
The real deal - certified organic milk is the Gold Standard in the Dairy Case 

A recent marketing study published in the Journal of Applied Economics and Policy, found that consumers really don’t know the difference between natural and organic, even though they have very different production requirements. Jeffery Anstein, author of the study, suggests that companies have been taking advantage of the confusion over the terms “natural” and “organic”. 
Today, more than ever, shoppers can visit the retail dairy case and find dairy products labeled with a variety of claims including: “certified organic”, “all natural”, “rBST-free”, “grass fed”, “naturally raised”, and “animal welfare friendly.” Consumers are inundated with labeling messages that are not backed by rigorous state and/or federal regulations. 
Of all these labels in the dairy case, “Certified Organic” is the only label with 3rd party verification and federal enforcement. 

“If a family wants to wisely spend their dollars on meaningful labels, they should buy certified organic,” says Urvashi Rangan, Senior Scientist & Policy Analyst at Consumers Union. Consumers who buy organic are assured that their dairy products are humanely produced without the use of hormones, pesticides, cloning or genetic manipulation. In addition, organic regulations require cattle to be grazed on organic pastures, and for farms to use environmentally friendly practices. 

Consumers who choose not to purchase certified organic products could be buying products produced with the use of reproductive hormones, rBST, antibiotics, pesticides, cloning, and genetically modified organisms (GMOs). 
Organic dairy farmers want all consumers to understand the meaning behind the labels. Look for the USDA organic seal and enjoy the real deal - certified organic milk.

###

For more information contact: 
Tony Azevedo, 209-634-0187 or 

Ed Maltby, 413-772-0444 – emaltby@comcast.net
Federation of Organic Dairy Farmers (FOOD Farmers) is the umbrella organization of the Northeast Organic Dairy Producers Alliance (NODPA), the Midwest Organic Dairy Producers Alliance (MODPA), and the Western Organic Dairy Producers Alliance (WODPA), which represents over two thirds of organic dairy farmers across the country.
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Western Organic Dairy Producers Alliance (WODPA) mission is to preserve, protect, and ensure the sustainability and integrity of organic dairy farming across the west reflecting the input from an extremely broad cross section of the organic community. Web page: www.wodpa.org 
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Tony Azevedo, WODPA President
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Northeast Organic Dairy Producers Alliance (NODPA) represents 820 organic dairy farmers in the East of the USA. The mission of the NODPA is to enable organic dairy family farmers, situated across an extensive area, to have informed discussion about matters critical to the well being of the organic dairy industry as a whole, with particular emphasis on:
1. Establishing a fair and sustainable price for their product at the wholesale level.

2. Promoting ethical, ecological and economically sustainable farming practices.

3. Developing networks with producers and processors of other organic commodities to strengthen the infrastructure within the industry.

4.    Establishing open dialogue with organic dairy processors and retailers in order to better influence producer pay price and to contribute to marketing efforts.

Web page: www.nodpa.com ; Phone : 413-772-0444
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Henry Perkins, NODPA President

[image: image5.emf]Midwest Organic Dairy Producers Alliance (MODPA) mission is to promote communication and networking for the betterment of all Midwest dairy producers and enhance a sustainable farmgate price.
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Darlene Coehoorn, MODPA President
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