Lisa McCrory, 848 North Randoph Rd., Randoph Center, VT 05061

Ne,t u Pclate

By Elisa Clancy

We' ve made quite afew changesto our “resource’ pages,
www.nodpa.com/links.html. There are now links to all the organic certifying agencies
in the northeast, along with their contact information.

WEe ve added a downloadable versions of the report: "An Economic Compari-
son of Organic and Conventional Dairy Production, and Estimations on the Cost of
Transitioning to Organic Production” by Lisa McCrory, NOFA-VT. The news and
events pages are constantly updated, so make sure to check the site often for the latest
information.

The NODPA email discussion list was created as a forum for NODPA farm-
ers to discuss issues between themselves, and for NODPA representatives to commu-
nicate with each other and with farmers. Since its inception, we have found that pro-
ducers are satisfied and actively utilizing NODPA’s Odairy site. We fedl the redun-
dancy of the two listsis unnecessary and encourage producers to subscribe to the
ODAIRY email discussion list which has successfully kept producers throughout the
NE in touch and updated. Information for subscribing to ODAIRY is on our webpage.

ADVERTISEON OUR WEBSITE
We have developed a NODPA Organic Dairy Business Directory on our web-

site to offer some useful sorts of advertising on the NODPA web page that will be in-
formative to the visitors and will support some of the costs of managing the site. We
are offering three options:
" Basic Listing-includes all of your contact information & a 50 word description for

$50/year

Web Page - hosted on our site, we create your own page with materials you provide

to us, which includes all of your contact information, your logo, up to three photos,

and all of the text you'd like for $125/year.

Site Sponsor ship - a banner advertisement that appears on every page of the NODPA

web site, with alink to your own web site, or links to aweb page we host for you for

$650/year.
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*
*
*
*
i Thank you !
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% Currently we do not charge a
X membership fee, but we do
% count on voluntary annual

: contributions as away to

* help cover NODPA's ex-

% penses. Thank you to all

* who have contributed at this
* time. We would like to rec-
: ognize our generous 2003

% Sponsors and Benefactor

: Members:

*

*

% Benefactor

: Vermont Organic Milk Pro-
: ducers Association

onsors

Cornell Small Farms Pro
gram

% Don and Mary Faulkner

* Fertrell

X Homestead Organics

% Peter Young

X MOFGA

X Annie Claghorn & Catlin

* Fox

: Margaret & Stuart Osha
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(lassitied Ads Resources

ORGANIC LIVESTOCK

OPPORTUNITIES:

3 Jersey cows for sale or
trade, Livewater Farm, West-
minster, Vt, 802 387 4412,
bill acquaviva, live-
watr@sover.net,

Wanted: organic Brown
Swiss dairy cattle. Brian and
Liz Bawden, Hammond, New
York315-324-6926
bawden@cit-tele.com

5 Holstein heifers, about 16
months old, 1 bred, the oth-
ers open & cycling. All Al
sired by ABS bulls. $1000
each, take one or all. Brian
and Liz Bawden, Hammond,
NY 315-324-6926

Wanted: Experienced
Cheesemaker on grass
based dairy. Salary $24,000
& benefits. Contact: Allison
Larkin, Sprout Creek Farm
34 Lauer Rd.,
Poughkeepsie, NY 12603
sprecrmkt@netstep.net

Fax: 845-454-6158

Seeking employment on a
grass-based dairy or meat
farm. Have previous experi-
ence with beef and large-
scale pastured poultry pro-
duction. Leith MacKenzie,
6114 Italy Valley Rd., Naples,
NY 14512; 585-374-6162,
mimackenzie@aol.com

The Organic Decision:
Trangitioning to Organic
Dairy Production

Wor kbook
Download a free copy as a pdf

file: www.organic.cornell.edu.
To receive a copy via mail,
please call Faye Butts at 607-
254-7412 or email
fsbl@cornell.edu. $12 cost to
cover printing and postage.

Organic Agriculture at
Cornell:
www.organic.cornell.edu
New Farm Online Maga-
zine:  www.newfarm.org
Tails and Tassels
Newsletter

Contact Mary-Howell Martens,
315-536-9879 or
kandmhfarm@sprintmail.com

Web-Based Map of Lo-
cal Farms
http://www.foodroutes.org/in
dex.jsp

The Milkweed website:
www.TheMilkWeed.com.
OFARM'’swebsite:
www.ofarm.org
NODPA'’s website
www.nodpa.com
www.organicmilk.org

Send your ads, articles, an-
nouncements, resource sugges-
tions, etc. to:

Lisa McCrory

802-728-4416 (ph & fax)
848 N. Randolph Rd.
Randolph Ctr, VT 05061
Imccrory @together.net




